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nsealfine1 - Visit Monaco, Responsible Tourism White Paper

v w ¢

Visit Monaco Ieeunsayaununamunisviesiienegrssuravevdsmmvuadmaneuayiderimivesnnian

enansiidalndeyaiiedrnuisnsinureamngUatenis ielvussaivaneivanil

foan1snsTutayariuinainidl.

nsalanw - Visit Morocco, Sustainability Statement

Visit Morocco lauananujsiuieaiuanudiduseasisuzeguuivled JsdUmmnegduusedn Wuniste

uMsilduTnveusinauazldsuvun i dminguazUTIaANUNE 1R NAUANUEEY

dmiudoyaiiufuadniil.

nsalAny - Schouwen-Duiveland, Netherlands (Green Destinations Certified since 2018)

anmnAu1aves Schouwen-Duiveland l@dnvinideviamiiganagnsiiidedn ‘nazwarieawian’ lulaied 2011
a v £y L3 = a 4 C% 1 A all gj
Fdevirdaudel 2040 agliuuinmanazussdunalalunisyiswmdeaninauiawasuiennanun s luss e au
uazszery1 INdinsindulassezend

v w ¢

Fuviriazlasunisuseliulvaiduasinsnuarudadusaunisifivaulussazinssvesanimeauia

dusutoyaiianiuadniil.

nsealdn® - Eggental, Italy (South Tyrol Sustainability Label Certified since 2022)

v
¥ o =

Fevirives Eggental Tl 2030 wiughdsmnusiuilelugiuzidunisgainudedu el mnednagns 7

Uszms nssmngiioneudinifdmsuynau sssuminanysal wagn1sviediiedfivszaunnudnsa

dmSudoyaiiiuiuadniil.

19


https://www.visitmonaco.com/en/environment/37823/responsible-tourism-white-paper
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https://www.tripadvisor.com/
https://wikitravel.org/en/Main_Page
http://www.google.com/
https://www.google.com/maps
https://www.google.com/travel/things-to-do
https://www.google.com/intl/en_uk/business/
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https://www.responsibletravel.com/
https://www.travelingspoon.com/

Tips: asaaeuliudlamMsiusuigldnlddudsiunisiesiion lasusngdauanvainane
mpdu linandugaannssusng o wieaniiunifiuand eiu sgusuaiusznounisiiin
159153 $7U0 T WTeaNUNYVIDYY Wintiu

Resource: wawann syuNunRiidulaaudes (Wwiasdeya 18)

26




3.2: anginugidulade

Introduction:

Ao oA ﬂ LYt

ABEYINUAIUNTNBWNEINTIEU DatTunSNOaUNTUselevtluTUABUAITINEULAEN1SIVY
IngUszasrndnvenguilfiawive :
- ahewide NTB lun1sideuazsiusiudeya

- lidelausuuy n1snsIvdey uaznsatuayulunsiakaensdInagnsmig

nsnaalules
- fewde NTB lumsduasunagnsludingudiiaulidnudeluimnisg

- rewdelunsiUafiianssununseaanTuneERase

o o Ao o v

anudnsalunisAndenau@namgyinnu faldannsiddunudTdulddudsann

Y

v
t%

aeguiferdestunisvieniedNgedunndisin Ineaundndudeslasunisadvayu

U

Juegrsfanieierigvesmuies weasiwanuaseniniuasatvauulinisvinuluusiag

q

JURDUVBINTLUIUNT F519N1THAIUTINDE1IUNT

Guidance:

Y

Sudumensssunguataladuds lunsidenan@nd miuamegyinau feawdladi :
o aundnludunureangudfidnlddundeiuandreiu saudadmiing NTB wazddl
dnllddndanisuenainesrnsiendu A1Asy wasyuTy

o 6

0 waUsslevivesauninadenaoiuideriauauaudBuveIgavinelalen

Tuns@gyanBnaneynuiiidulidmuds desnseludiyanaiinertesiungusu 4 wie

asuiderimiuazveuiunlagsilunisineu (@Tuseuil 1) Mntuveliiausdemunuliies

AULAED

dlefiagail nanguiesmisindulainlasendulszsunnzyinnu egulsiou TddAyu
Usen1snasnsu :

O naudzdeaivenmualunige19ds (Terms of Reference - ToR) dmLauNIN HNA5U

o o

naauedeliiduaudnamegyinanu desiinvzgnueliieslsuaziusdygyiveaan
AoL3eslu Ao oxls

o

O ToR 9zA8Iszyad19daauIInguiieusuiy NTB ag1els waniwnduiiesngy
o = @ = ' < ! o dw o = ! Y °o_ w
IUSnwintuvield? wanwndunguunuiidadulavield? uasiiddsy - lasinge
nueging

O  NMSAMPAUATIIANRNILLNLAEMSUNSTFINT WL TUslevvag198alunisvinauy

Tips:

Wsngevediiduladiudsinsentilutuneunsuniiitedisssyiidnladnudenvungay

a

Mige FeanusaidusunuvesrudsBuyniu

27



dladenngudfidnliduds nsinsaninguszasdiuaudsBuresamneuatemeiiiu

dehAty fsgay mnTngUussasdarenisvengnatnnisviesieineluusema n1siisauny

ngsiagiiusnseaiavieaiisanelulszne Afedimndunuldnsanulang

3.3: nMs¥idusuvegiidnladiudenningu

P
=

Introduction:

o ]

Junauil aigsryn1sTuivesildnladiudsineriunansenuvenisvisuiion LuiAna
WAeriundndue Ussaunmsaiiazwusduiagyinniseaialiiugundeu n1ssuiindundeou
wiailidulasiudie Asgalinaniiasenisdeuseianisiidiussuiininewned

Tunenas

nsfidwsiuvesiidiuladiuds daslunisuusduninug waviasuasisdnenin Yreasng

U

mssenting wasluyeiuaiudsduluiodiu

Guidance:

al' = =

linsnsvaeundndueinadsdululuduneun 2 warnsviunuidddulddiuds wWeszy
Ailduladnundeninissinlilunssuiunsiidansin asnaeuliuulayuvulasnguiogondy

Mgatesgnaulivae

gsfalimsdinegiiivsiineidedlagnsddugnamnssunisveaiien Wsadlidnsvieuiien

g1adwansynusiegsianlillenmsvieniien dsdndufanismeluganunevatenila

Aaanunsadiduuiugianlaidelagldisnisene wnune:
- MsduNEALUUMAD (MEINTAWA oaulail wsesiseana)
- wuudangudvang

