&

Travelite

t h I ‘
® GRANTS PROGRAMME Ezﬂg';zgn“t’h":f"

TOURLINK

Your road towards
Travelife Partner recognition

#

o

ecear— W
ot

THAI HOTELS ASSOCIATION

T
Teata  PAIA

et
LAY




Travelife 2

A Personal background in tourism and sustainability
A Present position in your company
A Company countries of operation

A How have you been involved with Sustainability /
Travelife so far?

What do you expect of the training?




. L. Travelife [z
Seminar objectives

A To increase your sustainability awareness.

A To motivate you to make more sustainable
decisions.

A To provide examples of how you can integrate
sustainable practices internally and with your
suppliers.

A To identify the benefits of integrating
Sustainability into the business.




Programme, day 1 ~ Tavelifeg’

Sustainabilityn Tourism principlesand concepts

|. GlobalconsumerandBusiness trends

1.
V. InternalManagement

ravelifefor Tourh LIS NJ (0 2 N &

A EXxperiencing the online system
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Programme, day 2 s

V. Supplghains
VI. Destinations
VIl.Customercommunication

Vil Travelifeauditing and certification process
IX. Marketing sustainability

A Online reporting and planning exercise
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|. What Is sustainabletourism?

switchasia B




Sustainable Tourism Tr(:lvellfe /" -

Definition UNWTO (1988)

"Sustainable tourism meets the needs of present touris
and host regions while protecting and enhancing
opportunity for the future. It is envisaged as leading to
management of all resources in such a way that
economic, social and aesthetic needs can be fulfilled
while maintaining cultural integrity, essential ecologica
LIN2E OSaasSasz oA2f23aA0Ff RA
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Tourism has impacts across three areas

&

PEOPLE PLANET PROFIT
SOCIAL ENVIRONMENTAL ECONOMIC

Measures social Captures 'green’ Assesses business
performance including factors like energy, environment &
quality of life pollution & emissions economic health
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Sustainable Tourism

Isnot a niche market

All tourism types and products can and should become
sustainable !




The Language of sustainable tourism

Ecotourism Cultural Tourism
Responsible Tourism Nature tourism
Rural tourism Sustainable Tourisr

Ethical Tourism | |
Community basedourism

Pro-poor tourism _
Green Tourism

10
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Rural

Ecotourism

Nature
tourism

Community
BasedlTourism



Sustainable Tourismm12 Aims Travelife ,“'

Sustainability in tourism

(Report UNWTO / UNEP, Making Tourism More Sustainable, 2007)

Economic viability Local prosperity
Employment quality Social equity

Visitor fulfilment Local control
Community wellbeing Cultural richness
Physical integrity Biological diversity
Resource efficiency Environmental purity

) @M\
A\ L2\ U

UNWTO
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How to make tourism more sustainable™ "
UNWTO 1 Instruments

Measurement instruments (governments)
ADefining |limits (carryi
A Monitoring

Legal instruments (governments)
A Regulation i
A Land use planning and control of

. developments o
A* Taxes (economic instruments) .
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Sustainability in tov

How to make tourism more sustainable
UNWTQOC Instruments

Voluntary instruments (consumers, industry)
A Guidelines and code of conducts
A Management system

A Certification

Supporting instruments
A Capacity building |
A Marketing and information services®




SUSTAINABLE £ s
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NO GOOD HEALTH QUALITY GENDER CLEAN WATER
POVERTY AND WELL-BEING EDUCATION EQUALITY AND SANITATION

| Cf?'

DEGENT WORK AND INDUSTRY, INNOVATION 1 REDUCED SUSTAINABI.E CITIES 12 RESPONSIBLE
ECONOMIC GROWTH AND INFRASTRUCGTURE INEQUALITIES AND COMMUNITIES CONSUMPTION

i : || o

1 CLIMATE 'I 4 LIFE 15 LIFE 16 PEACE, JUSTICE
ACTION BELOW WATER ON LAND AND STRONG

INSTITUTIONS

| >

1 PARTNERSHIPS
FOR THE GOALS
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ll. Consumernnd
Businessrends

’ TO BE UPDATED
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Consumer trends

In European countries
10 serious consumer

studies wereconducted
between 1995 an@022

... they provide a clear
and growing trend



Consumer awareness ravelife g

87 Y%oof the British find it very or fairly important that holiday does
not damage the=nvironment

71 %of British consumers would like to bené&fital communities

46%2F OGKS DSNXYIFyQa UKAY1l WAG A:
environmentally friendlyaccommodation

80 %of the Dutch wantnformation on ethical issues in their travel
Information.

