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é ’Green Heart Tourism
Ms. Emilie Hagedoorn,
Owner Green Heart Tourism
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Thank-you for sharing!
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Welcome, objectives, and overview of training program

V Share tips and case studies
to enable Thai tourism
suppliers to communicate
sustainable products and
experiences more effectively
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s behaviour for better travel
R and a sustainable future
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sﬁ Introduction to sustainability marketing and communications

Without & dza 0 | A vWwithout & futdre X

to respond to our growing demand.
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Welcome, objectives, and overview of training program

VWho

VWhy

/What Do | tell?
VWhen

VWhere
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Sustainable Tourism Marketing Communications Toolki

Time Program Facilitated by Mr. Peter Richardspurlink Project Manager
09.00 Welcome, objectives and overview of training program,
09.10 Introduction to sustainability marketing and communications
09.20 Who Do | Tell?
09.40 Activity: Who Do | Tell?
10.00 Feedback
10.20 Break
11.10 Why Do | Tell?
11.30 What Do | Tell?
i 12.00 Lunch
. 13.00 Activity: What Do | Tell?
v 14.00 Feedback
., 14.30 Break
14.50 When Do | Tell?
| 15.10 Where Do | Tell?
| 15.30 Activity: When / Where Do | Tell?
| 16.00 Feedback and wrap up
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Google data shows growing consumer
demand for sustainable travel

Sustainable
Travel Report
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70%feel overwhelmed,
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Booking.com

SUSTAINABLE TRAVEL

REPORT 20722

However, 2/3 believe the cost of living crisis
will get worse, and half (49%) consider
sustainable options to be too expensive.
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Credit: https://www.youtube.com/watch?v=wOjousiOpHw
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https://www.youtube.com/watch?v=w0jousi0pHw
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Successtarts with agreatproduct / experience.
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Products: Nature, Wildlife, Outdoors

CBI
%9 Ministry of Foreign Affairs
el of the Netherlands
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Products: soft adventure, wellness travel

D CBI

o "3 Ministry of Foreign Affairs
eil of the Netherlands
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Products: authentic local experiences

CBI
9 Ministry of Foreign Affairs
L2l of the Netherlands
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AUTHENTIC LOCAL
TRAVEL EXPERIENCES
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Products: explore less well known places

CBI
-9l Ministry of Foreign Affairs
eil of the Netherlands

Trends post-COVID
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"‘ Demand for sustainability in product and program design

A Multiple researches show trends for demand for:
2 ""?‘ V Locally owned businesses and restaurants
B o= V Transport options w/ lower environmental impa
G @U V Exchange with local cultures and communities
,v V Charming accommodation with personal servic
e RS and a lower environmental impact

*_ V Options: walking / biking / ecfriendly activities
. IR V Secondary destinations, 1.5 hours from a hub
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[ 65% of consumers

To help them make informed decisions

2/3 of consumers

expedia group

oxpedia group
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One of our best family experiences, anywhere in the world
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One of our best family experiences, anywhere in the world

Sl N el
AN D N S s w P N
R A 6 gt

e - A | = e I~ .

switchasia & . Travelife =~

® GRANTS PROGRAMME

Sustainability in tourism
TOURLINK



One of our best family experiences, anywhere in the world
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Amazing local experience with extra heart, sincerity, soul




Amazing local experience with extra heart, sincerity, soul







