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0.Destination Characteristics

General information

0.1.0rganisation managing the destination
0.2.Awards

Scope of the assessment

0.3.Total Area (km2)

The field only accepts numbers (km2)

1.Destination Management

Commitment & organisation

1.1.Sustainability coordinator

A person has been assigned the responsibility and authority for the adequate implementation and reporting of sustainable destination

management.

Why is it important

The appointment of a sustainable destination coordinator is essential to ensure that the agenda of sustainable development is represented in
each aspect of destination management. Someone must be responsible for monitoring and reporting the implementation of sustainable policy

and actions in the destination.

Indicator 1
Provide documentation or other evidence that indicates who is responsible for coordinating sustainable destination management. For example
a job appointment letter that includes: name of the employee, position, job tasks, reporting position/structure and date of appointment; a

coordinator’s official job description; or a link link/screenshot to the public TEAM section of the DMO’s website.

a) Full name of the coordinator (up to two)

The coordinator can be someone from a sustainability or environmental department with clear responsibilities in tourism, or a functionary
from the leisure or tourism department trained in sustainability. It can also be a shared position, if for example a person from the sustainability
department shares the responsibility with a person from the tourism department; and coordinate as a team sustainable tourism and the
certification procedures.. The responsibilities of the sustainable destination coordinator are clearly more extensive than those of a

‘sustainability coordinator’ of an environmental department. The latter will mainly cover theme 3 of the GD Standard.

b) Explain position within the organisation, in relation to upper management level

Sustainable destination coordination is not a small task, since it requires training, learning from other destinations and combining aspects of



destination management with destination marketing. Hence, a coordinator should preferably be the head of a Destination Management &
Marketing Organisation (DMMO). The DMMO should be in touch with the local community and not least with the local tourism-related

business sector.

¢) Summarize tasks of the coordinator, explaining responsibility for sustainable destination management.

The sustainable destination coordinator is responsible for the following tasks:

® Supervise the development and implementation of the destination’s sustainable tourism vision, strategy, policy & action planning and
annual reporting.
® Collaborate with external parties, including the Green Destinations program and network.

® Development and making available sustainable tourism information within and beyond the organisation.

Uploads
Other valid document(s) to be provided include: organizational chart, official government publication, up-to-date position description For

DMOs/DMMOs with more than 15 staff, upload details in an organizational chart).

1.2.Management structure
An adequately funded department is responsible for coordinating and promoting sustainable tourism development and management. It works

with other departments in delivering sustainability and follows principles of sustainability and transparency in its operations and transactions.
Why is it important

It is important for a destination to have a cohesive organisation or management structure dedicated to the development and management of
tourism. Tourism is a complex system that involves a range of sectors and stakeholders, so close and well-structured cooperation with a range

1
of bodies in the destination is necessary to ensure sustainability is implemented in all areas .

This management structure may be a DMO (Destination Management Organisation) or DMMO (Destination Management and Marketing
Organisation) established for the purpose of developing and managing the daily operations of the destination. However, many times it’s
merely a staff member or department of a municipality who is assigned the responsibility for coordinating tourism related issues. Yet;

establishing a formal structure with representation from different stakeholders (private, public, civil society)

Sometimes, a Destination Marketing Organisation is applying for GD Award or Certification. While these types of bodies may be appropriate to
take a lead in the certification process, it is vital that the relevant government departments responsible for the respective GD Standard issues

are closely involved. This involvement should be secured in a formal management structure in order to ensure common commitment and



‘ownership’ of process and result (GD Award or Certification).

Secondarily; it is important that the organisation that is responsible for a sustainable development and management of tourism in the
destination, leads by example by applying sustainability management systems for themselves. Indeed, how can a DMO ask their private sector

to adhere strict standards for environmental management and social responsibility without applying those standards to their own operations?

Indicator 1

Provide a document that presents the destination management structure e.g.an organisational chart or description of the organisational

structure; including names of the team members.

Indicator 2

The destination management organisation must have a policy aimed at optimising the environmental and social impact of their operations. An
environmental management certificate (ISO 14001, EMAS) and/or CSR plan or report addressing environmental, social and transparency issues,

can be provided here.

a) Describe the organisation or management structure responsible for (sustainable) destination development and management

(which bodies are involved, how sustainable tourism-related responsibilities are shared) as well as its funding.