Ethical reputationof a company is an important selection criteria
for 45 %of the British consumers.

A Overview of research in your online background materials




N = 3,887

Total

/
/] [\

Question: The following questions are about the subject of sustainability. In general, to what extent are you familiar with the term “sustainability™

Low 2
15

12

15

13

17

13

15

21

(1) not familiaratall m ~ =

6 9 34

3.9 30
7 &8 29
3 10 33
8 9 3
4 9 37
] 12 EX]
6 9 39
10 1 39

TUl Trawel PLC | International Consumer Researdh | 1500372010 | Page 5

B very familiar (5)

31

29

34

36

3

27

20

28

26

22

23

16

13

16

12

Top 2
51

58
56
55
53
50

50




in%  Total

/]
11\

L

Low 2
47

37

45

52

50

55

57

27

28

32

44

(1) not familiaratall m 1 | @ very familiar (5)

Top 2
20

33
26

25

16
15

14

Queestion: In general, to what extent are you familiar with the term “sustainable holidays™

TUI Trawel PLC | International Consumer Research | 15/03/2010 | Page 20



Most common
‘green’ behaviours

Least common

AGreen’ behaviours in everyday life — it has
to be easy or offer a clear personal benefit to catch on

‘green’ behaviours

[ ]
‘/ TUl Travel rLc

in%  Total
N =3.686 - 3.831 BI(1) never | (2) seldem | (3) often [II(4) very often [IK5) always
Low 1 Top 3
TS ey
Prefer regional and/or seasonal foods. 4 u m 84
Use environmentally friendly detergents n _ -
and cleaning agents. 7 7
Use public transport when given the n _
opportunity. " 64
Use bicycle or public transportation instead of 12 n m 64
car when given the opportunity.
Buy fair trade products. 8 n m 60
Buy organic foods. 13 n 20 7 53
Buy products (e.g. furniture) with an eco label n
or a sustainability label. 13 18 8 >2
Book environmentally friendly ht:::li-:'la‘wr 16 n 14 7 47
rips.
Buy clothing made from organic materials. 18 n 14 6 43
Donate to organisations devoted to 24 “ m 40

environmental protection or social causes.

Question: The following questions are about the environment and the possible effects on your everyday life. Please indicate how often you do the following in your evenyday life.

TUI Trawel PLC | International Consumer Research | 1540372010 | Page 10




Barrier No. 2 to booking more sustainable
holidays — Perceived difficulty of finding one \/ TUl Travel pLc

in%  Total (1) | don't agree at all M | strongly agreel (5)
N = 3,887
Low 2 Top 2
Holiday companies must be much clearer about what they
do to promote environmental protection and B 64
sustainability.
| think sustainable holidays can contribute to improve
the environmental/social situation at destination. 12 55
| would book more environmentally sustainable
holidays if they were more readily available. 16 46
It is very difficult for me to find 12 45

environmentally sustainable holidays.

If a company offered a "sustainable™ holiday option, |

would be very interested in booking this holiday trip. 17
| have a better image of hollr.la)r l:nmlpanies that
actively invest in Enwronmental social initiatives. 17
In general, | do not trust statements by companies
gc:ln environmental protection and Egﬁtalnggﬂrty 14 41
| think environmentally sustainable holidays are just
a con to make cgnﬁumers spend muYrg mnF%ey 23 38
For my holiday trips the topic of sustainability 37 n 26

and environmental protection is unimportant.

Queestion: Please indicate to what extent you personally agree with the following statements.

TUI Travel PLC | International Consumer Researdh | 15/03/2010 | Page 23




= The opportunity - willingness to change .
behaviour and learn more is high N/ TUl Travel pic

in%  Total (1) | don't agree at all [ [ | strongly agree (5)
N = 3,887

Low 2 Top 2

| am prepared to make small changes in my
behaviour when I'm on heliday if it helps the L] 66
environment.

| would like to know whether the holiday company
I'm travelling with is working to reduce its | 14
environmental impact

55

| want to be given the facts about what the heliday
company has achieved in terms of reducing its 16 T
environmental impact.

