
Your road towards 

Travelife Partner recognition 
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ÅPersonal background in tourism and sustainability

ÅPresent position in your company

ÅCompany countries of operation

ÅHow have you been involved with Sustainability / 

Travelife so far?

ÅWhat do you expect of the training?



Seminar objectives   

ÅTo increase your sustainability awareness.

ÅTo motivate you to make more sustainable 

decisions.

ÅTo provide examples of how you can integrate 

sustainable practices internally and with your 

suppliers.

ÅTo identify the benefits of integrating 

sustainability into the business.

ÅUnderstand the Travelife management system.  



Programme, day 1 

I.    Sustainabilityin Tourism: principlesandconcepts

II. Global consumerandBusiness trends

III. Travelifefor Tour hǇŜǊŀǘƻǊΩǎ

IV. InternalManagement

Ą Experiencing the online system  



Programme, day 2 

V.   Supply chains

VI. Destinations

VII.Customer communication

VIII.Travelifeauditing and certification process

IX. Marketing sustainability 

Ą Online reporting and planning exercise 



I. What is sustainabletourism?



Sustainable Tourism 

Definition UN-WTO (1988)

"Sustainable tourism meets the needs of present tourists 
and host regions while protecting and enhancing 
opportunity for the future. It is envisaged as leading to 
management of all resources in such a way that 
economic, social and aesthetic needs can be fulfilled 
while maintaining cultural integrity, essential ecological 
ǇǊƻŎŜǎǎŜǎΣ ōƛƻƭƻƎƛŎŀƭ ŘƛǾŜǊǎƛǘȅ ŀƴŘ ƭƛŦŜ ǎǳǇǇƻǊǘ ǎȅǎǘŜƳǎΦέ



Tourism has impacts across three areas



Sustainable Tourism  

Is not a niche market 

All tourism types and products can and should become 
sustainable ! 
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The Language of sustainable tourism

Ecotourism

Sustainable Tourism

Pro-poor tourism
Community based-tourism

Rural tourism

Responsible Tourism

Cultural Tourism

Ethical Tourism

Green Tourism

Nature tourism 



Ecotourism

Community 
BasedTourism

Sun and beach  
tourism

Cultural  
tourism

Nature 
tourism

Rural 
tourism

Sustainable
tourism



Sustainable Tourism - 12 Aims 
(Report UN-WTO / UNEP, Making Tourism More Sustainable, 2007)

Economic viability Local prosperity 
Employment quality Social equity
Visitor fulfilment  Local control
Community wellbeing Cultural richness  
Physical integrity Biological diversity 
Resource efficiency  Environmental purity 
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How to make tourism more sustainable

UNWTO ïInstruments

Measurement instruments (governments)

ÅDefining limits (carrying capacityé)

ÅMonitoring 

Legal instruments (governments)

Å Regulation 

Å Land use planning and control of  

developments 

Å Taxes (economic instruments) 



How to make tourism more sustainable

UNWTO ςInstruments

Voluntary instruments  (consumers, industry)

ÅGuidelines and code of conducts 

ÅManagement system 

ÅCertification

Supporting instruments

ÅCapacity building

ÅMarketing and information services 





II. Consumer and
Business trends

TO BE UPDATED



Consumer trends 

In European countries 

10 serious consumer 

studies wereconducted

between 1995 and 2022 

.... they provide a clear 

and growing trend 



Consumer awareness 

1. 87 %of the British find it very or fairly important that holiday does 
not damage the environment.

2. 71 %of British consumers would like to benefit local communities 

3. 46 %ƻŦ ǘƘŜ DŜǊƳŀƴΩǎ ǘƘƛƴƪ Ψƛǘ ƛǎ ŀƴ ŀŘŘŜŘ ǾŀƭǳŜ ǘƻ ǎǘŀȅ ƛƴ ŀƴ 
environmentally friendly accommodation

4. 80 %of the Dutch want information on ethical issues  in their travel 
information. 

5. Ethical reputation of a company is an important selection criteria 
for 45 %of the British consumers.

ĄOverview of research in your online background materials 
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Global business trends          

In order to independently monitor performance 
sector specific global sustainability labelsare 
defined. 

Ą In co-ƻǇŜǊŀǘƛƻƴ ōŜǘǿŜŜƴ bDhΩǎ ŀƴŘ ƛƴŘǳǎǘǊƛŜǎ
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B2B trends in the travel sector

ÅMore and more EU governments buy only from (travel) companies 
with proven sustainability record.  

Å It means also their (global) business partners  will need to become 
sustainable. 

ÅThey will set targets: you will become sustainable or you loose 
your contract.

ÅRoyal Caribbean & MSC Cruises: 100 % of ground handlers are 
certified by Travelifeby 2025.

ÅSawadee(NL) all incoming partners should  comply with minimum 
sustainability standards 
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Growing pressure on travel industry to take action! 