- MU URNg

Henausnauladnegldisloudy isuaiamenmsideuasmaunguieinisaseungalunis

—

o

9y

28



nsealfine - Sedona Arizona, Stakeholder Survey and Focus Group Research
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nsealfine1 - Dahar, Tunisia (Green Destinations 2021 Top 100 Story)
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https://visitsedona.com/sustainable-tourism-plan/survey-results/
https://www.engagevail.com/Stewardship

Wiatorvugdgynmanil 1adn1sdnde “o3AnIn159an1syAnueUaIenie” (Destination Management
Organisation - DMO) 33lasuni1satiuayuaInuIuiwId DMO Usenaumieaundn 38 au Uszyuiularaning
4 4 A o Y & o o @
Wemseieiulymuaslenalunisudlutymmaiu uenainil yarunedaleniauwisildsuszauninudisa
ag13u1NilasaNNsluUILen wagn1sidiusinvesguvuiosduluseninanssuiunIsnedaasn s
nelud 2021 winwndladusindu 30,000 Au kar 11 nytulunsimunzdiuunisviesiieINunasegedgy

fnsdauseau 15 Ase ielviinsmseiuyiduldegalnme

HadNSRINUTIIIAUsTAUANEISIeE 9N DMO aduayunuluvisadusisnisimuindnsduen n1sinousy

waznsauayudy o Wetigliiasygiavesmniiulaannisudeuvesinvieied

AuMYayaLiAL AANTIL.

30


https://www.greendestinations.org/wp-content/uploads/2023/01/2021_Dahar-Destination.pdf
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https://www.ustravel.org/
https://www.ustravel.org/
https://www.travelweekly.com/,
https://skift.com/
https://www.trbusiness.com/
https://www.expedia.co.uk/see/2023traveltrends-expedia
https://www.booking.com/articles/travelpredictions2023.html
https://www.cbi.eu/market-information/tourism/trends
https://www.cbi.eu/market-information/tourism/trends
https://www.travelweekly.com/,
https://skift.com/
https://www.trbusiness.com/
https://www.expedia.co.uk/see/2023traveltrends-expedia
https://www.booking.com/articles/travelpredictions2023.html
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https://www.e-resident.gov.ee/nomadvisa/
https://www.e-resident.gov.ee/nomadvisa/
https://www.visitcostarica.com/en/costa-rica/digital-nomads
https://nipdb.com/nomadvisa/
https://www.argentina.travel/landing/digital-nomads/
https://www.greendestinations.org/wp-content/uploads/2023/10/2023-GPS-Word-Template-Gangwon-State.docx.pdf
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https://www.tripadvisor.com/
https://support.google.com/business/answer/3474122?hl=en-GB
http://www.blogilicious.com/
https://www.reddit.com/subreddits/
https://www.facebook.com/
https://www.google.com/alerts
https://ifttt.com/
https://trends.google.com/trends/
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https://www.unwto.org/tourism-data/unwto-tourism-dashboard
https://www.unwto.org/tourism-data/unwto-tourism-dashboard
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https://www.proprofssurvey.com/blog/qualitative-research/
https://www.proprofssurvey.com/blog/quantitative-research/
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https://www.proprofssurvey.com/blog/qualitative-research/
https://www.proprofssurvey.com/blog/quantitative-research/
https://papuanewguinea.travel/international-visitor-survey
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nsealfine1 - German Tourism Board, Feel Good in Germany Campaign
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® Liiw/an vivewdsudufonunannesuninaldu
®  NSHNAUIURNIENIEMTUNNNITAAA
® msassvseMsIavIninensialufinvesnu

o msUfuunguteyaiitawsuunsieas ninddumeniidayan

'Y A A

o mswmssuauBntufulinieusulssaunisalandeiauenaniunndBulunuusn 9
foudwauligndn
o nsUFulsisensdsuLUasmaluladivazinIasilovasnm

o msUsuugImnuSmazUszaunsalflifiefouniuled NTB

wa o v a

o ﬂ'ﬁU%J‘U‘UEQﬂi%‘U’JUﬂW'i%lﬂﬂ’]3M§E)ﬂ"lia‘hqlll(ﬂﬁ’ﬁ/ﬁUﬂﬁ]ﬂ35&‘1/1’1@ﬂ?i(ﬂa’]ﬂ‘UENQELlLEN

o

e nsdarsulseanalunisdseuUsyaunisain1svie eI ngadiu

mnausandelidula delinsou vieflesdusznavla q Menrazneliiinauidsse

UNYR A IATNDU IUNINALLA b

q 9

nsdauenagnsansaaineantuluining vewugili

'
P o =

f
ANTNIN AD NTNYINTN AU AN

Jaymmaiulviaate imsiedsdAgdmsunagnsnduse

SITTUUNNT DU TSV harAseLAumtnsa Y

A o o«

Tips: Fodndivlymuazanuidsiionavsintunouindl AuausaldnszuIuNTIANTIERAY
a .:4' Y ' & 2 D] 1 2 a ' '
deowneliwdlanlywivantssanazaaanuauntivield (saufsiansanivsuilvedgials)

Resource: \TDaATIERAEES:

Mind Tools, Queensland Managing Risk

3.3 A10UAMNAIAYVDIBIANT

Introduction:

wInn193LAszilud unsuneuni ladliiiugasauniadasinslunisdnaednssiu
nsviesfigaluganineyatenie sadanslaniwenslunisdnnismsvisaiien faaaiud
4' PR < o A Y o i & v o i
Ngnanislsziaulgmiinestesiungy B28 Tumeuill ulin1sdnnsyavinelanenisazey
UONVOULIATDINAYNTN1TAAIAT 898U wrd1mnd wnarduanatuaudsave sy

P
o A

TunsduaSugauineuaemendsdu aaldsmsaziiiniae

Guidance:

an1unuaazvie 4n153AN13AUNNTY LT 8 lUANAZRUUAIN S NYALLANITUDIANUY
Uanemaiy o Judunseniiaglfgasdidadeadulunn q uwia visll msvhaululugs 1 uae

2 thazuansligauiiunddi :