If tourism-related responsibilities are divided among several departments, sustainable tourism can only be implemented effectively if

responsibilities are shared and if effective communication between the departments is ensured.

Ideally, a sustainability team is created linking the departments for economic development, heritage and environment, spatial planning and

infrastructure, and destination marketing and communication. It also facilitates integration and communication between departments.

Planning and managing sustainable tourism in a destination should be centrally organised:

® For smaller destinations that do not require a Destination Management Organisation (DMO), a sustainable tourism coordinator who is
responsible for the GD Award or Certification is appointed, with support from a working group or committee consisting of staff and/or
stakeholders from different backgrounds or departments. Tasks are allocated to relevant staff members and an effective means of
communication is put in place.

® For larger destinations, it is highly recommended that a dedicated organisation or formal management structure with strong functional
links with various other departments of the destination, such as a DMO, be allocated.

® Furthermore, establishing a multi-stakeholder advisory group or ‘stewardship council’ can help to appropriately integrate relevant
interests and develop support for sustainable destination management. They may be integrated in the DMO or serve as an external
advisory body, which could be suitable for smaller destinations.

A stewardship council is composed of three elements:



1. Sustainability and tourism staff
2. Other departments (e.g. planning, heritage, environment, socio-economics,...)

3. External stakeholders (e.g. tourism industry, NGOs, citizens representative...)

The team’s responsibilities are agreed upon in writing and available to everyone involved. Adequate responsibilities, time and budget should
be allocated, so the agreed upon tasks can be properly implemented. Whether the organisation is adequately funded is reflected in the

extent to which the rest of the criteria of the GD Standard are met.

If a larger destination has not yet created a Destination Management Organisation (DMO), it is highly recommended that they create a unit
within the local government structure with the responsibilities of tourism sustainability, tourism management, and optionally marketing, to

form a Destination Management and Marketing Organisation (DMMO).

b) Describe how the principles of sustainability and transparency are integrated into the organisation’s daily operations and

transactions (e.g Internal Sustainability or CSR Policy, report).

The organisation or management structure must establish policies, guidelines and/or SOPs which shows that principles of sustainability and

transparency have been put in place and are being adhered to within its governance and operations.

Different tools and measures will have been used within established systems to help make sure these principles have been introduced and

are being maintained within the organisation or management structure.

Following standards (e.g. ISO 14000, ISO 9000 EMAS, BSl...), could help Destinations make sure that these sets of principles are being met.
Reporting periodically on the internal sustainability and transparency actions and achievements is a good way to set goals, be transparent

about progress and continuously make improvements.
Uploads

Upload supporting documentation showing compliance to indicator 1 and presenting the management structure (e.g. organisational chart),
illustrations of operations (meeting schedules, meeting minutes, etc.). Regarding indicator 2, a document must present the adherence to

sustainability principles (internal sustainability/CSR reports policies and/or reports).
References
1
Ritchie, J. R. B., & Crouch, G. I. (2003). The Competitive Destination: A Sustainable Tourism Perspective. CAB International.

1.3.Trained coordinator/ team
The person or team responsible for destination development and management is sufficiently staffed and adequately trained on and/or

experienced in sustainability issues.

Why is this important?



In order to ensure that sustainability is engrained in the development of tourism in a destination, the individual or team in charge of

destination management and development must be trained in the fields of tourism and sustainability.

Staff only educated in the field of tourism would traditionally not be sufficiently capable of involving sustainability principles into the

destination decisions and planning. It is therefore important to combine these two aspects in order to develop a sustainable form of tourism.

Indicator 1

Present a document with the team responsible and/or involved in sustainable destination management, including their background and/or

competencies related to sustainable destination management.

a) Describe the coordinator and/or team training and experience related to sustainability and destination management (links to

LinkedIn profiles may be provided to support training and experience backgrounds).

® The destination's sustainability coordinator/team should be qualified, have adequate competencies and sufficient knowledge related to

sustainable tourism issues.

® Nominate a coordinator or form a team of multiple staff members trained in sustainability and tourism.

® |f you create a team, it is not mandatory for every staff member to be trained or have experience in both sustainability and tourism.

However the team as a whole must address and show competencies in these two fields. In other words, you may combine the
competencies of different staff members to create a sustainable destination management team.

® However, involving all destination management staff in a sustainability training can be very beneficial to develop their perspectives
towards sustainable development.

