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Executive Summary 
Thailand's sustainable tourism landscape is rapidly evolving to align with the values of eco-

conscious European travelers, who prioritize environmental responsibility, cultural 

immersion, and community engagement. Through comprehensive initiatives like the "7 

Greens" framework, Green Hotel and Green Leaf certifications, and community-based 

tourism (CBT) programs, Thailand has positioned itself as a leader in ecotourism within 

Southeast Asia. The country’s low-carbon tourism strategies, waste management efforts, and 

eco-certified accommodations resonate with European travellers seeking verified and 

transparent sustainability practices. However, challenges remain in bridging cultural and 

language barriers, increasing recognition of Thai eco-certifications among European tourists, 

and addressing environmental impacts in high-volume areas. With strategic adjustments, such 

as partnerships with international eco-certification bodies, expanded multilingual resources, 



 

 

Page | 2  
 

and targeted marketing of clean, eco-friendly destinations, Thailand can strengthen its appeal 

as a premier destination for sustainable tourism. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Introduction 

Sustainable and Community-Based Tourism (CBT); Definition 

Community-based tourism (CBT) is a model that leverages local community resources to 

support and sustain tourism while ensuring that development aligns with environmental and 

social priorities. According to Dangi and Jamal, CBT represents a sustainable development 

strategy, utilizing local assets to conserve resources, respect the environment, and enhance 

community welfare. This approach highlights the interconnectedness between tourism and 

regional ecosystems, emphasizing the importance of preserving both for long-term 

sustainability (Dangi and Jamal). 

Importance of Sustainable Tourism for Thailand 

 

Sustainable tourism in Thailand is vital for preserving the country’s natural beauty, cultural 

heritage, and economic future. The importance of sustainable tourism in Thailand includes; 
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Balancing Economic Growth with Social 

and Environmental Preservation  

In Thailand, rapid tourism growth has often 

strained the environment and local communities, 

resulting in pollution and habitat destruction, as 

seen in places like Maya Bay, which needed a 

temporary closure for ecological recovery. 

Sustainable tourism practices help mitigate these 

issues, as demonstrated by Thailand’s pivot to 

high-value, low-impact tourism—an approach 

focusing on fewer, higher-spending visitors who 

have a smaller environmental footprint. This 

model aligns with global goals of economic 

viability and local prosperity, as it encourages 

responsible tourism that directly benefits local 

economies and reduces ecological strain. 

Supporting Community-Based Tourism 

(CBT) and Cultural Preservation 

Thailand’s support for Community-Based 

Tourism (CBT) fosters economic and social 

equity by empowering local communities to 

engage in and benefit from tourism. CBT 

initiatives in areas like Ban Rai Kong Khing and 

Bo Suak enhance regional prosperity and 

preserve traditional practices and cultural 

heritage, offering tourists authentic and fulfilling 

experiences. This model aligns with the goals of 

cultural richness and community well-being, 

promoting respectful interactions between 

visitors and host communities while distributing 

the benefits of tourism more equitably. 

Promoting Environmental Standards 

and Global Sustainability  

Thailand has implemented certifications like 

Green Hotel and Green Leaf to promote 

sustainable practices among tourism businesses; 

in 2024, 116 hotels hold Green Hotel 

certifications, and 176 have Green Leaf 

certifications. These certifications ensure that 

accommodations meet global environmental 
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standards, appealing to eco-conscious travelers 

from Europe who value environmental purity and 

resource efficiency in their travel choices. 

Certified destinations like Koh Mak and Chiang 

Khan have received global recognition for their 

low-carbon tourism practices, demonstrating 

Thailand’s commitment to biological diversity 

and physical integrity. 

Addressing Tourism-Related Waste and 

Encouraging Low-Carbon, Responsible 

Consumption  

Thailand has made strides in reducing tourism-

related waste and promoting renewable energy. 

Through tools like the CF-Hotels platform and 

Zero Carbon app, Thailand provides carbon 

reduction transparency, appealing to visitors who 

prioritize environmental purity and resource 

efficiency. Additionally, waste reduction efforts 

in hotels and the discouragement of single-use 

plastics address the sustainability goals of 

environmental purity and community wellbeing 

by minimizing the ecological impact of tourism. 

Rural and Community Tourism as 

Sustainable Models 

The integration of rural and community tourism 

in Thailand offers an alternative to mass tourism, 

focusing on smaller, community-driven 

experiences. This approach encourages tourists 

to participate in local lifestyles, directly 

supporting local economies and respecting 

cultural and natural environments. By 

emphasizing these forms of tourism, Thailand 

supports the global objectives of local control 

and visitor fulfillment, allowing communities to 

shape tourism on their terms while providing 

tourists with genuine and meaningful 

experiences. 
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From the above, Thailand’s sustainable tourism approach aligns closely with the values of 

European travelers, who prioritize eco-friendly practices, cultural authenticity, and social 

responsibility in their travel choices. With a strong focus on low-carbon tourism, community-

based tourism (CBT), and certified eco-friendly accommodations, Thailand meets European 

travelers' expectations for responsible tourism. Initiatives like Koh Mak’s low-carbon charter 

and culturally immersive experiences in community-driven destinations like Ban Rai Kong 

Khing provide the kind of authentic, low-impact experiences Europeans highly value. 

Thailand’s transparency in carbon reduction efforts and commitment to waste management 

resonate with the European preference for measurable sustainability. This alignment 

enhances Thailand’s appeal to European tourists and sets a solid foundation for a sustainable 

tourism model that respects and preserves the environment and local culture. 

 

This strong alignment with European values paves the way for a deeper exploration of how 

Thailand's initiatives in environmental standards, cultural preservation, and economic 

inclusivity make it an increasingly attractive destination for sustainably-minded travelers. 
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2. Thailand’s Sustainable Tourism Landscape 
 

In Thailand, sustainable tourism is developing in the country’s tourism sector with a 

projected industry value of $33.2 million in 2024 and a 15.8% CAGR from 2024-2034, 

where it is envisioned to generate $143.9 revenue by 2034 (Future Market Insights). The 

landscape is characterized by a blend of government-driven initiatives, eco-friendly 

transportation, community engagement, and eco-conscious dining and accommodation 

options, which balances tourism growth with environmental stewardship, ensuring that 

Thailand’s natural beauty, cultural heritage, and local communities remain integral to the 

tourism experience. 