69


https://www.mindtools.com/abhkwcn/risk-analysis-and-risk-management
https://www.business.qld.gov.au/running-business/risk
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https://www.visitcostarica.com/en/costa-rica/planning-your-trip/accommodations/all-hotels-in-costa-rica
https://www.slovenia.info/en/business/green-scheme-of-slovenian-tourism
https://www.visitestonia.com/en/what-to-see-do/trip-type/green
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WUUALUATINELRE Y

Tips:

nassamaeunngslddatuely ivelvinisldnuduiomainegeaiate uagvilli
fulainmasiusiue ity duasudaniunan (key messages) vadnAn
ililausindnnieulduazidnfislade Wadnsivgddladindenndrowdslunineieg

- - - Y ' v =3
ALUNTINEN Wensaeansnaennassiukazneunsaanluluisniendu

¢ \ &
2.3 uwannasuLasyaIn1ensasas

Introduction:

TagunAuusudnNLUsUAziYomImaniun1sdeasn1snainegual uinudowdladn
yngesnslumnzaniuinguszasd wazaunsadenanstudinguidmngls egslsfiau
AT Idvedulaifuuvesnuinawianususd Suiliey denneradedldvemnietiuli

Wuuselowd

Guidance:

gesnaieiliaunsanesedldfeivled NTB Fevimididurgudnansesdeyaiieniu

yanurevaten1sd msuif suvunnau lugrusiiduledaziduialaddyvesnagns

o v a

71190159819 HBIMANUEIATINNUYDIN19T

o

weanNUUANIzFouFoNUNaR DS ULAY Y IVNIBY q Nnsmninaiseludl :
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o Hudessiinguilmunendnvesnandrtiaaziuilanas

o Judewmfiaeneaternuuazilonimunagnindnvesnalaniign

'
a

o | Juvowmnsfinndlsussanaazninensiunisaiiunisogadiussansnin

q

o Judewmfiquannsainlszaninavosunudyla
o Judeamnsnazylidaanuieriunisesiiensdedduiiamizanzasiinusuilaly
NFDUAUNITNAINDUE

o wdelinaudnfngudneisesinislanaenduniswenisiduinisvesgndn

Feonavmdedsalulvienanun (azduq dnuinugl) :

o Hodsruoaulay (Social media)

® ydan (Blogs)

®  MspaIRNIUBLIA (Email Marketing)

o msifiudszAvsaimnalndum (Search Engine Optimisation)
® mnaaLuuduYigieniwes (Influencer Marketing)

®  NIFRANALUUUBNAD (Word-of-Mouth Marketing)

o dJyseranuazluvaesulall (Pay Per Click & Online Ads)

o ¢

®  Usedunus (PR)

® Fodsun (Printing Media)
®  IUUANIAUAILAYAINTTUANNY (Trade shows and events)
WiangafeRsandemava i msudvananusar e uenanidalliauugdiiznisdni

FIUNM9TIENVOIYRIMFRaTaMIUNGN B2B way B2C 1ol iliudd (Wasdaya 4C)

NN AAITLEDNYDINIEDE1SNAN L9 2-3 Yoan1e welilanuneauinagliaiunsaly

Foan199u 9 Tunmsdeansfanssufivewaniziungudimunaanzianzasls wikugiinng

o o

fuaLnaneasuLazdommdnilmdsnou Feieludunouddny

Tips: JulUldinaesiiegades 2 Yeandlunisdeasiunguidumnevdn wavia 2 9oty fos
o Y &Y Y = ' o 4 Y a
nthiviadie (reach) ngandwing uagledlemnulituuusudnaonidunienisiaunig
¥2NA1 (customer jourmney) Aunsersindulaideniumasniagangualenimie
aghduimsidendenislunisieans Wudwnilwesnisianudladngnaingudmuneg
agfilvy uagvhetalsdshdsdaiauavesiamnedaremslufaninilafiae

Resource: PN NN IRBUNINIAN SN (Unastoya 4C)
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YunaUNl 3 -YALATDNEDLETY WIYANALNSTUNITERENS

Introduction:

v

iieltussquimanedidsdu yauusuddendesdearsdinusdsieiies ifleduaiunisug
FeAsmslaisnianids mnuadianeiuduesddyiiazdasfaganaiafiangan Snie
farwairensiuiinierns Wasuwamginssunguidsne vieasrsnansenulsimdla
fvnanils Suthmuusudlvussqtimneddiiy venandudshsusnuesaamneaisng
Tunnssanguds Wunstuiedeunsoniisrliifulndu wasiidnlunsimuyumy

2819898

Guidance:

nsdavihyainesiledne 9 sgdunumeiitaeliamig NTB nelussdng naenaugiidld
dudsneusnuazgsianing q feglugamnevanemis aunsayedauusuddudeadonty
yaiasesiiomsUsznause -

o lasssediduviad

o  uvasUnudnuaziumMMeiistedisdidu Sudugauisiianuesgavnsuanemis

e syynquulvnevian

® Jamunan (key messages) WarIvNITATINUDALLOY

o fomnnvdn asnestuiiaudaadieliiliduldaudeiluldld)

o Insssaunanrlesumdniltlunisdeans 3Fnsldneudugndn flezifiuyaailiiy

undevlasumaniu (wu giionsldnuiuled tuneunisameibeu va)

% A oA A A 1% & P
®  NINYINTLALLATDIUDDU 9 W%?aﬂluﬂqiﬁiq\‘il,uawr]wLGU@NIEN%ENWULEN

-d' o & i I I3 ° oA va v = Y = 2
sqﬂLﬂ‘iaﬂmaumaaqiunuiwmm NTB EL'LWWLL‘WUQ‘WﬂaﬁiNﬁJﬁfJu‘lﬂﬁQULaﬂﬁqiﬂﬁﬂ LU 19D

ERY)

anulvaalUldlade mugluiunsdisndsdenmuaiflendnuaninisvieaieingsdu

Tips:

2 v
=] = 19 a v LY a

amseatlaliasiinudnvugindouadvayuianssunisnainvengy B28 nioududidy

Y
] 9
dnpdladmsugsiauaziilaruladndslunisldnu

'
] a 1Y

volinaudldusuiugidulidslunisaiiassdyansosdoniivss@nsam Suilauugin

U
[

nnneatuuvasdeyaniluusslevivazdsdininlianudAey

o

v
o '

widngaasosdossaseunquanszd1Ayveinagnsvianun uifaiseanwuulifinnudniau

nsedu wavireren1suURnw
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nselfinw1 - Destination Livingstone, Marketing Toolkit

yoLA3osilala 30 489 Destination Livingstone \Juwilaiangawasnsyuiunisairsuususuasnisnan
Msvieieidadu drunsiannyaiad saflefmunzdugfifidieitesiuasugiavioniiodluaniealau
idesnngfidnlddmudsdnlngluviesdudungugsiavuinidn (SMEs) elidrnaunisdearsnisnain
TugamneUaenmsvesnutes lugaiadoaflediinminausuuslunisduaiunsue Jedieduasuuusudvdn
Tunsdeansnasnautiausuumauanafigeliiunguitvmne fdwtaeligsiadn 4 vesmnuidula
ogadaiiy fidayRer lUlF 1S

u

Y ¥
=1

neunifiuiandneaiseiluiissgauiendnvedndsalan uandaniifinsiaudeiauasiig 9 1iuTu dou
AunALLE Sonwnlan ety wo %mmamamﬂmauammﬂwamuamq q warisnsduasudeiauenaiiu

a0

YaLATaslaUsEnaume Tayanednusunenisnainid1dsy naudinang Usenngsia wag Sagiediinuinig

nalenaligusenouwsagsetinluusuldluunulOR wondadinnsesnwuuymdndnuasvesgnalidusiedls
\Juyanadss q (marketing personas) Faelviguszneunisluriesiuiiaeirdmugndunail azdiaueuiiang
agelslilaulananien sullesnananudiladnvazianzvoinguaidsusy inlininwiaiuisaiivug

Wnangla

ﬁ?%iU‘U@NaLWMLG}Mﬂaﬂﬁ

nsalAnwI - Failte Ireland, Online Branding Toolkit

ludnuiladegyninieiossulaunasiuieliiidwlddudeluviodiu amnsausvendlduazdoans

wusuRgAnIneUatenndlaegensaunqy YainsadlioUsenause :

® Brand Identity Essentials Guide

® Brand Workshop

® |arketing Toolkit, S3udun3asiie wuwman Auwuzidl uaglaus3gunniifnassunlaldlans

amiwauammmmaﬂﬁ
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https://destinationlivingstone.org/wp-content/uploads/2021/05/DL-Marketing-Toolkit-April-2021.pdf
https://www.failteireland.ie/FailteIreland/media/WebsiteStructure/Documents/Ireland's%20Hidden%20Heartlands/Ireland-s-Hidden-Heartlands-Guidlines-2022_1.pdf
https://www.failteireland.ie/FailteIreland/media/WebsiteStructure/Documents/Ireland's%20Hidden%20Heartlands/leveraging-the-brand-irelands-hidden-heartlands-pdf-6-mb.pdf
https://supports.failteireland.ie/business-supports/sales-and-marketing/keep-discovering-marketing-toolkit/
https://www.failteireland.ie/Regional-experience-brands/Irelands-Hidden-Heartlands/Brand-Guidelines.aspx

Junausall

lugaiflesdusznaunmuafiazyglinuaenanseasndsduvesyanuisuatens laegradausuas

USEAMBNNRADALEUNIINITAANN FENISAIAUTEAINN UNEUBLLIAR LAZNINSNWAYDININTIUNINUATIAITIE
inlduusdulrieanguidinane wiueuin Aanssuuisegnindedignsislunisdearsnueuais inliuane9a1n
JaAMUNEN (key messages) VOILUTUR wiae19lsAn TamnumatuifosasyouLAULIvRLUTUA Winasaan U

Tudnsanisdeansaeuniu

s a | st ° a

IﬂaaﬁlﬂiﬂﬁlgLﬂUﬂ’ﬁ']WﬁﬂﬁﬁJUﬂ’]iﬁ’N’]UL%ﬂﬂaQ‘V]ﬁ NVLVIYLVRAUNTINRUALLNUNINTIULRNICEINE Y aﬂﬂiuuwums
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mmmazLLmumsﬁamiﬁuaaﬂm
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MODULE 5 -n1sfimuanagnsn1snana

nagnsn1snandedinutalIukanselunsan Feazatuayunisvinauyes NTB (National Tourism Board) la
il

nan 9 AeUsznaunlalaseasae (structure) LATWHUNITANTUII (roadmap) TUABUNITTHULKUNAENS

'
a o w

=3 ° ' Aa ' v % | a = Y & 1 oa
LU‘Llﬂ’]i‘Ll’]V!ﬂaEJ’NVl'JLﬂiqgﬁiﬂuimﬂaﬂau%u’]m’]'ﬂqﬁl'gﬂUﬂiaUIﬂiﬂﬁi’]Q@EJ'NagLaEJW L‘W@I‘VIL‘VI‘LJ’M GRAAAMIBE

Adunsieerls I35vihegndls MvuaingUszasd siuadvanefidaau wieliaunsofnnuuas ianale

dwutuneuiaseazidentulugail laun :
O MIasNNTOUNALNS
o msfmuaingUszasduasidimving

O  MIESNUHUAINTIUNINTAAN
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Yunauil 1: a319nsaunagns

4 v °

sulvigjvaanmsimunuunagns aedeInsauaquAInIundn 3 A1 Ae agls (what) vily (why) uag 9eg13ls (how)

a

FIMNETINANINTTUAN 9 naenIunndsnegiaenndesiuilvanefiegnnglasuiiu

q

1.1 aslidenaduazaifuanud Ay vasnn

a

Introduction: | TuRBULINVBINITASNALNS Ap N13seylvtnindeinisussqmnessls nsgddesimiae

sdungiamadnsnusawiluszeren Funandmaneidmualiihgavinedanemdealli

D99A1U NagNEITAMUANANIAUTGUIEER WHUNTI599U AINTIUATYuds wazvinli

a 3

o o

fuladmndaninanutuazaennsesiuithmanglng dalu dduanudidyvesan (priorities)
% £

IV9ER98819UA 99N NTTINIFIWNUIDES

LY

oY UULBNFAYDILNUNAYNSINBdIaUIdBvim

FALIU

v [ a o 33

M Guidance: | AausuduimuIdeimlufwdluga 1 seudidwiaiusuudazasufianinagnslagly

oA

ayanatfiduauagiTeiling tngesurglidanuitnagnsifenisussquatusiule

Qe

fifetemsfinnsnlunisaranagms :
Faruuazasslunsan - vandssrududolaraunguiaie
o Fuudfiarumane - lilvalaunuuddudomidostouandlaldie
e Tassnisaunan 5-10 Ydemth - msvieuiivalugamneuaeniavesnuazidu
ag13bs Tudn 5-10 Vthawiin?