® |deally, the team has a balanced expertise in sustainability (environmental, social and cultural pillars), tourism, marketing-

communication etc.

® Training programs and/or work experience can be valid but must be clearly presented (LinkedIn or other professional platform profiles

may act as sufficient proof).

® |t is also possible to ask Green Destinations to create a tailored training program for your team and business community.

b) Detail any relevant training courses or degrees the coordinator or team have taken.

® Describe any formal degrees or educational training taken by the coordinator/team in the fields of tourism or sustainability.

Uploads

Add any other proof of training and/or experience (CVs, certificates, screenshots or list of links to professional profiles...)

1.4.Stakeholder involvement (prev. Tourism sector involvement)
The destination management organisation or structure involves civil society and the private and public sector in sustainable destination

management.



Why is this important?

The local stakeholders in a destination are likely to have a different set of interests, needs, and expectations in the development of tourism.
This variety has the potential to see conflicts emerge, or letting the destination management organisation overlook important concerns and

potential opportunities, creating more problems in the long-term.

It is therefore essential to not just include, but to collaborate and cooperate with the variety of stakeholders throughout the tourism-related

planning and development processesl. Making sure all stakeholders are included can be an intricate procedure. To ensure the success of the
management process, it is crucial to make sure to identify all affected parties and give their voices an equal weight in order to provide them a
fair representation. Studies found that the engagement of a broader stakeholder group in destination management leads to higher chances of

2
realising their sustainability goals, by raising the as stakeholders’ are aware awareness on that matter for the future of their destination .
Indicator 1

A (policy) document indicating stakeholder involvement may be the same as provided for criterion ‘Management structure’ if the

management structure has stakeholder involvement integrated.

Otherwise, report other documentation that indicates structural involvement of stakeholders in sustainable destination management. Present
documentation showing relevant stakeholder engagement in the destination management and development. This may include a stakeholder

engagement plan, proof of meetings, reports, surveys.
a) Describe and provide examples of how the destination cooperates with civil society and the private and public sector.

The sustainable destination coordinator or team facilitates the involvement of local stakeholders in the management of the destination, for
example through regular meetings or contact. These stakeholders may include any person or organisation involved with tourism in the
destination, in both the private and public sectors, and academic institutions. These can be tourism service providers (private or state-owned)
and their representatives (associations, chambers of commerce), their suppliers (local artisans, fishermen, farmers), and civil society members
such as local interest groups and non-governmental organisations. This may include, for instance, participation in relevant trade associations,

working groups, or board meetings.
In order to comply with this criterion, you may proceed as follow:

® |dentify relevant stakeholders, as well as their interests and sustainability issues, goals, and expectations.

® Establish a mechanism to ensure the involvement of all relevant stakeholders in sustainable destination management, and make
certain that enough time is provided during processes and planning to allow for stakeholder participation.

® Hold regular meetings to allow stakeholders to express their views and contribute with their input.

® FEstablish a line of contact between the destination management organisation and the stakeholders.

® Online surveys and e-meetings can be considered effective tools for communication with stakeholders.

® Make sure that opinions, ideas, and goals of various stakeholders are taken into account in planning decisions.



® Use an adaptive management process to allow for changes based on stakeholder feedback.

® Promote awareness among stakeholders of their ability to get involved in sustainable destination management.

Also, a destination stewardship council may be established. A stewardship council is a management structure consisting of three layers: base
management structure (the tourism department and sustainability), working group (other relevant departments e.g. environment, heritage,

planning, socio-economics) and external stakeholders.
Engaging the destination’s local business community in tourism sustainability

Consider that a destination can never be sustainable just through destination certification, because your visitors will be hosted by hotels,
restaurants and other tourism-related businesses. Destinations with a sustainability award can still become a great disappointment to visitors
and travel agents when there is not a wide variety of sustainable accommodations and other businesses. Theme 6 of the GD Standard
(Business and Hospitality) is extensively dealing with how to involve the business community. However, it is extremely important to do so in
the very beginning of the work of the Sustainable destination coordinator. This is why you are strongly advised to engage the tourism-related
business community in a stakeholder process. One of the options is to coordinate a destination-wide program for business certification.
Especially for GD-members, Green Destinations has created a manageable and affordable sustainability scheme for every type of tourism
business, including small and medium-sized enterprises (SMEs):;, the Good Travel Seal program www.goodtravelseal.com (Note: where

mentioned on this platform it should be understood that in Australia, certifications are offered by Ecotourism Australia).

