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25 years at the crossroads of sustainability and tourism
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Working at the crossroads of responsible
tourism and community development
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Balancing the needs
of customers, local
communities, and
the responsible
businesses which
bring them together?
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Practical experiences developing and marketing
community based cultural tourism in Kayah, Myanmar

through tourism supply chains.
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1 Understand up to date market trends for local, community experiences;

~ {1 Learn step by step lessons, tools, tips and techniques for developing
e and marketing successful CBT, with practical examples from Asia and Africa;

&=~ 1 Be able to apply and use the tools to work alongside community

| members to identify high potential of cultural and natural highlights; and

' m""f' translate these local resources into fun, safe, inspiring experiences ,
which meet the needs of tourists, tour operators and communities.

§ 1 Consider how to apply lessons to your own initiatives back home
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Our sessions

Activity

Trends for local experiences: what are tourists looking for?

What are the ingredients of a great local experience?

Local experiences: from involving single families to whole communities

Weaving Local Experiences: Tips for Successful Program design

Deeper in the community Trust Building and Community Study Tools

Cooperation between DMCs, professional tour guides and communities
Small group discussions




Trends for local
~= experiences: what are
&= tourists looking for?




rends for local experiences: what are tourists looking for?

Fg)\ Activity 1: Videos: The Shift in Travel Demand

During the past two decades, what tourists hope to experience while on holiday
has changed immensely. Look at these 2 videos. How are they different?




Trends for local experiences: what are tourists looking for?

F;?\ Activity 1: Videos: The Shift in Travel Demand
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Major and iconic sights PLUS hands on experiences of local life

From Me to We: warm welcome, local connections, friendships



| Responsible, sustainable, community based in trend

A Sustainable tourism
awareness and demand is at  waveswoy
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Conscientious Choices

an alktime high.

>

A Tourists and tour operators
are demanding better,
greener, fairer holidays.

A More, formal commitments ir [Er eSS EEE—_—
B2B contracts with buyers = FESRaEEEEEEEE




Responsible, sustainable, community based in trenc

e=<3 What do consumers see as part of
" sustainable fravel?
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CBT and post COVID-19
Six arising trends that will benefit CBT

1. Authentic experience
2. Seek uncrowded places
3. Stay healthy and safe
4. Affordable travel

5. Well planned

6. Short, nearby trips before further, longer trips

covid-19
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A Better Experience
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More fun




ands on / interactive




More Inspiring, Deeper Local Insights
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Fresher and tastier, healthy locdlavours
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