1] 1 (] =3 v o @ v 2
o sisgadudnia - dduSumaglieyls?

L A v o e

o FywmemwmiiieliussaingUszase (deviel)

o

o Fshmlugnisussaingusead (rduaudAny)

£

A v !

Tips: wilsludsfienfigalunisasiaideriod Ae nsdenlddesdfigndes agndlshd agrdauin

Y

Vuld mndeuladniauinansinlglal

ag1ldtanula q Ndesmeud1any W A3 “edrsls” Wiluluidewmd wsgsiududui
nagnsazdewIAmney Ludsuainluddeviaianany Amualvidnisdaeunagnssiuiugi

dnlddiudes auefelanmdngIug9degdnlauInsfasiegnls
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nsaldnwe - Croatia Tourism Board, 2020 Branding Vision

AFASIUTURBESTIE UVBIAMLNTTUNISNISVIB A NBRLAsEWe LAl ug 1S e desiamd A1sna wagdmunglud

2020

luenasiidalvideyafgafunatadivunevan AnAmengAnssuvesuilaa wazteyadu o eliu

AMNANUAUVDILUTUA

dmSudeyaifudundniil

1.2 nsfvuaingusseasa

Introduction:

aagslaegnelyndsviiuaiismnuunnds mnkifinnsaadmne (target) drduarudAny

'
a v

A
= & a a1 o Vo1 Ay o 1 2
Fadudandrenvualain exlsinewinneu-nae 8 mumiswqLi’]mmmawwmzmaalﬂiu

NMSPEULNLY AT inaanszezaIn1satiuuinueglugitle (Mvthviensevaq)

Guidance:

9 =

Aadai i lidvdaidesin (mudiduanudiAy) deuenainaziduuinsinszeznig

o

dilhmnendy dadunisaieanudaauinfiddaidesilidnsae

wwananduszlend fe niswlasdsnaiuesnunduingUszasdduriyaain wuneninui :

v

® Specific - N1 - danudaauegdaneiiumyiafiauminuadvany

® Measurable - ald - agspaianisdsunasiiuodiduivsaduuminle

® Achievable - ussauald - avvaeulinulainnswasuwlandululdnmuninens
Ao a
Mdnassasly (3w 1Ian yAans 1a)

® Relevant - 1AgMae - anvaeulikilaiingUszashifertosiunagnslaesiuues

vanegUanenms wagan i liudagtulugeavnssunisvisaien

® Timebound - MuuAEWIEALINg U

AI9E19  WNUSIELE suTngavangdatene XXX 20% luideuuenggnia (naAdnigu-

Turaw) nglu 3 Y99t

31nUsgleandng q auuu AueafeniuingUssasddnludn 2-3 stenistiiuanudifsy

v
°o v o '

wiazeg1e lnefi1sananuduuenzAuvesmuddyu o ogelsiniu werenuvinlinds

719 9 aglun1sdang
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https://deik.org.tr/uploads/5fefbc63d5e443b4921239b409c002ec.pdf

A9E19 1 LT IUMIRRNANeAN 5% Tuiieuuangania (ngadnieu-duia) angluy 2 U

Y19vin

mnuanaveringUsrasdlisndudeswindunseunaivesiderial sgdlsfinu aasuiundi

1 o o

nilsluararsmumuliueinguszasdnnnfounadns AaudaninsaivuanmeiinsgIu

q

s1eUiiensI9daUANNAUNLN LA

'
o o P

nusrasiianalaiiodudsdAydlonudoasaudiimegamunauaiensfididusenty

17

Aaazsesdseoyalimnilasauds wieazldlignnarvindu winasanw

o [

fdayaufuiertunisfianunasasnisasdi@iaarudnia Tuluga 7 Gezasdnlu

eavidensald

v
Sad v s o [%

Tips: nyaaeuliwilainuiitinnanisdsundamuingUssasanimun Smnnlill Auenvay

v
o

ARINTUNNINTITETEN 19U nsdrsIaanuianelavesfideuvudinied151ag3nasie

wielvimzuuunsouliivseidelaualug @l awD

-d' I o sdouy o 1 X o & o w o o a
dieliudlainingUszasansaslidudusdinnudnsanuaduanudifgase o Wsansiaeu

Tuuladn deyansiurnunasiessynsidsuwdaiddglaiswuingUsyasd

nsaldne - Uganda Tourism Board, Explore Uganda, The Pearl of Africa

o &

Aounminfianuznssumsnsvisafisagiumyussiiu “nesaaigiu” wazdnivingy BIG 5 (413 usa Aaeth
donny ddle) WWudeanudidylunsduaiunisvesdien uiiinagnsduasunisuieiiazdqe aduayuianssy

=3

Weeusnduaziiudiuunisiesdies winwuladainguyulasgsivseuiui ilasudsslevdanuauagmand
fifisanszanidn 9 willu wenanil fallnsideividusaatinviesiieuisenvesglsuuarewsng uanslii
nsdsundasauaulavesinviesieainemini sy slarUssaun1sainieiausssy usnindeluann

A15DNLIINS

NRAE1539AINE 1 UlUdmsimunnagnsnseainduaivg Wetisduasutoaueianigluiiudu 9 Nl
Tudsewegiunn vaiinanssurudnivn Spafulimiiowiumszduwimvind Ay uiidinisveieweenly
Tslungau Tausssu uasUssundluvaaduindume

=

wasUgyiindanasdsgadid suvalvieguiniuningy ineluideuaniuiivinglng uasdudauszaunisall 9

Y

a v A a ¢y ' - D=
INAINTIURINE Uy o Wnedidmnegegalunsvenerausslevdimunisvieaiietlinata Maseine
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a

AU TayarisANngIiuLANey AN,

nsealfine - Argentina’s National Institute of Tourism Promotion (INPROTUR), The Natural Route

