
Sustainable tourism marketing communication toolkit

Mr. Peter Richards, EU SWITCH-ASIA TourlinkProject Manager



Prof Xavier Font,

Sustainability Marketing, 

University of Surrey



Sustainable tourism marketing communication toolkit

Working at the crossroads of responsible 
tourism and community development



Thank-you for sharing!



Welcome, objectives, and overview of training program

VShare tips and case studies 
to enable Thai tourism 
suppliers to communicate 
sustainable products and 
experiences more effectively

V!ƴŘΧ IŜƭǇ ǘƻ ŎƘŀƴƎŜ 
behaviour, for better travel 
and a sustainable future



Introduction to sustainability marketing and communications

Without ǎǳǎǘŀƛƴŀōƛƭƛǘȅΧ without a future



Welcome, objectives, and overview of training program

VWho

VWhy

VWhat

VWhen

VWhere

Do I tell?



Sustainable Tourism Marketing Communications Toolkit

Time Program Facilitated by Mr. Peter Richards, Tourlink Project Manager

09.00 Welcome, objectives and overview of training program, 
09.10 Introduction to sustainability marketing and communications 
09.20 Who Do I Tell?
09.40 Activity: Who Do I Tell?
10.00 Feedback
10.20 Break
11.10 Why Do I Tell?
11.30 What Do I Tell?
12.00 Lunch
13.00 Activity: What Do I Tell?
14.00 Feedback
14.30 Break
14.50 When Do I Tell?
15.10 Where Do I Tell?
15.30 Activity: When / Where Do I Tell?
16.00 Feedback and wrap up  



ÅSustainable tourism awareness and  
demand at an all-time high. 

ÅTourists and tour operators are demanding 
better, greener, fairer holidays.

ÅMore, formal commitments                          
in B2B contracts w/ buyers



Expedia: 70%feel overwhelmed, 

ŘƻƴΩǘ ƪƴƻǿ ǿƘŜǊŜ ǘƻ ǎǘŀǊǘ

Booking Com: пм҈ ŘƻƴΩǘ ƪƴƻǿ Ƙƻǿ 

to find sustainable travel options



74% believe people need to act now and 

make more sustainable choices to save the 

planet for future generations.

However, 2/3 believe the cost of living crisis 

will get worse, and half (49%) consider 

sustainable options to be too expensive.



Introduction to sustainability marketing and communications

Credit: https://www.youtube.com/watch?v=w0jousi0pHw 

https://www.youtube.com/watch?v=w0jousi0pHw


Introduction to sustainability marketing and communications



Success starts with a great product / experience.



Products: Nature, Wildlife, Outdoors



Products: soft adventure, wellness travel



Products: authentic local experiences



Products: explore less well known places



Demand for sustainability in product and program design

Multiple researches show trends for demand for:

VLocally owned businesses and restaurants

VTransport options w/ lower environmental impact

VExchange with local cultures and communities

VCharming accommodation with personal service, 
and a lower environmental impact

VOptions: walking / biking / eco-friendly activities 

VSecondary destinations, 1.5 hours from a hub

Cf: CBI, EXPEDIA, BOOKING.COM





One of our best family experiences, anywhere in the world



One of our best family experiences, anywhere in the world



One of our best family experiences, anywhere in the world



Amazing local experience with extra heart, sincerity, soul



Amazing local experience with extra heart, sincerity, soul