ÅWithin Europe, ABTAand ANVRhave taken the lead 
in supporting their members towards sustainability: 

Å9ǎǘŀōƭƛǎƘŜŘ ǇŀǊǘƴŜǊǎƘƛǇǎ ǿƛǘƘ bDhΩǎ ŀƴŘ 
universities. Supported by governments / EU

ÅDevelop common industry sustainability standards 
and tools

http://www.abta.com/home


III. Travelifefor Tour operators



·TOI, Tour Operators Initiative / UNEP

Sustainability manuals and tools (2000)        

·ANVR, Dutch TO association

Environmental management system (2003) 

·FTO/ABTA, UK Travel associations

Heath and safety system (2004)  

· Individual tour operators  

Environmental checklists (2000 Ą)  

Combining early experiences

http://www.abta.com/home
http://www.tuitravelplc.com/tui/
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±ƛǎƛƻƴΧ

ÅUse the ñblank pageò situation!  
ÅIntegrate existing experiences

ÅFull range of sustainability 

ÅCombined experience of Industry, NGOôs and 
governmental stakeholders and experiences 

ÅHands on and practical  

ÅCreate one common international and cross 

supply chain language and standards

ÅEnable associations to work with their members

ÅFor large and small companies 



Associations

NGOôs
Universities

EU Project 2004 - 2007

http://www.abta.com/home


Tour operators & Hotels &

Travel agents                        Accommodations

Training Training      

Management tools        Management tools            

Certification                            Certification

Marketing support Marketing support                       

(managed by ECEAT)      (managed by ABTA)                                                                                                          

http://www.abta.com/home


Major Tour operators supporting Travelife 



Commitment from 18 European associations

ÅBelgium
ÅBulgaria 
ÅCzech Republic 
ÅCroatia
ÅCypress
ÅDenmark
ÅIreland  
ÅFinland  
ÅFrance 

ÅGermany
ÅGreece
ÅItaly
ÅLatvia 
ÅNetherlands
ÅSpain 
ÅPoland 
ÅSweden 
ÅUK 

http://www.abta.com/home


Step-by-step approach        



Travelife
Engaged

Travelife

Partner

Travelife
Certified

Your road towards sustainability



Stage 1 Ą Travelife Engaged

Å Online training and exam for the sustainability 

co-ordinator.

Å Guidance on improving the sustainability performance.

Å Action planning tool

Å Self-evaluation and reporting tool

Ą No recognition for companies yet





Stage 2 ĄTravelife Partner

Å Reporting tool and self evaluation

Å Nationally adapted Travelife Partner standards 

Å Compliance check based on desk audit

Å Travelife Partner recognition and logo 



Stage 3 Ą Travelife Certified

Å On-site audit to confirm Certified level.

Å Use of ñTravelife Certifiedò logo in promotional 

materials and website(s).

Å International promotion of the company for its 

excellent sustainability achievements. 



Click to edit Master title style

ÅClick to edit Master text styles
ÅSecond level

ÅThird level

ÅFourth level

ÅFifth level

Managementfield 

1. Sustainability management 

and legal compliance 

15 29

2.  Socialpolicy& humanrights 14 20

3.  Environment & community relations 18 45

4.  Transport 2 3

5.  Accommodation 8 13

6.  Partner agencies 3 7

7.  Excursions 5 8

8.  Tour leaders, local reps. & guides 4 7

9.  Destinations 3 5

10. Customer Communication & protection 12 21

Total
84 171



Travelife membership package

 

Annual 
contribution 

Company size 

< 5 
FTEΩs 

5 - 25 
FTEΩs 

25 - 100 
FTEΩs 

100 - 250 
FTEΩs 

> 250 
FTEΩs 

Travelife 
Partner 

ϵ 200  ϵ 200  ϵ 300  ϵ 400  ϵ 400  

Travelife 
Certified *  

ϵ 400  ϵ 750  ϵ 1250  ϵ 1600  ϵ 2000 

* Conditions applied



Training and capacity building  
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· For tour operators and travel agents

· Two day - Introduction course  

· Trainings in 30 countries, more than 1200  

tour operators have joined 

Class room trainings 
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· Hands-on and state of the art

· Based on UNEP / TOI materials 

· For tour operators and travel agencies 

· Online exam and personal certificate

· German, English, Italian, Spanish,

Dutch, Portuguese, Greek, Finish, Russian, etc.

Travelife basic training  



Travelife basic training 
Training modules 

Tour Operator

Internal management

Customer

Customer Communication

Supply Chain

Transport

Accommodations

Excursions
Destinations
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Each training module includes

· The issues:  what are the challenges?  

· The solutions: what can TO/TA do about it? 

· Best practices:  200 + practical examples TO/TA

· Further references: NGOôs, campaigns, tools 

Travelife basic training
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· Internal environmental Management 

· Child protection

· Accommodation trainings

· Animal activities 

· Guide training 

Travelife advanced trainings   