Campaign

a ]

sondudaalunisvieniisousisynAvesersiaudun (INPROTUR) §ududrunilsveaidesienlunisifaun
nsvieadieaiidsdu I8 ladmuauglmidiauduideniudidaiauedunisviondealut qeauifie”
(aflv9sle vieladdiu) wesuiiodulymnsvisndisrsuimuenggma wasiiindumsvieadienluussina
Ifnniu

fuiduafsusnil INPROTUR wWabunagsunduaiunsvieadistsssumalaeiduniseysng drunisiaun
“Gumasssund” Tnedundlmimaiieslossvaunsaimnesssuniuay lelafamneiifsgatnriesiien

WAV IUTYITAIUGTIN 01T UseiRa1ans wavaniuivieunenau o dnsiuluslugudmsunisuisou

lnauraneluafsaeiveenien dnsimunaouisuendliedlnd q duvanuiviewiienveniioudneie

dmsudeyaiiuduaingi.
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https://www.exploreuganda.com/
https://www.larutanatural.gob.ar/

YUADUN 2: LNUNINTTUNIINITAAIN

faneull aalldvesduszneunanliluununagniiseusosuds sutunuianssufiaseunguianssuitrydmiu

anAangngu TABuNUTALMNG (roadmap) AifmuainAanssule sxdweuidevirdmiunsvieaneingadu

Tugamaneyateniavesnmu

v
o ¢

Junseindasliwuzidrinfanssulanissinegluwn msgdnlngtuedivanunisal fillousy niwens waz

Uadedu 9 egalshiniu guaunsasuduuziuaziumnunsaiiunuudsznsluluga 6

2.1 JURUUYBINUAINTTY

Introduction: | unufaNssU Ae laseslagasiduavestunaunisaniunisiieliussgiiimneniainisnain
wHuAanssur s lRuTLHUNURTARY ausafaniuauAuntils LagiiinmegnTs

alvuuudunefiihlgiduds duneull iWunsuuzihsuuuunsnaunuegeie o Wifupn

Guidance: dWoluduidsuunuianssunianiseain IaaduiinUseinuddyseluiiontd wielruuladn

Wwnegavnevgldnnvaugayely -
* fauaNudfgvaInaensiauiaaffeals?
afdsrintanulidlyminesunamumneauuily

e padsasnulasiagianiz?
szuiBeuvunan wiouvisdnuwazddyuissenistizinilulas

o azlshatannudrdgylunisdons

o

gufadelauaTaIRMLALAlANEIRAY (key messages) NIFBINITAENBNBDNIN

<

ntiu Iademseiitussinuendmiuldsonisasidesyi -
* uanzfidewih deerls
o  vinensuazsuUsEInfidesnns wls
o nssudvsiluvedlas / 1@13@14;24’%115%%&145‘14
e szyzLAluUMIANTEUNIS

® fususTansSnnman (KPI)

fnwandiedns (Wndstaya 5A)

ANAITATINMNLNIAAARNESMTUNAENSIaNIEvedAN FaannTawenanuuandsldlag :

o naudvang (wu wwuwnuiwandsiudmsudfidladiude 828 angluganung

Uanemnauag B2B nmsviesifignfiegmeuenyanunguaen)
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e uuneuasuaNuddgingutanewaiuseuld

o

o uLynauinguIzasAlae (mnamiunnimileinguszasdseddiuauddiy)

7

Aoz IuLRUNsALdunstuiiuilndifesiu wdasiudimetuduwunugesanis

Ui (MSewenay) mniuiwatudsusuuanzuisensiianansoweslesiula

Lidnnaaganiiunisedls unusunIsineazideaiismenaglvivnauiindesiesls las

Wuawi wasiiisnisianasgnals

Tips: auwileudmnagiuniludevun usegmumanunetsmiinfiuluiunsunuiussaua

laenn

avaeuliuuladnaaiiy KPl e dnUsyaninavesianssunvualulau U s uTaoua?

o & v v % oy M v 2 & v o« 1 o 3
Audndudesiunulvuling (vielildng) uardeuAuAvielidiiaeyig,

q

v
Y o '

Az Tnuednafiusslevdusienavrlulinadnsnuiiase wu nsifinduifou (generated

traffic) 8n31n15AANNIU (click-through rate) wazn15uOTU (impressions) A15ATIVERUTH

o
A o o % i Ry o oy

wiladrdsinaianatuaieanuuandsegaildedidgseingussasdnuanudsdu ddeya

q 14

o @

WinAeIiunsasiaaeuianatuluga 7

Resource: WINARUNURINTTUNTAAIA (Undstaya 5)

Junausall

a

lugaillinseunisvnuieiudsiinigi naifiaisi vasderduivilidulaiimndsddavaivayuideriag
lpesau Men1sInaIauaNd AU TUSUU T LR ULAEE 151509 U898 uYRIATIN BUa8N e UoNINY

Audtanansaulsudafinnidai uagnisianiuanuAuni fudiingideslidg

lugadaly aglviduusinfediuianssuuisdssian aaensuninn1sniliuissenisiiadsailafadienmudeoans

YAUAMUANUSITU

AfuzdRsRLAg iU SR aLaEn1sRTIRaeuANNAUVTYeY ununagnSialuluga 7
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luga 6 Heasnagnsnisvieaingdndetiuvasnmn
in3ui

v v '
o o ' ¢l A o

isrliiihiauasinRanssvinesls sl suegfunguilimane delauendnsusifdadu Tnguszasd uaznagns
yamsnan eg1slsfinnu fvdnms uunn wasedaduuissennientuisnsdeanieliulaigailfitiud,
feuseleviveamsvieaiioafidedunaratiuayulsifauldastioviud
Tupaiiazasudeyaifieatu -

o msaiedemnudainagnsuaryiulnuidedvignees

o  mafenuaznmsrunuiiomamilinzay

o  moiiliiuled NTB (National Tourism Board) iwsnzaufutthmsneiingly

o  mspasnasndunIsUsraunsalvestin@dunie B2C

e nisdeansiuglUmung B2B
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Yumaui 1: ndnn1sNATaUARY

& & & o = ! A A 1 % ] d' o P !
“Uwﬂau‘uﬁ]%L‘Uum%ﬁq‘ﬂLL'U’JVINI‘IJﬂﬁL‘Umﬂﬂqmﬁj’]mﬂmwaaEJﬁ’]i‘UEJLauEJﬂ’mmiVIENWlEJ’JENEJu IWEJ‘VlLiENLaW