53

| expect to get detailed information on environmental

impacts of my whole holiday trip. 26

39

| find it hard to understand what | can do as an
individual to make a difference to my environmental 26
impact when going on holiday.

38

33

doing in terms of reducing its environmental impact, | 31
but | expect it to do what it can.

| don't want to be told what the holiday company is =

Question: Please state how far you agree or disagree with the following statements.

TUI Trawel PLC | International Conswmer Researdch | 15/03/2010 | Page 28



Although Sustainability issues do not rank as highly in the holiday booking decision
as value for money and destination choice, the research shows us the issue is not
unimportant

There's a consensus on the range of projects/actions holiday initiatives holiday
companies can undertake - preserving natural habitats, saving resources, fair
working conditions

Few are aware of sustainable holidays — barriers to booking are perceived price,
difficulty of finding appropriate offers

However, there's a willingness to change own behaviour when on holiday and getting
the facts on the environmental impact of our holidays

TUI Trawel PLC | International Consumer Research | 15/03/2010 | Page 41



Global business trends

In order to independently monitor performance
sector specifiglobal sustainability labekre
defined.

CERTIFIED

SUSTAINABLE
SEAFOOD

MSC

WWW.MmSsC.org

28
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rank@brand

NL DE EN

HOME

HOW SUSTAINABLE IS YOUR FAVORITE BRAND?

«  FASHION, CLOTHING & SHOES ELECTRONICS  TRAVEL & TOURISM

WHAT'S GOING ON?
v/ Y

rank@brand '

2ANK A BRAND AARD 2012} ST

Grolsch again tops list of most
sustainable beers

Telecom & internet @

LATEST BRANDS RANKED

On Sustainable Tuesday (Duurzame Dinsdag),
the brand comparison organisation Rank a

T S

rolsch-again-tops-list-of-most-sustainable-beers/

TELECOM & I

Subscribe to our monthly newsletter: EEACSTNIESNEIELECINE G

A

anbleder = 4:49 PM =

Electronics & ICT Hard...

MERK

;remg

Sony Ericsson

Nokia

Dell

Philips

HP

Apple

Lenovo

Motorola

1,457 personen vinden Rank a Brand leuk.



B2Btrendsin the travel sector

A More and more EU governments buy only from (travel) compar
with proven sustainability record.

A It means also their (global) business partners will need to becc
sustainable.

A They will set targets: you will become sustainable or you loose
your contract.

A Royal Caribbean & MSC Cruises: 100 % of ground handlers ar
certified byTravelifeby 2025.

A Sawadee(NL) all incoming partners should comply with minimt
sustainabllity standards



Growing pressure on travel industry to take action!

A Within Europe ABTAand ANVRhave taken the lead
IN supporting their members towards sustainabllity:

A9aidlof AAKSR LI NI YSNHAKA LI
universities. Supported by governments / EU

A Develop common industry sustainability standards
and tools

(‘ .‘ o
aNVR *BABTA

‘aﬁv The Travel Association

32


http://www.abta.com/home

Travelife =

I1l. Travelifefor Touroperators
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Combining early experiences

. TOI, Tour Operators Initiative / UNEP T
Sustainability manuals and tools (2000)  ™ss

- ANVR, Dutch TO association TN
Environmental management system (2003) GN¥E

FTO/ABTA, UK Travel associations @

Heath and safety system (2004) “PABTA

m The Travel Association

‘./ TUITravFgI PLC

p than a

Individual tour operators
Environmental checklists (2000 A )



http://www.abta.com/home
http://www.tuitravelplc.com/tui/

Travelife /=
i 7\ é A 2 y X Sustainabilfwiﬂtrauriﬁm#

AUse t he nbl ank pageo sit
Integrate existing experiences
Full range of sustainabllity
Combi ned experience of |
governmental stakeholders and experiences
Hands on and practical
Create one common international and cross
supply chain language and standards
Enable associations to work with their members
or large and small companies




EU Project 20042007

UHEI;;
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SBABTA s

The Travel Association ..