1. Government Initiatives and Policies 

The Tourism Authority of Thailand (TAT) is central in guiding sustainable tourism by 

promoting eco-friendly practices that align with environmental preservation and local 

economic support. The “7 Greens” initiative outlines comprehensive sustainable tourism 

practices across seven areas: 

 Green Heart (eco-awareness), 

 Green Logistics (sustainable transport), 

 Green Attractions (preserving popular sites), 

 Green Communities (engaging local communities), 

 Green Activities (encouraging eco-friendly activities), 

 Green Service (improving eco-practices in the hospitality sector), 

 Green Plus (additional eco-friendly efforts). 

This framework ensures that both tourists and businesses contribute to reducing their 

ecological impact, helping Thailand balance tourism growth with environmental and cultural 

preservation. 

2. Environmental, Economic and Engagement (EEE) Rating System 

Thailand’s EEE rating system evaluates tourism businesses and destinations' environmental, 

economic, and social impacts. It acts as a benchmark, encouraging companies to adopt 

sustainable practices. For example, the EEE rating guides eco-conscious travelers toward 

businesses that meet high sustainability standards, such as eco-lodges and environmentally 

friendly tour operators, further reinforcing Thailand’s commitment to ecotourism. This is so 

as the ratings are based on criteria such as reducing carbon emissions, using sustainable 

resources, supporting local economies, and engaging with local communities. 
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3. Eco-Friendly Transportation Initiatives 

These initiatives are based on criteria such as reducing carbon emissions, using sustainable 

resources, supporting local economies, and engaging with local communities. For instance, 

the Phuket to Krabi bus route offers an eco-conscious choice for travelers, minimizing the 

carbon footprint compared to individual car rentals. Shared walkways and bike lanes in cities 

like Chiang Mai and Bangkok provide visitors with environmentally friendly transport 

options, while bike-sharing programs and electric vehicle incentives are expanding across 

tourist hotspots. 

4. Preservation of Natural Landscapes and Marine Ecosystems 
 

Thailand’s natural landscapes, including coral reefs, beaches, and national parks, are vital 

tourism draws. The government has implemented strict regulations, such as:  

 Visitor caps and activity restrictions (e.g., fishing bans) in marine areas to prevent 

overuse and damage to fragile ecosystems. 

 Temporary site closures, like that of Maya Bay, famous from the movie The Beach, 

allow ecosystems to regenerate, balancing tourism with environmental protection. 

 Eco-friendly water activities like kayaking and paddle boarding are promoted as 

lower-impact alternatives to motorized sports, helping reduce pollution and 

disturbance in marine environments. 

5. Sustainable Dining and Culinary Tourism 

 

Thailand’s culinary scene has embraced sustainable practices, with restaurants and markets 

prioritizing locally sourced, organic ingredients and reducing their plastic and non-recyclable 

packaging use. For instance, Bangkok’s Organic Market is a popular destination for tourists 

seeking sustainable dining experiences, offering fresh, local produce and reducing 

transportation emissions. 

6. Eco-Conscious Accommodation 

 

Eco-friendly accommodations are becoming widespread in Thailand, particularly in Chiang 

Mai, Phuket, and other tourist hubs. These lodgings adopt green practices such as: 

 Energy-efficient designs include solar power, rainwater harvesting, and 

minimized water usage. 
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 Waste reduction initiatives like composting, plastic elimination, and 

encouraging reusable containers and packaging. 

Many of these eco-resorts are located near natural attractions like Erawan, 

Khao Yai, and Khao Sok National Parks (among others), where they 

contribute to local conservation efforts (e.g., reforestation) and partner with 

nearby communities to promote sustainable tourism. 

7. Sustainable Transportation and Urban Development  

 

 Thailand is expanding sustainable urban infrastructure to make cities more navigable 

for pedestrians and cyclists, especially in popular tourist spots like Bangkok, Chiang 

Mai, and Phuket. 

 Bike lanes, shared walkways, and pedestrian paths are familiar, promoting walking 

and cycling as alternatives to cars while reducing congestion and pollution. 

 Tax incentives and subsidies are available for eco-friendly transportation options, 

particularly electric vehicles, to encourage sustainable mobility and reduce carbon 

emissions. 

The above initiatives highlight Thailand’s holistic approach to sustainable tourism, aiming to 

preserve its environment and culture while supporting the local economy. 

How do the above initiatives align with European Expectations? 

 Thailand’s sustainable tourism strategy aligns seamlessly with the values and 

preferences of European travelers, particularly in their strong demand for eco-

conscious travel options, authentic cultural experiences, and responsible consumer 

choices. The country's efforts to promote sustainability across various facets of 

tourism—from government-led initiatives to community-based and eco-friendly 

accommodations—reflect a holistic approach that resonates deeply with European 

expectations for environmentally and socially responsible tourism. 

 European travelers, driven by growing environmental awareness, prioritize 

sustainable accommodations, dining, and transportation options, which are 

increasingly abundant in Thailand. Thailand is catering to this eco-conscious market 

through initiatives like the 7 Greens framework, which encompasses eco-friendly 

practices in areas like community engagement, green transport, and green 

accommodations. For example, the Green Service component of the 7 Greens aligns 
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well with Europeans’ preference for eco-certified hotels and sustainable dining. At the 

same time, Green Attractions and Activities emphasize Thailand's commitment to 

conserving natural and cultural sites. These eco-friendly choices, from low-carbon 

transport options in Chiang Mai to green-certified hotels, cater to European travelers’ 

readiness to pay a premium for environmentally responsible services. 

 Thailand’s Eco-Friendly Transportation Initiatives, including bike-sharing programs 

and electric vehicle options in tourist areas, reflect the sustainable mobility practices 

that European travelers value highly. Such initiatives directly respond to the European 

preference for reducing carbon emissions, providing a low-impact way for tourists to 

explore urban and rural areas. 

 Additionally, Community-Based Tourism (CBT) initiatives in places like Ban Rai 

Kong Khing and Bo Suak allow European visitors to engage in authentic, culturally 

enriching experiences that align with their interest in supporting local communities 

and preserving cultural heritage. This model directly supports Thailand’s Green 

Communities pillar, which empowers residents through tourism, providing Europeans 

with immersive experiences that meet their demand for responsible, socially aware 

travel. 

 Thailand’s Eco-Conscious Accommodation and Dining Options align well with 

European travelers’ preferences for green-certified accommodations and organic, 

locally sourced food. As evidenced by the high percentage of European tourists who 

seek eco-friendly dining and green hotels, Thailand’s expanding landscape of 

sustainable resorts, organic markets, and plastic-free dining establishments speaks to 

this demand. Locations like Bangkok’s Organic Market and eco-lodges near natural 

attractions like Khao Yai and Khao Sok National Parks allow travelers to make 

environmentally informed choices, aligning well with the European focus on 

sustainable consumption. 