(story) LagnToUNISIMUTINagNS (strategic framework) azilusivundsinuazyneanly udai fiddnie a0

=% ao

kv uenandl arseunquisisnisanenendeniy tnstatullenamsusiasusenniasigliluiniunnm

1.1 daarudenagns

Introduction:

domnunanveawamidey (uga 4) ldafensevunaunudungaudmsneaunasidnsld
w17 fau Aauasaeldsuuuudennuuasdsinertosiedearsiumniu Nddey A5y
nanbianizianzasaddiiaedndlusluduerls Ideyaeslsfidenisaienon n3od i

nauidhmneiuagimanmsaziierlsdounfiag,

Guidance:

Jomnudanagnssdeudu nsvdu dmsudmmenniseainiussanalalunaidudu

VaANUTINAYNTNARD :

o Andesiuunaunuestoninumdn (key message) Mitvislaiieuazaman
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nselfine - Visit Iceland, Inspired by Iceland Disaster Response Campaign

Tud 2010 Msveyraaguuilnleduaud lndauuiiglsy nstunveaveinasilug Usenautuynienuns

dxinlunudenis o dwalininanudilalianangussnisiiendunmsiiunisludileduaun
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nsealfine®1 - Sonoma County, California (Green Destinations 2023 Top 100 Story)
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https://www.youtube.com/@inspiredbyiceland
https://www.greendestinations.org/wp-content/uploads/2023/10/2023-GPS-Sonoma-County.pdf

1.2 Inulunisdeans

Introduction:
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FuuInaauarUsUUTInan mFInvesyuvwyiasiu ” The Rooted Storytelling Guide #131156)
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Tips:
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Wuunedaanns
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https://www.nngroup.com/articles/tone-of-voice-dimensions/
https://rootedstorytelling.com/resources/sustainable-tourism-terms/

wanides "nsuafigidunianis” wae "lddumenis' 1nduly aaufieawsneaemieuaudnd

WisauaivaaudAyidesn1sdesanliie

Resources: Tone of Voice: NN/G — Tone of Voice

Visit Britain’s Accessible & Inclusive Marketing Toolkit

Rooted Storytelling, 70+ Sustainable Tourism Terms Guide

VisitEngland’s Keep It Real for Destinations Junwimsdmiugiidnlddnudeneaiv

Wnsdeansnagns Wise Growth vemuunfubenwy ogo1de wavgsnasmige

nsealfine - Visit Scotland, Keep Scotland Unspoiled Campaign

Tugn9n1sunsszuInves Covid-19 Useimaanentauainisvieaiierlulssmeaiuiu dwaliindgmaiuun

P

TunanefiunduilosunainngAnssunvinanusuiaveuvesdnreaiien luinesdudgwainaes dnde w89

FNEsTIHVRNTSnTIEwY wu Iy drivasuniu 1 neliiinanudemesedlindouniuun

wleussimilgmivand Visit Scotland Iihanusufuiusiasrmenefiewanumunagnsdmiunsians
ﬁ’uﬂzymﬁLﬁmmmi’wmuﬁﬂviauﬁmﬁqa%u FermBauanalvsifilinnuiuazaiauseiunalaliiuinaagde
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uasgy "Keep Scotland Unspoiled" insdeansdildiale sunw wazilemau q ilotvairsanumsening
Tundon 9 Au

dmiudoyaiiiufuadnii.

nsaldn® - Cook Islands Tourism Corporation, Regenerative Travel — How to get involved

AnuTilamumvesiiemvginizanlddodlenarunausng q Tunislianuundundewnesiunisiunie
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SeudifiudnfgriunagnsuaraufnsisuiIuN e NeINdduveunzAn Adn 7l
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https://www.nngroup.com/articles/tone-of-voice-dimensions/
https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2022-11/TurismoynormaING_ACC%20(1).pdf?VersionId=RCIN5N536pg6QjGz_d7RqlKfsS.PIlMo
https://rootedstorytelling.com/resources/sustainable-tourism-terms/
https://www.visitbritain.org/sites/default/files/vb-corporate/Documents-Library/documents/England-documents/keep_it_real.pdf
https://www.visitscotland.org/news/2022/keep-scotland-unspoiled
https://cookislands.travel/regenerative-travel

1.3 nsWanAuLazNEImsegela
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Tips: asavaeuliudlannnaliasiuuimsdunsinaunar ianansenuveinagnsivanil

| = o v oo = v DR d' = a va Y
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Resources: Green Nudges Playbook

nsalAne - Visit Finland Practical Tips for Sustainability

Visit Finland aiiefuiivuiuledlidudadilaeans wWedeasiuinveaiissfiiiumeiiedsndsdu sauds
m3asslaisnneivedgsianiinisusesainlaseinis Sustainable Travel Finland sedui Liveunawesede
AuszneunswasUszaunsaindedu suwdnisveuledednlioaesinfngalugamnevatenidhuiios Faduns

dudSugnamnsudu 4 melugaranedaieniediig
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o oA

wennllailiFessnvesnlusunsunmsvieaneingadu Hylidnveaiieannsiudina ddusu wasiseuill
mefu Insesnwuunmsivuuuivlsdliesuiedeyavesssianlasusesnasgiuanudadu Iilinasilunis

Andonegnals sesufiRnuegnslsieazlaun Wumsendeadnyiszneunisifidiusiulunsasisrnudu

dmsudeyaifuduain 11

CASE STUDY - Visit Norway, Travel Better

Visit Norwegian fiuilluslunweuilgynsvisaiiaafiinda (Travel Better) v iulest lnglvidoyauasinfnduwn

o a

TAAUNIIINAEITAUNINauEUY aunsavinlaegnals Fesiudaunainy 1w 10 Norwesian train travel

tips wag 11 cool ways to explore Norway for eco-conscious travellers.