Adoption of the program by a sood number of local businesses will not only improve the businesses themselves, but it will also improve the
destination’s own compliance to the GD Standard in up to 32 criteria. A successful introduction of the certification can increase your
destination certification score with 10-16% (while 8% extra is sufficient for an extra Award level, from Silver to Gold). Successfully engaging the

business sector in certification will be your biggest contribution to destination sustainability.

Criteria for which destination compliance to the GD Standard can increase by a good participation in business certification (Good

Travel Seal):
Good. Travel Seal, Compliance_List
References

' Getz, D., & Timur, S. (2005). Stakeholder involvement in sustainable tourism: balancing the voices. In W. F. Theobald (Ed.), Global Tourism,
Third Edition (pp. 230-247). Elsevier.

Kadi, A. J., Jaafar, M., & Hassan, F. (2015).

2
Stakeholders' Contribution in Sustainable Tourism. Advances in Environmental Biology, 9(5), 74-77. Retrieved from

https://www.researchgate.net/publication/279536560_Stakeholders%27_Contribution_in_Sustainable_Tourism

Planning & development

1.5.Inventory of destination assets


https://www.researchgate.net/publication/279536560_Stakeholders%27_Contribution_in_Sustainable_Tourism

The destination has an inventory of its tourism-oriented assets and attractions including natural and cultural sites.

Why is this important?

The compilation of a comprehensive inventory of all of a destination's assets and attractions is an essential first step to sustainable tourism
management. It is important to have a clear understanding of the entire scope of the destination’s tourism inventory in order to make
educated planning decisions, especially to avoid potential conflicts or harm to assets or natural resources. It also facilitates the identification
of strengths and gaps in the tourism offerl’z. The inventory is therefore necessary for the criteria 1.6 (Tourism Impact Assessment), which

includes the potential impacts of tourism on the destination assets.
Indicator 1

Provide a complete list of all tourism-related assets and attractions including natural and cultural sites. It is strongly recommended to use the

Tourism Impact Assessment template - column 1 enables you to list and assess the destination’s most important assets.
Indicator 2

Update the inventory on a regular basis, depending on changes, every 2-4 years. It is not required to make the inventory publicly available. It

is also important not to disclose the occurrence or location of rare and endangered plant and animal species.

a) Add any explanation and/or a weblink to a comprehensive inventory (not a webpage aimed at tourists). It is recommended to use

the template under Guidance.

® Detail what assets and attractions are environmentally, socially, or culturally sensitive. For example, if it is a particularly culturally
sacred site or a designated protected area.
® The inventory should include a comprehensive overview of the destination's assets and attractions that are relevant to tourism,
including:
O Scenic qualities: viewpoints and protected landscapes.
O Ecology: protected natural areas, rare and endangered plant and animal species that are considered of interest to visitors.
O Culture: museums, heritage sites, historical costumes, cultural events and intangible heritage (traditional songs and dances,

folklore).

o

Tourist attractions, natural and cultural sites, facilities, etc.
O Key tourism infrastructure (train stations, airports, ports).
O Facilities for sustainability (drinking water points for water bottle refill; e-car charging points).
® The inventory should also include assets and sites that are currently not open to tourism (because of vulnerability to e.g. a high

number of visitors or dogs). These assets should be conserved regardless of whether they are currently used for tourism.

References



' Stange, J., & Brown, D. (2011). TOURISM DESTINATION MANAGEMENT: ACHIEVING SUSTAINABLE AND COMPETITIVE RESULTS. Sustainable
Tourism: International Cooperation for Development ONLINE TOOL KIT AND RESOURCE SERIES. Retrieved from

https://www.usaid.gov/sites/default/files/documents/2151/DMOworkbook 130318.pdf

2
S. S. & Kurdogluy, B. C. (2016). The Role and Importance of Tourism Information System in Urban Tourism Planning. In C. Avcikurt, M. S. Dinu,
N. Hacioglu, R. Efe, A. Soykan, & N. Tetik (Eds.), Global Issues and Trends in Tourism (pp. 661-668). St. Kliment Ohridski University Press.