 The Environmental, Economic, and Engagement (EEE) Rating System further 

enhances Thailand’s attractiveness to European tourists by offering a benchmark for 

eco-friendly businesses. By choosing EEE-rated accommodations and services, 

European travelers can support companies that adhere to high environmental and 

social standards, reinforcing their commitment to green purchase behaviors. 
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3. Demand for Sustainable Tourism from European Markets and 

Consumer Perceptions and Sustainability Trends within the Markets 
 

Travelers are becoming more aware of the social impact of tourism and are looking for ways 

to travel in a way that benefits local communities. A recent survey found that 67% of 

travelers are interested in understanding the social impact of their travel choices globally. As 

tourism is a significant economic sector in Europe, its potential negative impact on the 

environment and local communities has spurred a growing interest in sustainable travel. 

Reflecting on this shift, the European sustainable tourism market was valued at $55.93 billion 

in 2023, with an expected CAGR of over 12% from 2023 to 2028. This growth indicates 

rising demand among European travelers for eco-friendly and socially responsible tourism 

options. This section examines sustainability trends in key European markets: Germany, the 

Netherlands, the United Kingdom, France, Spain, and Italy. 

Key Demand and Sustainability Trends by Country 

 

1. Germany 

Germany leads in sustainable tourism, with 42% of German travelers preferring eco-friendly 

and resource-efficient travel. Many trips, particularly those to Scandinavia, involve 

accommodations certified for sustainability, highlighting Germany’s dedication to eco-

friendly tourism. German travelers strongly prefer low-impact travel, with 17% opting for 

train travel over flights and a growing interest in “slow travel” experiences like hiking, 

camping, and wellness tourism. Trade channels favor certified tour operators, such as Hauser 

Exkursionen and Aventoura, who offer community-based tourism (CBT) options. Digital 

platforms, such as TripAdvisor, support German travelers in thoroughly researching 

sustainable choices, reinforcing the importance of an online presence for ecotourism 

providers. 

2. The Netherlands 

Dutch travelers are drawn to “slow tourism,” often preferring eco-friendly travel that aligns 

with their cultural focus on environmental responsibility. Cycling holidays are a national 

favorite, with over 1.1 million Dutch travelers planning cycling-focused trips each year, 

supporting local economies and promoting rural tourism. Smaller Dutch tour operators, like 

Riksja Travel and Sawadee, specialize in slow and responsible tourism, offering small-group 

eco-tours and cultural immersion experiences. This aligns well with CBT initiatives that 

emphasize local cultural experiences. Dutch travelers rely on platforms like Columbus 
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Magazine for user-generated content, further underscoring the importance of online reviews 

and sustainability-oriented digital content. 

3. United Kingdom 

In the UK, demand for sustainable tourism is reinforced by strong public support, with 73% 

of British travelers favoring government action to promote eco-friendly travel. Younger 

travelers prioritize minimizing environmental footprints, with 63% valuing experiences that 

reflect local culture. Carbon-offset incentives and certifications, such as Booking.com’s 

Travel Sustainable Badge, are trusted indicators for British travelers seeking sustainable 

accommodations. The UK tourism industry, supported by public campaigns and trade 

channels like Responsible Travel and Dragoman, emphasizes ethical travel. Social media and 

platforms like TripAdvisor influence travel planning for British tourists, making user 

testimonials a valuable tool for reaching this market. 

4. France 

French travelers strongly prefer eco-friendly tourism, with policies like the short-haul flight 

ban reinforcing France’s commitment to low-impact travel. Popular rural regions like 

Provence and Brittany attract tourists interested in nature-focused and locally sourced 

experiences. The French market highly trusts eco-certifications, such as the EU Ecolabel, and 

prefers accommodations that support local economies and preserve regional culture. French 

tour operators like Voyageurs du Monde promote certified, sustainable experiences, while 

trade fairs, such as IFTM-Top Resa, provide networking opportunities for tourism providers. 

French travelers often turn to social media for travel inspiration, making a French-language 

online presence essential. 

5. Spain 

Sustainable tourism in Spain has gained popularity, with 69% of travelers seeking eco-

friendly options. Spanish travelers value community engagement, especially in rural areas 

like Andalusia and Catalonia, and strongly believe in cultural immersion and nature 

conservation. High-end travelers are particularly willing to pay for sustainable experiences. 

Trade fairs like FITUR in Madrid and eco-conscious operators like Viajes Responsables 

emphasize community-based and certified eco-tours. Online content in Spanish and platforms 

like TripAdvisor are influential, as Spanish travelers often rely on local-language reviews and 

recommendations. 
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6. Italy 

Italian travelers increasingly favor agritourism and eco-conscious travel, with Tuscany and 

Trentino-South Tyrol famous for their traditional farming, organic dining, and low-impact 

lodging options. Italy’s high-speed rail network promotes sustainable transport, with many 

Italians choosing trains over cars. Italian tour operators such as Planet Viaggi Responsabili 

emphasize cultural and environmentally responsible experiences, while events like BIT in 

Milan support sustainable travel networking. Italian travelers value storytelling and cultural 

authenticity on social media, making a solid online presence a valuable tool for appealing to 

this market. 

Market Characteristics in the European Markets 

 

Shared Environmental Consciousness 

 

Environmental awareness is a defining characteristic among European travelers, particularly 

in Germany, the Netherlands, and France, where eco-consciousness is deeply ingrained in 

societal values. A study across 12 European countries found that 68% of travelers prioritize 

green products and eco-friendly travel items. German and Dutch tourists favor low-impact 

options, such as cycling holidays, which support rural economies while promoting 

sustainable travel. 

Thailand’s emphasis on eco-friendly accommodations and waste management aligns with 

these preferences. Certifications like Thailand’s Green Hotel and Green Leaf, which promote 

waste reduction and energy efficiency, resonate strongly with European travelers. Carbon 

footprint tracking, available through CF-Hotels, appeals mainly to German and British 

tourists who value transparent sustainability practices. 

Appreciation for Community-Based Tourism (CBT) 

European travelers highly value authentic experiences that support cultural preservation and 

direct community engagement. This interest is strong in: 

 For example, Dutch travelers favor “live like a local” experiences that support local 

economies and promote rural tourism. 

 British and German travelers also appreciate cultural exchanges and volunteer tourism 

that foster meaningful connections. 

Thailand’s CBT offerings, such as Ban Rai Kong Khing wellness programs and pottery 

workshops in Bo Suak, offer culturally immersive experiences that align with European 
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preferences. These programs allow tourists to engage with Thailand’s rich heritage, 

benefiting local economies and cultural preservation. 