CASE STUDY - Republic of Palau Tourism Board, The Palau Pledge

Yan vgfingiusgnauaisinizdeslnguinnda 500 imgluumaynsuldiln Yszautymisiudwinges

Wiaeananudeuiinduandnviasieiivaiaomnusyaunisainsiiuniesseslna
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https://www.oneplanetnetwork.org/sites/default/files/from-crm/Green_Nudges_Playbook_v11_Interactive%2520%252822.02.23%2529_1.pdf
https://www.visitfinland.com/en/practical-tips/sustainability/
https://www.visitnorway.com/plan-your-trip/travel-tips-a-z/10-norwegian-train-travel-tips/
https://www.visitnorway.com/plan-your-trip/travel-tips-a-z/10-norwegian-train-travel-tips/
https://www.visitnorway.com/plan-your-trip/green-travel/10-cool-ways-to-explore-norway/
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https://palaupledge.com/
https://palaupledge.com/

1.4 awiildlunsdeans

Introduction: nsdeanssnenmn Ao nilduisniussavamunniigalunslusTunuususuazFoasives
9avsneUatens egdlsfinm amannsalidoyadiligndeafsaduideniegamng
Uanemildegnsineans mnlifimsdeasognsnsuiou

Guidance: Sledni3suandenamidsuiosud Insandeelud

o auamnieddula nsreaeuliuilednamidauinds anwsaidusuny
agviouiadafigavsnevanemaiiauséfign melduasdigndes (nsizdndinng
AN 1Fauaed envazadseumanisiRemlsituinvieaiiien)

o dnidumslunmeieasvioufinaiaidmnevesna snddnviesiisasnglu
A msazsiounannguitmung szdaureuiiezideslostuaimanes was
JuawimMsimitesiaseglugaviieUatenia

o Fonamituani@nizessnn uansensual vsiimsianizeslaeiey fundeurids
erlsey $Enednsls devenUszaunisaloantnegnsls (Worsual Anuidnves
fhazaslunw wledeans)

e wANEBINNTYIBVRRNNAYISS Inelinsdaanndivinnrenindede sUamens
agvioudaUszaunsaliuvinssiiffonvaaglésy

o wvandsanslinmitdeluluBuarnnauszlevd Fsenasuiednifigninds
wazmsthiaueiamsssuiilignies Sadunsairsandendiiia Wifuinvie e

o msvesynnlinmeaigagsgndas anildSuoygalildgunwd Tfiduls
drudeusing nenmilmeuns Tamusssuiilonizianzaanied? audeave
ounalvignies nieursesuelidnuinasthawluldilu oehils

e vEndsIMIINERen AnssuuszamAsafulildmneanuinainldunud
Auls msldsunmiiaeiiiuanniiduluuiuniiunnsradu sanauA1veInIm
gnasla
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1.5 n1stgnwadaulug Video
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Aolmguriu
Resources: LAARAUNNTRAIANTLIRALS : HubSpot, Video Marketing
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https://blog.hubspot.com/marketing/video-marketing

nsealfine1 - Colombia Travel, Finding Encanto Video Series , Inclusive Marketing

Taaaude - In1sysannsnmdnuaiveavangyaematiiuiusus Sanvduasunisveaiiesdmsunnine

N3y WuFIEIALe Finding Encanto N1531678ATNAINWEYIR FIRINTIN LagAINAINNTNUANGIIIY

ANATILaTLBuALNaLAY 11

nselfinw - Grenada Tourism, Grenada Rocks Campaign
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CVRNET]

duilddndeanunsalusiunavmunevanemeinuiemsuninuazidle lngldinallnifleuaznisiansoaieli

e

Beuvulamunsuaivaienivesauviesiiu uaulgddwieligundeusudanudilafidduieatuauly

a

ViesduwaTusssuvesmniegialuesisin Sniealidlunisasienugiilavaranududiveduriedu

e e

senshiguvuldnn lduanipnudaiiureiesnuiludednle

AU dayalisiuuazgLilevninle 7l

nsalAn® - Visit Panama, The Next Turn Campaign
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https://www.youtube.com/watch?v=zCH1u-9VyiE
https://www.puregrenada.com/grenada-rocks/#campaign
https://thenextturn.expedia.com/video/16836

YunaUR 2: NTB Website
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Guidance: fsanesrusznauneluidiiieusuusmseusudgaiuledves NTB (National Tourism
v & A A o s N A
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https://www.gohawaii.com/malama
https://www.gohawaii.com/trip-planning/travel-tips/responsible-travel/protected-species
https://www.gohawaii.com/trip-planning/travel-tips/responsible-travel
https://www.gohawaii.com/trip-planning/travel-tips/responsible-travel
https://www.gohawaii.com/trip-planning/accessibility#asset-aid-2781
https://www.gohawaii.com/experiences/lgbtq
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https://www.youtube.com/@ChileTravelTraining
https://www.destinationcanada.com/en/csp
https://www.fairtradetourism.org/
https://www.greenkey.global/
https://www.greendestinations.org/home/what-we-do/solutions-for-businesses/
https://www.travelife.info/index_new.php?menu=home&lang=en
https://www.sustainability.booking.com/
https://www.sustainability.booking.com/
https://www.greendestinations.org/
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https://www.greendestinations.org/top-100-destinations/
https://www.gstcouncil.org/gstc-criteria/gstc-recognized-standards/
http://www.blogilicious.com/
https://www.greendestinations.org/wp-content/uploads/2023/01/2020_Bonaire.pdf
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UNWTOQO Sustainable Tourism Observatory Tools

Travel Foundation Optimal Value Framework for Destinations

ETC Monitoring Evaluation
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https://www.unwto.org/sustainable-development/unwto-international-network-of-sustainable-tourism-observatories/tools-resources
https://s3-eu-west-1.amazonaws.com/travelfoundation/wp-content/uploads/2022/09/21113048/OVF-2-pager.pdf
https://etc-corporate.org/uploads/2021/02/Tool-13-Monitoring-Evaluation.pdf
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https://www.surveymonkey.com/mp/sample-size-calculator/
https://www.surveymonkey.com/mp/sample-size-calculator/
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Resource:

Environmental, Social, & Governance Reporting in Travel & Tourism: 4. Reporting

Guidance For Travel & Tourism Businesses
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https://wttc.org/Portals/0/Documents/Reports/2017/ESGs%20-%20Reporting%20Guidance%20for%20Travel%20and%20Tourism%20Businesses%20-%202017.pdf?ver=2021-02-26-192648-917
https://wttc.org/Portals/0/Documents/Reports/2017/ESGs%20-%20Reporting%20Guidance%20for%20Travel%20and%20Tourism%20Businesses%20-%202017.pdf?ver=2021-02-26-192648-917