Retrieved from https://www.usaid.gov/sites/default/files/documents/2151/DMOworkbook 130318.pdf

1.6.Tourism Impact Assessment
The destination has conducted a Tourism Impact Assessment analysing tourism impacts and risks on the natural, cultural and socio-economic
environment and on its destination assets.

Why is this important?

A Tourism Impact Assessment (TIA) is a comprehensive analysis of the impacts of tourism on the natural, cultural, social and economic
environment, and of the main factors that impact tourism in the destination (including e.g. environmental risks and other hazards such as
climate change, earthquakes and volcanism). The TIA forms the basis for the development of the destination strategy and action planning in

tourism, and feeds into several other criteria of this standard, including the Tourism Management Policy (1.7).

A Tourism Impact Assessment (TIA) is not required for GSTC-Accredited certification, but according to our experience it is very important to
make and update such an assessment every 4 years. This is why it is a mandatory requirement for the Green Destinations Awards &

Certification.
Indicators 1 and 2

Provide a copy of the latest Tourism Impact Assessment (TIA) fully completed. This assessment must be updated every 4 years in order to be

compliant.
a) Briefly describe the process of conducting the Tourism Impact Assessment and indicate who was involved in the process.

Developing a TIA that analyses tourism impacts and risks on the natural, cultural, and socio-economic environment, as well as its destination
assets, is a top priority for every destination. It should make use of the inventory of destination assets (criterion 1.5) and provide the basis for

(or be part of) the development of a Tourism Management Policy.

It is also possible to use the template provided below to develop a TIA, in the first stage of your sustainability reporting. Further information

on how to perform a TIA is available in the attached guide: “Linking Communities, Tourism and Conservation”,
Uploads
Upload documents showing compliance to indicator 1 (Tourism Impact Assessment).

1.7.Destination Management Policy or Strategy


https://www.usaid.gov/sites/default/files/documents/2151/DMOworkbook_130318.pdf
https://www.usaid.gov/sites/default/files/documents/2151/DMOworkbook_130318.pdf

The destination has an up-to-date, publicly available, multi-year destination management policy or strategy addressing environmental, social,
cultural and economic issues. The policy is developed with stakeholder engagement and is based on sustainability principles. It relates to and
influences wider sustainable development policy and action in the destination.

Why is this important?

The development of a tourism management policy has two main purposes: to maximise the benefits from tourism to the stakeholders of a
destination, while minimizing any potential negative impacts. This is done by establishing a framework to improve the quality and efficiency of

1
the sector, implementing a system for monitoring and control, and protecting resources .

For a tourism destination to be successful it must be both competitive and sustainable: both of these elements are key to a good tourism
management policy. Sustainability in tourism refers to “the ability of a destination to maintain the quality of its physical, cultural, social, and

1
environmental resources while it competes in the marketplace” , or “enhancing local development as well as protecting natural environment

2
and traditional and cultural heritage” .

The consultation and involvement of local stakeholders in the development of a tourism management policy is essential. As issues and

decisions pertaining to sustainable development can be very complex, with unknown consequences and potential conflicts, the wide variety
2

of perspectives, priorities, and ideas offered by different actors should be taken into account . The process of developing this policy should

begin with establishing the shared aims and goals for the destination, with the policy then focusing on how these targets can be achieved.
Indicator 1

The destination’s management policy or strategy may be available as part of a larger strategy or (urban) planning document; or elements may
be available in different strategic/planning documents (e.g. a general sustainability plan and economic development plan that both cover
tourism). In the first case, describe where the elements of sustainable tourism can be found; in the latter case; provide an overview document

(can be a simple table) that describes the documents and how collectively they cover all relevant sustainable tourism elements.
Indicator 2

The policy or strategy should be up-to-date. A review cycle of 4-5 years is recommended.

a) Clarify stakeholder engagement in the development of the policy.

In order to be compliant, destinations are expected to:

® Develop a multi-year tourism management policy or strategy with stakeholder engagement and based on sustainability principles.

® |nform visitors and tour operators on your sustainable tourism policy through your destination’s webpages, including in your Good
Travel Guide page. The Good Travel Guide offers green destinations a platform for public tourism-related information. A basic page is
free-of-charge from Silver Award level.

® Make sure the policy is publicly available and is reviewed at least every four years.



b) Explain on what principles the policy is based.

® |deally, a tourism management policy or strategy is created based on the Tourism Impact Assessment, so that it has multi-sectoral
implications. The policy can be one document or a coherent combination of sectoral plans. The policy will usually form the basis of an
implementation plan.