Preference for Certified Eco-Friendly Accommodations and Transparency 

 

Eco-certifications are a significant draw for European travelers, particularly Germany, 

France, and the Netherlands. Certifications such as Thailand’s Green Hotel and Green Leaf 

are trusted indicators of environmental responsibility. European travelers often prioritize eco-

certified accommodations, viewing them as a measure of a property’s commitment to 

sustainability. Thailand’s carbon management tools, like the CF-Hotels platform and Zero 

Carbon app, which allow travelers to monitor and offset their carbon footprint, align well 

with the European preference for transparent, low-impact practices. 

Trends in European Sustainability Preferences 

 

Green Purchasing Behavior 

 

During their travels, European travelers prioritize eco-friendly purchases, such as 

biodegradable products and organic foods. This trend aligns well with Thailand’s low-carbon 

destinations, such as Koh Mak, which emphasize renewable energy and waste reduction. 

Initiatives like solar-powered ferries and plastic reduction in Thai destinations resonate with 

European tourists who support sustainable practices. 

Social and Environmental Influence 

Social norms strongly influence sustainable travel habits in Europe, especially in Germany 

and the UK, where social values drive choices toward eco-conscious destinations. Thailand’s 

sustainability initiatives, such as Koh Mak’s low-carbon model, align with European 

travelers’ values by providing eco-friendly travel options supporting local communities. 

The above shows that European travelers increasingly seek sustainable tourism options 

emphasizing environmental stewardship, cultural immersion, and community engagement. 

Thailand’s eco-friendly and community-based tourism initiatives align closely with European 

preferences, offering a unique appeal to environmentally conscious travelers. 

 Eco-Certification and Transparency: European travelers highly value eco-

certifications such as Thailand’s Green Hotel and Green Leaf programs. Carbon 

management tools like CF-Hotels and the Zero Carbon app further resonate with 

Europeans’ preference for transparent sustainability practices. 
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 Community-Based Tourism: CBT initiatives in Thailand, such as wellness programs 

and cultural workshops, provide immersive, community-driven experiences that align 

with European travelers’ desire for authentic exchanges. 

 Accessible, Low-Impact Travel: Thailand’s emphasis on low-carbon destinations and 

sustainable transport options appeals to European markets prioritizing slow travel and 

carbon-conscious choices. 

4. Tourism Trends and Market Analysis 

A. Key Trends in Sustainable Tourism 
 

Green Accommodation 

European travelers increasingly prioritize eco-certified hotels that demonstrate a commitment 

to sustainability. Certifications like Thailand’s Green Hotel and Green Leaf are desirable, as 

they indicate verified eco-friendly practices such as energy efficiency, waste reduction, and 

using locally sourced materials. Thailand's Green Hotel Plus standard has gained GSTC-

Recognized Standard Status, aligning with international best practices and appealing to eco-

conscious tourists. 

Again, regions like Chiang Mai and Phuket in Thailand feature accommodations that have 

adopted sustainable practices, including solar energy utilization, rainwater harvesting, and 

plastic-free policies. For instance, Keemala Resort in Phuket is designed with eco-friendly 

villas built from sustainable materials such as bamboo and reclaimed teakwood. This offers a 

unique experience that blends luxury with sustainability. 

From a broader market context, the global shift toward sustainable accommodations is 

evident across Southeast Asia. In Vietnam, eco-friendly hotels in Hoi An have implemented 

energy-saving measures and waste reduction programs, aligning with the region's 

commitment to sustainable tourism. Similarly, Indonesia's Bali has seen a rise in eco-resorts 

focusing on environmental conservation and community engagement, reflecting a broader 

trend toward sustainability in popular tourist destinations. 

 

Eco-Dining and Sustainable Culinary Tourism 

Tourists are increasingly seeking dining experiences emphasizing local, organic ingredients 

to reduce carbon footprints associated with long-distance transportation. In Thailand, markets 

such as Bangkok’s Organic Market offer eco-conscious dining options that cater to this 

demand, providing fresh, locally sourced produce. 
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Moreover, Thai restaurants and markets are adopting zero-waste initiatives and discouraging 

single-use plastics, aligning with European environmental priorities. For example, eateries in 

Chiang Mai have embraced plastic-free practices, offering reusable containers and utensils to 

minimize waste. This trend is also observed in Vietnam’s Hoi An markets, where vendors 

focus on eco-friendly practices to promote sustainable tourism. 

 

Low-Carbon and Sustainable Activities 

European tourists show a strong preference for low-carbon activities. Thailand’s "measure-

reduce-offset" carbon model and tools like the CF-Hotels platform that tracks emissions align 

well with this trend by enabling travelers to monitor and offset their carbon footprints. 

Thailand promotes activities such as kayaking, hiking, and cycling over motorized options in 

tourist hotspots, supporting environmental conservation. Similarly, Indonesia and Vietnam 

encourage ecotourism activities that minimize ecological impact, such as guided nature walks 

and community-based cultural tours, reflecting a regional commitment to sustainable tourism. 

 

Community-Based and Cultural Tourism 

European travelers are increasingly interested in community-based tourism (CBT), which 

allows immersion in local culture and direct support for community welfare. Thailand’s CBT 

offerings, such as traditional workshops in Ban Rai Kong Khing and Bo Suak, provide 

authentic experiences that foster cultural preservation and benefit local communities. 

Similar initiatives are gaining traction in Indonesia, where villages in Bali host cultural 

immersion programs, and in Vietnam, where CBT focuses on supporting ethnic minority 

communities in Sapa. These programs offer travelers meaningful interactions with local 

cultures while contributing to community development. 

Increased Certification and Sustainable Tourism Standards 

Internationally recognized eco-certifications like Travelife, Geen Key and Green Globe are 

valuable in attracting European travelers seeking accountability in environmental practices. 

Thailand’s Green Hotel certification program appeals to tourists by ensuring that 

accommodations adhere to sustainable standards, enhancing the country's appeal as an eco-

friendly destination. 

In Vietnam, Indonesia but also Thailand in the frame of the EU funded Tourlink project, 

increasing certifications, such as Green Destinations, signify a region-wide movement toward 

ecotourism standards. Thailand’s emphasis on certification positions it competitively within 
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Southeast Asia, demonstrating a commitment to sustainable tourism that resonates with 

environmentally conscious travelers. 

B. Sustainable Tourism Market Growth 
 

The European sustainable tourism market has been valued at $55.93 billion in 2023, with an 

estimated growth rate of over 12% CAGR until 2028. This growth is driven by heightened 

environmental awareness and the demand for eco-conscious travel. Circling down to 

Thailand’s market position, its sustainable tourism sector is projected to grow at a 15.8% 

CAGR from 2024 to 2034, with a forecasted value of $143.9 million by 2034. This growth 

aligns with Thailand’s strategic shift toward high-value, low-impact tourism. 