Associations

TOUR OPERATORS INITIATIVE
FOR SUSTAINABLE TOURISM DEVELOPMENT

e LY - ol
Travelife [
Sustainability in tourism



http://www.abta.com/home

Travelife =
/ N

Tour operators &
Travel agents

Training
Management tools
Certification
Marketing support

(managed by ECEAT)

Eurogetan [estie

Hotels &
Accommodations

Training
Management tools
Certification
Marketing support

(managed by ABTA)

SPABTA

The Travel Ass


http://www.abta.com/home

Major Tour operators supporting Travelife

AV
Arke
Th or'n.
Lo SOVEREIGN
Ganz sicher mein Urlaub.
¢
w‘r«,&ﬂ‘-‘ Airtours
S, Fi rs t C h O i(‘e \ You'll like where we're going.
ﬁ transat



Commitmentfrom 18 European associations

LN

“BDABTA ANVR

A Be|g|um A Germany The Travel Association \")
A Bulgaria A Greece ARTD
A Czech Republic A Italy e e
A Croatia A Latvia . ~
A Cypress A Netherlands fiavz
A Denmark A Spain SMAL -

A Ireland A Poland — A
A Finland A Sweden o

ECI1AA ey

THE EUROPEAN TRAVEL AGENTS'
AND TOUR OPERATORS' ASSOCIATIONS

o rrecieveces atwre


http://www.abta.com/home
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Stepby-step approach
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Your road towards sustainability

>4 'ﬁawﬂﬂbﬁ‘”
7 ) 2
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R clte =

Travelife
Certified

Travelife

Travelife Partner

Engaged




Travelife 2
Stage 1 A Travelife Engaged

A Online training and exam for the sustainability
co-ordinator.
A Guidance on improving the sustainability performance.

To

Action planning tool

To

Self-evaluation and reporting tool

A No recognition for companies yet
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TOUR OPERATORS AND TRAVEL AGENTS

Home Tools Certification

WELCOME

Welcome to Travelife for Tour Operators & Travel Agencies

Travelife is a leading training, management and certification initiative for tourism companies committed
to reaching sustainability.

Operating your business in a socially and environmentally friendly manner makes good business sense!
Both consumer and business demand for responsible products is growing and the public wants to know
how you manage your business.

Companies ready to get to work towards sustainability will therefore score better on customer satisfaction,

staff motivation and business efficiency with positive effects for their competitive advantage.
Sustainability management is all about commitment and consistent sustainable business practices. This
includes your products, how you monitor and manage your impacts, and how you support your suppliers
on their road to sustainability.

Travelife for Tour operators
Travelife is a fair and affordable system which helps tour operators and travel agencies to manage and
improve social and environmental impacts by complying with sustainability criteria. Ultimately, when a

company meets the requirements, it will receive a Travelife award.

To support you on your road to sustainability, Travelife offers a wide range of services which include

Membership

Select language
l.;, EAMnviKA
Abo b Cestina

{: Dansk

9 Deutsch

- @ English
mal ket & English (ABTA)

- AanAQl

IR LR & £ngiich (FTT)
e Espadicl

‘_’ Frangais

3 Hrvatski

‘_' Italiono

| & Latviesu

: Mederlands

AWARDED
COMPANIES

wr Folska

o Portugués

@ Srpski

Travelife _
ﬂ 32K likes %7 Suomeksi
‘; Swedish

@ Tirkee

ﬁ' Brnrapcku

Ei Liked

/'1' Travelife li
# about 3 months ago

| Verv nond nhservation from a |
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Stage 2 A Travelife Partner "

A Reporting tool and self evaluation
A Nationally adapted Travelife Partner standards
A Compliance check based on desk audit

A Travelife Partner recognition and logo

Travelife /2~
PARTNER l

Committed to sustainability
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Stage 3 A Travelife Certified

A On-site audit to confirm Certified level.

AUse of ATravelife Certif
materials and website(s).

A International promotion of the company for its
excellent sustainability achievements.

Travelife /7~

s ASeSNeliNGl NG Ll ANAVULNATTLINAN LA




Managementfield

1

. Sustainability management
and legal compliance

. Socialpolicy & humanrights

. Environment & community relations

. Transport

Accommodation

. Partner agencies

. Exursions

. Tour leaders, local reps. & guides

2
3
4
.
6
4
8
9

. Destinations

10. Customer Communication & protection

Total



Travelife membership package

<5
FTER
Travelife € 200
Partner
Travelife € 400
Certified *

* Conditions applied

5-25

€ 200

€ /50

25-100

€ 300

€ 1250

100 - 250
FTEQ

€ 400

€ 1600

>250

€ 400

€ 2000
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Training and capacity building

t I . * %o
® GRANTS PROGRAMME Europear non



Online Courses

v Select from list
Basic training
Internal environmental management
Animal welfare

OVeereW Lea rn i n g p I atfo rm Guides and sustainability

Child protection training

TRAVELIFE HOME » ONLINE COURSES

Tour operators and sustainability

@ Learni ng monitor Leading the way! - guide training
L. mm_ln.g I, e . _ Leading the way! - guide training - test
The training is divided in different sections, which are also reflected in the exam: Staff engagement

@ My certificates v Challenges: introduction to the most relevant impacts of a travel agency. Auditor training

v~ Solutions: tips, measures and solutions from the travel agent perspective.