® The policy or strategy should address all relevant environmental, economic, social, and cultural assets and issues.

® A destination management policy can consist of more documents or it can be part of a larger strategy; so refer and point to relevant

sections or pages of the document(s) uploaded.
c) Explain how the policy influences wider sustainable development action.

® The policy or strategy should have clear objectives, targets, actions, measures, responsibilities, and time planning.

® Provide references on how the strategy is implementing and achieving the SDGs.
Resources

® For further guidance and inspiration, see pages 17-22 of the manual Practical, Profitable, Protected, provided below.
Uploads

Upload the policy or strategy document referred to by indicator 1 and any other relevant documents and evidence of compliance. A policy

can also consist of more documents, if so provide clear references to the relevant pages or paragraphs.
References

1
Vanhove, N. (2002).Tourism policy — between competitiveness and sustainability: The case of Bruges. Tourism Review, 57(3), 34-40.

Retrieved from https://www.emerald.com/insight/content/doi/10.1108/eb058385/full/html

2
Castellani, V., & Sala, S. (2010). Sustainable performance index for tourism policy development. Tourism Management 31(6), 871-880.

Retrieved from https://www.sciencedirect.com/science/article/abs/pii/S0261517709001721

1.8.Tourism action plan
The destination has developed and is implementing a sustainable tourism action plan, including targets, actions, measures, responsibilities and
time planning.

Why is this important?

The planning of tourism operations and development must be geared towards sustainability, protecting the environment and resources. An
action plan is a document defining how tourism will be managed and developed in the destination via clear, measurable and time-bound
goals, actions and monitoring. This strategy must entail sustainability principles in order to foster long-lasting and profitable tourism

development. Being time-bound and monitored, the action plan must be updated regularly and keep track of any advancement or setbacks


https://www.emerald.com/insight/content/doi/10.1108/eb058385/full/html
https://www.sciencedirect.com/science/article/abs/pii/S0261517709001721

on the defined tasks.

Indicators 1 and 2: Tourism action plan available: yes/no

The action plan may be a combination of general tourism (development) action plans and the plan produced with the Action Planning Tool
of the Green Destinations Platform which sets out how improvements shall be made based on identified non-conformities to the GD Standard

criteria.

a) Present the tourism action plan of the destination

Develop and present a tourism action plan to implement concrete measures in line with the tourism management policy. If there are any
applicable criteria on this platform that are not yet considered compliant, they should be formulated into adequate actions within this plan,
so that steps are taken towards compliance. An action plan can also be created using the Action Planning module here on the reporting and

assessment platform. You may contact GD for specialised support in using this feature.

b) Describe how the plan was developed with stakeholder engagement and how it is based on
sustainability principles.

A multi-year tourism action plan is developed by the destination with the engagement of stakeholders and made publicly available (e.g. on
the destination website). The plan should be based on sustainability principles and include concrete and measurable targets, actions,

measures, responsibilities and time planning.

Uploads

Upload the tourism action plan as referred to in indicator 1, and any other supporting evidence of compliance.

References/Inspiration

Eastern Africa: The Inter-Governmental Authority on Development (IGAD) developed a very detailed and focused action plan, including the strategy, actions,
output, budget, time frame, responsibilities, and performance indicators within the SUSTAINABLE TOURISM MASTER PLAN FOR THE INTER-GOVERNMENTAL

AUTHORITY ON DEVELOPMENT (IGAD) REGION

Link: https://archive.uneca.org/sites/default/files/PublicationFiles/uneca_stmp2013.pdf

1.9.Transparency and enforcement of planning
The development of destination planning is conducted in close inclusive consultation with stakeholders and the public. Planning regulations

and decisions are publicly communicated and enforced.


https://archive.uneca.org/sites/default/files/PublicationFiles/uneca_stmp2013.pdf

Why is this important?

Transparency is essential to any planning and decision-making process. As the government or any other destination management organisation
is expected to act in the public’s interest, the public should have the right to know and have a say in what their governing or management
body is doing, as well as holding them accountable for their actions. Transparency in planning should include both the ‘disclosure of
information” and a ‘“two-way flow of information’. This means that it is important to publicly communicate regulations and decisions as well
as establishing public participation through consultation with stakeholders and the public (1). These regulations and decisions must also then

be enforced to uphold the trust of the public.