With European tourists prepared to pay more for eco-friendly options, Thailand’s eco-

accommodations and low-carbon tourism offerings align well with European spending 

preferences, strengthening Thailand’s position in the sustainable tourism market. 

C. Competitive Landscape Analysis 

 

Indonesia  

 

Ecotourism Development 

Indonesia, particularly Bali, has emerged as a Southeast Asian ecotourism leader. Initiatives 

in Bali focus heavily on plastic waste reduction, conservation, and sustainable lodging. The 

island is home to numerous eco-lodges and resorts, such as Bambu Indah and Suarga Padang 

Padang, which incorporate sustainable materials, energy efficiency, and waste reduction 

practices. Bali’s “Bye Bye Plastic Bags” campaign has also gained international attention, 

advocating for reducing single-use plastics and promoting sustainable alternatives. Another 

standout is the Green School Bali, an innovative institution focusing on environmental 

education that attracts families and eco-conscious travelers from around the globe. 

Ecovillages such as the Green Village and New Earth Haven also showcase Bali’s dedication 

to sustainable community living, blending tourism with hands-on learning about ecological 

practices. 

 

Community-Based Tourism (CBT) 

Indonesia’s CBT offerings, especially in Bali and Lombok, highlight traditional crafts, local 

culture, and environmental preservation. In Bali, for instance, villages like Penglipuran and 

Tenganan showcase Balinese customs, while Lombok’s Sasak villages offer visitors an 
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immersive experience of local traditions and sustainable agricultural practices. CBT in 

Indonesia benefits from a strong cultural base and natural diversity, with local communities 

actively involved in tourism. These CBT experiences emphasize responsible tourism 

practices, such as supporting local artisans and preserving cultural heritage, appealing to 

travelers interested in authentic and low-impact tourism. 

 

Comparative Advantage 

While Indonesia has made impressive strides in ecotourism, Thailand differentiates itself 

through a more comprehensive system of certifications and carbon tracking, such as the CF-

Hotels platform. This transparency appeals to environmentally aware travelers prioritizing 

destinations with verified sustainable practices. Thailand’s eco-certification solid framework, 

including Green Hotel and Green Leaf certifications, provides tourists with confidence in the 

country’s commitment to sustainability, which is particularly attractive to European travelers 

who value verified eco-friendly standards. 

Vietnam 

 

Cultural and Ecotourism 

Vietnam’s ecotourism sector is growing, especially in areas like Sapa and the Mekong Delta, 

where CBT is prominent. In Sapa, travelers can engage with ethnic minority communities 

and learn about their traditional farming and textile crafts. At the same time, the Mekong 

Delta offers immersive homestay experiences that highlight local food production and 

cultural heritage. These initiatives are often supported by government policies emphasizing 

rural development through ecotourism, aiming to improve local economies while preserving 

cultural heritage. Popular destinations such as Phong Nha-Ke Bang National Park and Cat Ba 

Island further contribute to Vietnam’s ecotourism appeal, drawing nature-focused travelers 

with their biodiversity and conservation efforts. 

 

Waste Reduction and Environmental Initiatives 

In addition to its CBT initiatives, Vietnam is making strides in environmental sustainability, 

particularly in popular eco-tourist cities like Hoi An, where efforts are underway to reduce 

waste and promote greener tourism practices. For instance, Hoi An has banned single-use 

plastics in certain areas and implemented waste sorting programs. However, despite these 

advances, Thailand’s tourism industry is seen as offering more transparency and regulation in 

ecotourism. Thailand’s structured frameworks, like the “7 Greens” initiative, which promotes 
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sustainable tourism practices across sectors, provide a more robust approach to environmental 

protection, making it particularly appealing to European travelers seeking clear standards and 

accountability. 

 

Comparative Advantage 

Thailand’s Green Hotel certification and the structured “7 Greens” initiative give it a 

competitive edge over Vietnam by providing a well-defined and visible approach to 

sustainable tourism. While Vietnam’s ecotourism sector is evolving, Thailand’s structured 

certifications and transparency in environmental impact make it a more attractive choice for 

eco-conscious tourists looking for accountability in sustainable practices. 

Malaysia 

 

Environmental Tourism Focus 

 

Malaysia promotes sustainable tourism through conservation-focused events, ecotourism 

programs, and cultural festivals. The annual Rainforest World Music Festival in Sarawak 

attracts eco-conscious tourists by highlighting indigenous cultures and sustainable practices, 

while the marine conservation efforts in the Perhentian Islands and Sipadan Island emphasize 

coral reef preservation and responsible diving. Sabah and Sarawak also offer community-

centered ecotourism, where travelers can explore unique rainforest ecosystems and learn from 

local communities, particularly the indigenous peoples closely connected to these lands. 

Malaysian Borneo is a crucial example of Malaysia’s ecotourism appeal, offering tourists 

jungle treks, wildlife safaris, and opportunities to support local conservation projects. 

Certification and Sustainable Standards 

While Malaysia has made progress in promoting sustainable tourism, mainly through 

implementing the Malaysia Tourism Quality Assurance program, Thailand’s certifications 

and commitment to low-carbon practices provide a more comprehensive framework for 

sustainable travel. Thailand’s Green Leaf certification, alongside tools like the Zero Carbon 

app, caters to eco-conscious European travelers seeking transparency and verified sustainable 

practices. This gives Thailand a competitive advantage, as it provides structured certifications 

and tools for carbon offset tracking that international tourists increasingly demand. 
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Summary of Thailand’s Competitive Position 

 

Strengths 

Thailand’s robust eco-certification programs, including Green Hotel and Green Leaf 

certifications, establish it as a leader in sustainable tourism within Southeast Asia. These 

certifications and tools, like the Zero Carbon app and CF-Hotels platform, provide 

transparency that appeals strongly to European travelers prioritizing accountability in 

sustainable tourism. Thailand’s commitment to CBT further strengthens its competitive 

position, offering culturally immersive experiences that benefit local communities and align 

well with the preferences of environmentally conscious tourists. 

 

Opportunities for Differentiation 

While other Southeast Asian countries are making significant advancements in ecotourism, 

Thailand’s transparency and structured approach to sustainable practices uniquely appeals to 

European tourists who prioritize measurable sustainability. Emphasizing its carbon tracking 

initiatives and extensive certification options could further differentiate Thailand from 

regional competitors, particularly for travelers seeking destinations with a verifiable 

commitment to environmental responsibility. 