AD M | N v Quiz: when you've read the theme you can do the trial-exam to test your
knowledge.
@ Courses v~ Exam: when you've read all themes you can do the final exam. For a positive result

you will be awarded with a personal diploma.



. »
Class room trainings Travelife fz

For tour operators and travel agents

Two day - Introduction course

Trainings in 30 countries, more than 1200
tour operators have joined










Travelife

Sustainability in tourism

MY SEMINARS

Home

My space

Chi Nguyen & english

Planning & Reporting Suppliers

10-11 May 2018, Hanoi - Vietnam, Sustainability for Tour Operators & Travel Agents

Training material

Photos

Background material

Certificate
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Travelife

Sustainability in tourism j

This is to certify the participation of

Sam Tegal

in the training workshop

Sustainability for Tour Operators

Held on August 18th and 19th 2015

In Colombo - Sri Lanka

Issue date: 18 August, 2015 Naut Kusters,

Website: www.travelife.info General Manager

(=11
é :
o t W\
e
—_—
Pawil 8is T Asindaita

SSABTA

The Travel Association




Travelife

Sustainability in tourism

ravelife basic training

Hands-on and state of the art
Based on UNEP / TOIl materials

For tour operators and travel agencies

Online exam and personal certificate

German, English, Italian, Spanish,
Dutch, Portuguese, Greek, Finish, Russian, etc.




Travelife basic training
Training modules

Tour Operator —— Customer

Internal management Customer Communicatior

Supply Chain

Transport

™ Accommodations o
: Destinations

Excursions



. T Travelife /=
Travellfe baS|C tralnlng Sustainability in tourism d

Each training module includes
The issues: what are the challenges?
The solutions: what can TO/TA do about it?

Best practices: 200 + practical examples TO/TA

Further references: N G O pcampaigns, tools




Travelife gz Online Courses

Sustainability In tourism

TRAVELIFE HOME » ONLINE COURSES » INFORMAL EXAM - TEST 8

Informal exam

00:59:49

Question 1 from 135

Which of the following is NOT an example of 'best practice'?
Please select the right answer.

|:| Employment contracts for all employees.

| Low-energy light bulbs.

|| Water-saving shower heads.

(] Salary savings scheme for all employees.
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ravelife advanced trainings

Internal environmental Management
Child protection

Accommodation trainings

Animal activities

Guide training




Lernplattform

HOME » UMWELTMANAGEMENT

Umweltmanagement

In den eigenen Blrogebauden eines Reiseunternehmens konnen die Umweltauswirkungen
erheblich reduziert werden. Entsprechende MaRnahmen schitzen nicht nur die Umwelt,
sondern fihren auch zu finanziellen Einsparungen und der Sensibilisierung und Motivation
der Mitarbeiter, da Malnahmen und Erfolge direkt am Arbeitsplatz stattfinden.
Umweltmanagement befasst sich mit moglichen Malnahmen, die zur Steigerung der
Nachhaltigkeit in lhren Blrogebauden und internen Ablaufen beitragen. Die Lernplattform
beschaftigt sich mit Einkauf (nicht touristischer Leistungen), Energie, Papier, Wasser und
Abfall. Zudem werden MaBnahmen zur CO2-Reduzierung und die interne Kommunikation
diskutiert.

Rechts auf der Seite finden Sie die verschiedenen Themeneinheiten die zum Modul
‘Umweltmanagement' gehdren.

Jede Themeneinheit besteht aus zwei miteinander verbundenen Einheiten: einer
Trainingseinheit mit Quiz und weiterfiihrende Zusatz-Informationen

Bitte wahlen Sie eine Themeneinheit aus, um das Training zu beginnen.