Indicator 1

Provide a policy document or a document presenting the protocols for stakeholder involvement and communication regulations.

a) Describe the consultation mechanisms and provide
examples of recent stakeholder and public consultations.

Ample public and stakeholder consultation should be part of every process of drafting, evaluation and revision of a plan for destination

planning and development.

Planning and regulations made with stakeholder consultation should especially consider:

® The maximum volume and height of (hotel) buildings;

® The creation and delineation of non-development zones to exclude new infrastructure, touristic and residential development from of
sensitive areas (nature areas, geo- and ecological values, scenic landscapes) and for reasons of climate adaptation (forest slopes, river
beds, flood plains, beaches, e.g. 200m from the high water line in coastal destinations);

® Any other important implications following from the TIA.

b) Describe how planning regulations and decisions are
publicly communicated and enforced.

Regulations and decisions must be made via an established consultation mechanism allowing for both public and stakeholder engagement in
the destination planning process throughout the planning, development, and implementation stages. They should then be clearly

communicated to the public (e.g. published on the destination website) and enforced.



Uploads

Upload any supporting documentation showing compliance to indicators 1 and 2, such as consultation reports or pictures.

References

1. Mukhopadhyay, C. (2016). Transparency in Planning Practice: Contemporary urban reform in India. /talian Journal of Planning Practice, 7
(1), 1-21. Retrieved from

https://www.researchgate.net/publication/314948254 Transparency in_Planning Practice_ Contemporary urban_reform in_India

Visitor Management
1.10.Visitor monitoring
The characteristics, volume, activities, and preferences of visitors are monitored and publicly reported.

Why is this important?

A thorough understanding of visitor characteristics, activities, and behaviours is an essential prerequisite to sustainable destination
management and planningl. Keeping track of this information can help with making well-informed decisions to provide visitors with a better
experience, while minimizing negative impacts on the destination and optimising the effectiveness of measures and regulationsz. Examples of
how accurate and reliable visitor data can be used include: gaining an understanding of what makes the destination attractive and how to
maximize those benefits; identifying and managing conflicts and potential problem ‘hotspots’; understanding trends and patterns in visitor
demand and behaviour, as well as how these relate to impacts on the destination; how efficient measures are; and how visitors respond to
theml’z. But creating a monitoring system is not enough in itself. Having the most reliable and accurate monitoring implies that it also must be

updated on a regular basis.
Indicators 1 and 2

Provide a monitoring report that presents the characteristics, volumes, activities and preferences of the visitors. This document should be

publicly available and show the latest update available.
a) Explain how visitor monitoring is performed.

A monitoring programme should regularly record the basic characteristics of the destination's visitors (e.g. nationality, age, provenance, etc.).
This can be gathered via accommodation record books. The volume, activities, and preferences of visitors should also be monitored and

recorded.

A number of tools are available to monitor the characteristics, volume, activities, and preferences of visitors. A combination of the following

techniques may be used:

® Surveys;


https://www.researchgate.net/publication/314948254_Transparency_in_Planning_Practice_Contemporary_urban_reform_in_India
https://www.researchgate.net/publication/314948254_Transparency_in_Planning_Practice_Contemporary_urban_reform_in_India

® |nterviews (oral and written);

® Direct observation (observers, counting stations);

® |ndirect observation (cameras, satellite imagery);

® Counting permits/tickets;

® Counting devices (turnstiles, sensors);

® Digital tracking (mobile phone apps, locational data);
® Self-registration (accommodation, activities);

3
Mapping traces of use (garbage, trail/footprints)

b) Describe or demonstrate how visitor monitoring data is publicly reported (e.g. link to website).

This monitoring information should be publicly reported (e.g. on the destination website). It is possible to present it as a report, spreadsheets

or infographics.
References

1
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1.11.Visitor satisfaction
Visitor satisfaction with the quality and sustainability of the destination experience is being monitored and publicly reported on. If necessary,
action is taken in response.

Why is this important?

Monitoring the satisfaction of visitors with the quality of the experience offered by the destination is essential to validate that their
expectations are being met. Furthermore, knowing what factors contribute to visitor satisfaction, as well as those that may detract from it,
allows managers to take action to maximise this satisfaction b 2. Higher visitor satisfaction results in retaining more loyal visitors, as well as
attracting new visitors, which can make the destination more competitive and profitable b 3. For destinations making an effort to become
more sustainable, it is important to provide visitors with the opportunity to express their perception of the sustainability of the destination,
along with any potential issues or suggestions for improvement. In addition to regularly collecting the data on visitor satisfaction, action should

be taken to address negative results. To ensure transparency and accountability with destination management, it is therefore also important
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for this information to be publicly reported on.