 

Challenges 

Indonesia and Vietnam’s rapidly expanding ecotourism offerings, particularly in culturally 

rich destinations like Bali, Sapa, and the Mekong Delta, present a competitive challenge for 

Thailand. Thailand may need to increase visibility for its unique sustainable tourism 

practices, such as Koh Mak’s low-carbon initiatives and the carbon footprint monitoring tools 

available through the Zero Carbon app, to maintain its edge. Promoting Thailand’s structured 

eco-certification programs and low-impact tourism initiatives will be essential to appeal to 

discerning European travelers seeking verified, eco-friendly destinations. 
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5. SWOT Analysis of Sustainable Tourism in Thailand 
 

Strengths 

 Natural and Cultural Attractions: 

Thailand’s diverse landscapes, from 

rainforests and mountains to beaches 

and coral reefs, combined with its 

rich cultural heritage, make it a top 

destination for nature and culture 

tourism. 

 Sustainable Tourism Policies and 

Certifications: Thailand’s Green 

Hotel and Green Leaf certifications 

and the “7 Greens” initiative provide 

structure and standards for eco-

friendly tourism. These policies 

cover many practices, including 

energy efficiency, waste reduction, 

and community engagement. 

 Community-Based Tourism (CBT): 

Thailand’s community-focused 

programs, such as those in Mae 

Kampong and Koh Yao Noi, offer 

authentic cultural experiences that 

benefit local communities, appealing 

to European travelers who value 

immersive, responsible tourism. 

Weaknesses 

 Environmental Strain on Popular 

Destinations: High-traffic areas, 

such as Phuket and Koh Phi Phi, 

face environmental issues like coral 

degradation, pollution, and waste 

management challenges, potentially 

reducing their appeal to eco-

conscious tourists. 

 Lack of Global Recognition for 

Local Certifications: Although the 

Green Hotel and Green Leaf 

certifications are impactful 

domestically, European travelers 

may not recognize their significance 

compared to international 

certifications, such as Travelife or 

Green Globe. 

 Language and Accessibility 

Barriers: Limited multilingual 

resources and guides can hinder 

European tourists from fully 

understanding sustainable practices 

and engaging in community-based 

tourism, particularly in rural areas. 

Opportunities 

 Increased European Demand for 

Sustainable Tourism: With European 

travelers willing to spend more on 

sustainable options, Thailand can 

strengthen its market position by 

expanding eco-certified 

Threats 

 Regional Competition from 

Southeast Asia: Indonesia’s 

ecotourism in Bali, Vietnam’s 

cultural and eco-tours in Sapa, and 

Malaysia’s conservation-focused 

programs are expanding, presenting 
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accommodations and low-impact 

tourism experiences. 

 Expansion of Low-Impact Tourism 

Activities: A growing market for 

eco-friendly activities like night 

safaris, kayaking, and wildlife 

observation exists. For example, Kui 

Buri National Park’s elephant-

watching tours, which minimize 

environmental disruption, could 

appeal to European tourists. 

 Social Media and Digital Platforms: 

Platforms like Booking.com and 

TripAdvisor, as well as sustainable 

travel blogs, offer Thailand the 

opportunity to increase its reach 

among European travelers. Featuring 

sustainability stories and eco-friendly 

accommodations could resonate 

strongly with this market. 

alternatives for eco-conscious 

European travelers. 

 Environmental and Pollution Issues: 

In major cities and over-visited 

islands, pollution could deter 

tourists. While Thailand has 

initiated measures to combat these 

issues (such as beach closures for 

environmental recovery), continued 

degradation remains a risk. 

 Economic Vulnerability: Thailand’s 

reliance on tourism makes it 

susceptible to global travel trends, 

regulatory changes, and shifts in 

European travelers’ preferences, 

particularly as carbon emissions 

become a more prominent 

consideration in travel decisions. 
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6. Challenges and Barriers 
 

 

Overcrowding and Environmental 

Impact on Popular Tourist Destinations  

Thailand’s vibrant nightlife, bustling 

beaches, and high-density tourism hotspots, 

like Phuket and Pattaya, often suffer from 

overcrowding during peak seasons, leading 

to significant environmental degradation. 

While post-pandemic tourism strategies 

focus on “high-value” and “sustainable 

tourism,” reducing tourist numbers in these 

areas remains challenging. For European 

operators and travelers seeking eco-friendly 

destinations, concerns about overcrowding 

and environmental quality in these high-

traffic areas may detract from Thailand’s 

appeal as a sustainable travel choice. 

 

Uneven Adoption of sustainable practices 

across the industry 

Sustainability efforts in Thailand are often 

concentrated in larger hotels and chain 

establishments, primarily in major tourist 

cities. Small and medium-sized enterprises 

(SMEs), especially those in second-tier 

cities, face barriers to adopting green 

practices due to limited financial flexibility 

and a lack of access to affordable green 

finance programs. Many European tourists 

prioritize eco-certified accommodations and 

are accustomed to internationally recognized 

standards. The uneven Adoption of green 

practices across Thailand’s tourism industry 

can create barriers for European tour 

operators aiming to promote sustainable 

travel packages that align with European 

sustainability expectations. 
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High costs of sustainability certifications  

The costs of obtaining certifications, such as 

Green Hotel and Green Leaf, and additional 

certifications for broader sustainability 

criteria (e.g., human rights and inclusiveness 

policies recognized by the Global 

Sustainable Tourism Council) pose 

significant barriers for smaller businesses. 

With only 292 out of 1,012 Thai Hotels 

Association (THA) members certified under 

the Green Hotel or Green Leaf standards, 

European travelers may struggle to find a 

diverse range of certified, sustainable 

accommodations. This limits the options 

available for European operators looking to 

include a broader range of accredited 

accommodations in sustainable tourism 

packages to Thailand. 

 

Financial accessibility for small 

operators  

Many SMEs in the Thai tourism sector lack 

access to flexible, low-interest loans to 

support sustainability transformation. 

Although green loans are available through 

programs like UOB Thailand’s 

Sustainability Innovation Programme (SIP), 

participation remains limited. For European 

tour operators interested in promoting 

community-based tourism in Thailand, 

limited financial resources among small 

operators in rural and second-tier cities 

means that eco-friendly practices may not be 

widespread, reducing the range of 

sustainable travel experiences available for 

inclusion in European travel packages. 

Awareness and engagement with 

sustainable tourism practices  

While there is increasing awareness of 

sustainability in Thailand’s leading tourism 
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hubs, Adoption is slower in rural areas and 

second-tier destinations, where locals may 

be less familiar with ecotourism principles. 