Abschlussprufung

Nachdem Sie alle Module (einschlieRlich Quiz) abgeschlossen haben, kénnen Sie die
Abschlussprifung beginnen.

EINKAUF ENERGIE




Quality
Travel
Alliance

Lernplattform

Umweltmanagement

HOME = UMWELTMANAGEMENT =» VIRTUAL OFFICE Umweltmanagement

E

Energie Herausforderungen

0 Herausforderungen Uber Jahrmillionen war das Klima-System auf der Erde im Gleichgewicht. Gegenwartig
wird es durch den Eingriff des Menschen stark beeinflusst. Unser mailoser Konsum

0 Lﬁsungen fossiler Energietrager wie Kohle, Ol und Gas erhdht den COs-Ausstol enorm und
verstarki so den natlrlichen Treibhausefiekt Das hat schon zu einem weltweiten

a MaBknahmen Temperaturanstieg geflhrt . Man spricht auch vom Klimawandel.

. Hinzu kommt, dass heute ca. 90% des weltweiten Energiebedarfs durch nicht
o Quiz erneuerbare Energietrager (Ol, Erdgas, Kohle, Kernkraft) gedeckt werden und diese in
den kommenden Jahrzehnten immer knapper werden.

@ Best practices Gleichzeitig steigt der Bedarf an Energie (Ol. Gas, Kohle und Strom) weltweit stark
an und wird sich nach Experteneinschatzung bis 2050 mindestens verdoppeln.

= Hauptgrund hierflr ist, dass sich voraussichtlich bis dahin der Lebensstandard in
L';_?.J Instrumente aufsirebenden Entwicklungs- und Schwellenldndern - allen voran China und Indien -
stark dem Lebensstandard der westlichen Industrienationen angeglichen haben wird.

Solite es wuns Menschen nicht angemessen und zeitnah gelingen, wunsere
Verbrauchsgewohnheiten zu andern, werden die Folgen dieser Entwicklungen uns alle
betreffen. Klimawandel geht weiter — mittlerweile rechnen wviele Forscher mit deutlich
mehr als 2 Grad Durchschnittserwarmung.

Das fuhrt unter anderem zu:
= Wetterextreme (Durre, Uberschwemmungen usw.) nehmen zu

= Stundlich werden Tier- und Pflanzenarten durch den Menschen ausgerottet.

= Wir zerstdren lebenswichtige Oekosysteme wie die Unterwasserwelt oder die
tropischen Regenwalder

= Energiepreise fir O, Gas und Strom werden weiter deutlich steigen



Lernplattform

Umweltmanagement

Qudlity
Travel
Allionce

!

HOME > UMWELTMANAGEMENT > ENERGIE > LOSUNGEN

Energie -
9 Losungen
0 Herausforderungen Jeder Mensch kann etwas gegen den Klimawandel tun und den enormen
Energiebedarf reduzieren! Mit drei Mainahmen Kkonnen Sie in lhrem Reiseblro aktiv
0 Lﬁsungen werden fiir den Kimaschutz:

v Zuerst senken Sie den eigenen Energieverbrauch

@ Maknahmen

O uiz

v Verwenden Sie nachhaltige Energie (= Okostrom)

v Kompensieren Sie den COs-Ausstol fiir die Verwendung fossiler Energien

@ Best practices

Zur Einsparung von Energie - vor allem beim Strom gibt es zahlreiche - zum Teil sehr
= einfach zu realisierende - Mdglichkeiten fur Ihr Reiseblro, die wir Ihnnen in der Folge
L'I;}J Instrumente vorstellen. Zusatzlich ist es sinnvoll, die Energie fir den verbleibenden Stromverbrauch
aus erneuerbaren Energien (= Okostrom) zu beziehen und den noch verbleibenden
COgo-Ausstol (z B. durch Heizdl) zu kompensieren. Auf den folgenden Seiten geben

(O0) Weitere Infos , ) _ ,
= wir Innen Erklarungen und konkrete Tipps zu allen drei Malnahmen

1. Energieverbrauch im Reisebiiro senken ENERGY STAR

S0 erreicht man beispielsweise schon viel, indem man sparsam mit Energie umgeht.
Hier ist Handeln statt Reden gefragt Jeder Schritt, der den Energieverbrauch
verringert, zahlt. Machen Sie mit - an lhrem Arbeitsplatz im Reiseblro und auch
Zuhause
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