This uneven awareness makes it challenging 

for European tourists to find sustainable 

options outside primary destinations like 

Bangkok or Phuket. Additionally, the 

limited understanding of sustainability in 

rural areas could impact the perceived 

authenticity and quality of eco-friendly 

experiences promoted to European 

audiences. 

Sustainability Perception among 

European Travellers  

European tourists are increasingly eco-

conscious, seeking destinations aligning 

with responsible tourism values, waste 

management, and reducing carbon. Despite 

efforts like the "Phuket Tourism Carbon 

Centre" and the "Food Before Waste" 

project, Thailand still has work to 

communicate these initiatives widely. For 

European travelers, limited visibility of 

Thailand’s environmental initiatives may 

lead to perceptions that Thailand lags in 

sustainability compared to other eco-focused 

Southeast Asian destinations, such as Bali or 

Vietnam. This perception may reduce 

Thailand’s appeal as a premier ecotourism 

destination among European operators and 

tourists. 

Cultural and Language Barriers  Language and cultural differences present a 

significant challenge for European tourists 

aiming to engage deeply with local 

sustainability practices in Thailand, 

particularly in community-based tourism 
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(CBT) settings. While larger hotels and 

resorts often cater to international tourists 

with English-speaking staff and multilingual 

resources, smaller CBT operators in rural 

areas may lack the same resources. Many of 

these operators are deeply embedded within 

their local communities, where language and 

cultural practices are integral to the 

experience but may not be easily accessible 

to foreign visitors. 

European tourists often seek ecotourism 

experiences that are sustainable and 

educational, allowing them to learn about 

local customs and environmental practices. 

Without multilingual guides or translated 

informational materials, European tourists 

might find it challenging to fully grasp the 

cultural context of these CBT initiatives, 

potentially missing out on the educational 

aspect of the experience. This language 

barrier can hinder meaningful interactions 

and limit tourists’ understanding of the 

environmental and cultural values 

underpinning Thailand's CBT practices, 

which diminishes the depth of their 

experience and may leave them feeling 

disconnected. 

 

Limited knowledge of Local 

Certifications among European Tourists  

Thailand’s Green Hotel and Green Leaf 

certifications are highly credible within the 

country, promoting responsible practices 

across the hotel industry, from waste 

reduction to energy conservation. However, 

these certifications lack international 

visibility and recognition. European 
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travelers, accustomed to globally recognized 

eco-certifications like Travelife, Green 

Globe, or the EU Ecolabel, may not be 

aware of the standards upheld by Thai 

certifications. This lack of familiarity can 

create uncertainty about the credibility and 

reliability of Thai eco-certifications, 

particularly among European tourists who 

prioritize transparency and verified 

standards in sustainable travel. 

For European tour operators who promote 

sustainable tourism, international eco-

certification labels are valuable in assuring 

clients of an accommodation’s 

environmental practices. The absence of 

global recognition for Thailand’s Green 

Hotel and Green Leaf certifications can 

make it challenging for these operators to 

confidently recommend Thai hotels and 

services as eco-friendly. Without a clear 

understanding of what Thai certifications 

entail, tourists may hesitate to book 

accommodations or services that lack 

recognizable global ecolabels, potentially 

reducing Thailand’s competitiveness in the 

sustainable tourism market. 
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7. Marketing Strategies and Partnership Opportunities 

Potential Effective Channels to Reach European Audiences 
 

 Social Media Campaigns: Platforms like Instagram and Facebook are influential 

among European travelers. Campaigns featuring real traveler experiences, eco-

friendly accommodations, and cultural immersion stories can attract eco-conscious 

tourists. 

 Travel Booking Platforms: Leveraging Booking.com’s eco-certifications and 

platforms like Responsible Travel can help showcase Thailand’s eco-friendly options 

to a European audience. User-generated content and reviews on TripAdvisor reinforce 

trust and encourage engagement. 

 Content Partnerships with Sustainable Travel Influencers: Collaborating with 

influencers focusing on eco-friendly and responsible travel could boost Thailand’s 

visibility among European audiences. For example, influencers who document 

sustainable tourism in Southeast Asia can highlight Thailand’s certified 

accommodations and CBT experiences. 

 Emphasize Community-Based Tourism (CBT) Experiences: Showcase authentic 

cultural experiences that involve local communities, such as traditional wellness 

practices in Ban Rai Kong Khing and handicraft workshops in Bo Suak. These 

offerings can be highlighted through storytelling and visual content on social media 

platforms like Instagram and Facebook. 

Case Studies of Successful Campaigns and Projects 
 

Koh Mak’s Low-Carbon Initiative: Koh Mak’s commitment to low-impact tourism through 

renewable energy, plastic-free policies, and a focus on eco-friendly tourism practices is a 

model campaign. Featuring this initiative on European travel blogs and ecotourism websites 

would illustrate Thailand’s sustainability efforts. 

Sampran Riverside’s Organic Tourism Model: Sampran Riverside, near Bangkok, has created 

a successful model for sustainable tourism that incorporates organic farming and eco-friendly 

workshops. This project could be used as a case study to promote Thailand’s sustainable 

tourism options to European tourists interested in organic and sustainable practices. 
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What are some potential Partnership Opportunities? 

 

Collaboration with European Tour Operators 

 Intrepid Travel (UK): Known for small-group, sustainable tours, Intrepid can help 

promote Thailand’s eco-certified accommodations and community-based tourism 

initiatives to European travelers looking for ethical travel options. 

 TUI Group (Germany): TUI has extensive global reach and a solid commitment to 

sustainability. A partnership could promote Thailand’s eco-friendly resorts and low-

impact travel options, especially among German and Dutch travelers. 

 Sawadee (Netherlands): This Dutch operator specializes in eco-friendly and 

responsible tourism, making it an ideal partner for promoting Thailand’s community-

based tourism to a Dutch audience. 

Joint Ventures and Investment Opportunities 

 Certification and Standards Partnerships: Collaborating with internationally 

recognized certification bodies, such as Travelife or EarthCheck, could strengthen the 

appeal of Thailand’s existing certifications by adding globally recognized standards, 

increasing appeal for European tourists.  

 Ecotourism Infrastructure Investments: Thailand could explore joint ventures with 

European sustainability-focused investors to improve waste management, carbon 

offset initiatives, and renewable energy installations in high-traffic areas. This would 

support sustainable tourism growth and attract eco-conscious tourists. 
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8. Recommendations  

Strategies to Further Appeal to the European Market 
 

Bridge Cultural and Language Barriers 

To mitigate the cultural and language challenges listed above, it is recommended that 

expanding multilingual resources—such as providing translated brochures, employing 

bilingual guides, or offering digital translations through apps—could enhance accessibility 

and appeal for European tourists. This would allow CBT operators to communicate more 

effectively about the environmental practices and sustainability goals embedded in their 

programs, helping European visitors appreciate the cultural significance of the practices they 

participate in. Such efforts would also make Thailand’s CBT experiences more attractive to 

European travelers looking for educational, eco-conscious tourism that respects and preserves 

local cultures. 

To reduce knowledge of local certifications among European Tourists 

Thailand could consider increasing partnerships with international eco-certification bodies or 

seeking dual certification for Green Hotel and Green Leaf-certified properties, aligning them 

with globally recognized standards. Additionally, promoting Thai certifications in European 

markets—through partnerships with tour operators, digital campaigns, and informational 

materials—could enhance familiarity and credibility among European tourists. Another 

approach is for Thai tourism bodies to collaborate with significant travel platforms, like 

Booking.com and TripAdvisor, to display Thai eco-certifications with detailed descriptions. 

This would allow European travelers to make informed decisions, potentially boosting 

confidence in Thailand’s sustainable accommodations and increasing the country’s appeal as 

an eco-conscious destination. 

Addressing Regional Competition from Southeast Asia 

 Highlight Thailand’s unique community-based tourism (CBT) experiences and eco-

certification programs emphasizing authentic cultural immersion and environmental 

responsibility. Promote initiatives like Koh Mak’s low-carbon tourism to set Thailand 

apart. 

 In addressing this issue, Thailand could consider partnering with internationally 

recognized eco-certification agencies, such as Green Globe and Travelife, to build 

trust and differentiate Thailand’s sustainable practices in the European market. 

Environmental and Pollution Issues 
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In combating these issues, Thailand in promoting sustainable tourism could;  

 Introduce visitor limits and permit systems in fragile ecosystems, such as marine 

reserves and national parks, to control the environmental impact of tourism and 

preserve biodiversity. 

 Work with conservation organizations to monitor and manage the impact of tourism 

on wildlife and ecosystems. Involving experts can help ensure sustainable practices 

are upheld in areas with high visitor numbers. 

Addressing Perceived Environmental Issues in High-Volume Areas 

The country could consider;  

 Focusing on promoting clean and eco-friendly destinations like Koh Mak and Chiang 

Khan to reshape perceptions of Thailand as a sustainable destination. Marketing 

campaigns can emphasize these areas’ low-impact tourism practices. 

 Launch visible cleanup and sustainability initiatives in high-volume areas, such as 

beach cleanup days or zero-waste zones, to showcase Thailand’s commitment to 

environmental health and sustainability. 

Policy Recommendations to Enhance Sustainable Tourism Practices 
 

 Expand Support for Community-Based Tourism (CBT): Government policies could 

provide more incentives and resources for CBT, promoting local cultural preservation 

and economic benefits for small communities. This would also meet the demand for 

authentic, culturally engaging travel experiences. 

 Incentivize Eco-Friendly Practices Among Local Businesses: Offering tax breaks or 

subsidies to businesses that adopt sustainable practices, such as waste reduction, 

plastic alternatives, and renewable energy, could encourage broader Adoption of eco-

friendly initiatives. 

 Implement and Enforce Visitor Limits in Sensitive Areas: Continued enforcement of 

visitor caps, especially in fragile ecosystems like Phi Phi Islands or Maya Bay, will 

protect Thailand’s natural assets. Protecting these destinations, Thailand can maintain 

its ecotourism appeal while supporting conservation efforts. 
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9. Conclusion 

Summary of Thailand’s Strengths in Sustainable Tourism 
Thailand’s sustainable tourism approach leverages its unique natural and cultural assets while 

implementing practices that protect these resources. Its competitive position is strengthened 

by: 

Robust Eco-Certifications: Thailand’s Green Hotel and Green Leaf certifications provide 

verifiable sustainability standards, reinforcing its appeal among European travelers who value 

transparency in environmental practices. 

Community-Based Tourism (CBT): Initiatives like Ban Rai Kong Khing’s wellness programs 

and Bo Suak’s pottery workshops offer authentic, culturally immersive experiences that 

support local communities, meeting the European preference for socially responsible tourism. 

Transparent Carbon Tracking: Tools like the CF-Hotels platform and the Zero Carbon app 

enable travelers to measure and reduce their carbon footprint, aligning with European values 

around carbon-conscious travel and waste reduction. 

Opportunities for Growth and Differentiation 

 

Thailand’s success in sustainable tourism provides a strong foundation for further growth. 

The following areas present opportunities for differentiation in the European market: 

 International Certification Partnerships: Collaborating with globally recognized eco-

certification bodies, such as Travelife or Green Globe, can enhance the visibility and 

credibility of Thailand’s sustainability efforts, appealing directly to European 

travelers familiar with these standards. 

 Expansion of Multilingual Resources: Investing in multilingual guides, brochures, and 

digital translations for CBT experiences can improve accessibility for European 

visitors, fostering more profound engagement with local communities and 

sustainability practices. 

 Enhanced Marketing of Low-Impact Destinations: By promoting eco-friendly 

destinations like Koh Mak and Chiang Khan, Thailand can reshape perceptions of its 

sustainability commitment, especially in high-volume areas where environmental 

issues are more visible. 
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Addressing Challenges and Aligning with European Values 

Despite Thailand’s advancements, specific challenges must be addressed to enhance its 

competitiveness: 

 Cultural and Language Barriers: Increasing multilingual resources in CBT 

destinations can facilitate a greater understanding of local sustainability efforts, 

making these experiences more educational and appealing to European travelers. 

 Limited Knowledge of Local Certifications: Raising awareness of Thailand’s Green 

Hotel and Green Leaf certifications among European audiences, through collaboration 

with tour operators and popular travel platforms like Booking. Com, will build 

confidence in Thailand’s eco-friendly accommodations. 

 Environmental Issues in High-Volume Areas: Initiating stricter visitor limits and 

showcasing ecological recovery efforts in destinations like Maya Bay will reassure 

eco-conscious European tourists of Thailand’s commitment to sustainable tourism. 

Future Outlook 

Thailand’s dedication to sustainability in tourism provides a promising outlook for growth in 

the European market. By continually aligning its practices with European preferences—

emphasizing eco-certifications, community engagement, and transparent carbon management 

- Thailand can position itself as a leading destination for eco-conscious tourism. Moving 

forward, strategic partnerships, enhanced digital marketing, and more substantial recognition 

of Thailand’s unique, sustainable tourism assets will solidify its reputation among European 

travelers, securing Thailand’s future as a premier destination for responsible, culturally 

enriching travel experiences. 