Indicators 1 and 2

Provide a document with monitoring results that provide visitor feedback in regards to the quality and sustainability of the destination

experience. This document should be made public and show the latest update available.

a) Explain how visitor satisfaction with the quality and sustainability of the destination is monitored and publicly reported on.

A monitoring programme or regular survey should be employed to provide data about visitor satisfaction and complaints regarding the quality

and sustainability of the destination experience. The results should be publicly reported (e.g. on the destination website)

Some tools and approaches to monitor visitor satisfaction may include:

® Considering an importance-performance analysis (IPA) when setting up visitor surveys.

® Providing the opportunity for visitors to express any complaints and/or suggestions for improvement.

® |nforming visitors and tour operators on visitor satisfaction surveys (and on their results) through your destination’s webpages, including
in your Good Travel Guide page.

® Using available third-party data. For instance, monitor complaints and feedback on major external sites (e.g. TripAdvisor, ReviewPro,

TrustYou, social media, Google reviews).

Please also note that engaging your business sector in developing an inclusive strategy on this criterion is very important, since businesses are
directly in touch with most visitors. Visitor satisfaction surveys are already done by many businesses, so those participating in certification
programs will be ready to pay attention to sustainability aspects. And that certification of accommodations leads to increased ratings of their
customers (TUl-research 2018). So it will be useful to encourage your tourism-related businesses to engage in sustainability certification (e.g.

Good Travel Seal).

b) If applicable, demonstrate how action was taken in response to monitoring results.

Based on the information gathered, adequate measures should be taken to address identified issues.

In other words, utilise the feedback collected to identify strengths and weaknesses in the destination experience offered, and maximise the

quality and sustainability according to this information through concrete actions.
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1.12.Managing visitor pressure (GDS v1 title: Seasonality)

The destination has a system for visitor management which is regularly reviewed. Action is taken to manage the volume and activities of
visitors, and to reduce or increase them as necessary at certain times and in certain locations, taking into account and balancing the needs of
the local economy, community, cultures and environment.

Why is this important?

If a destination does not have a system in place for the proper management of visitor pressure, it risks certain areas being damaged by visitor
pressure and behaviour, while the potential benefits for other areas are not optimised. The negative impacts of high visitor pressure on a
destination can be physical, but also perceived by the local community and visitors themselves. In both cases, however, the tourism industry

can be negatively affected.

Physical damage to a destination from high visitor pressure can include threatening the value of a natural or cultural site (e.g. due to a lot of
traffic or the development of tourism infrastructure), pollution (e.g. noise, air, water, or waste), or issues due to the behaviour of tourists (e.g.

1
vandalism, carelessness) . Often destinations or specific tourist attractions are not equipped or designed to handle the high volume of tourists,

especially when it comes to historical destinations and those with high seasonality.

High visitor pressure can also have a strong negative effect on the perception of tourism among the local population. This results in a lack of
hospitality, and makes the destination less attractive for other visitors. Issues leading to the negative attitude include: overcrowding (the
feeling that there are no visitor-free spaces in the destination), adverse impacts (e.g. congestion, noise, bad behaviour), and the tourism
industry taking up too much of the destination (too many visitor-oriented businesses, instead of catering to the Locals)z. All of these issues can
be avoided or addressed by implementing a plan to manage visitor streams, and relieve visitor pressure in the most popular areas. In turn,

more visitors could be distributed among other areas, increasing their benefits.

Indicator 1
The planning of visitor pressure in space and time can be documented in a Visitor Management Plan or part of a broader destination

management strategy/policy/plan. Most important is that the destination has a system to gauge pressure (e.g. monitoring volumes or
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‘saturation’ effects) and has plans in place to reduce, increase, or shift visitor volume or flows in space and/or time.

Indicator 2

Regularly review the system, based on surveys among residents and on visitor monitoring data.

a) Summarise how you manage visitor pressure to avoid nuisance to residents and impact to local culture, nature and environment.

® |dentify the potential impacts of visitor pressure on the local economy, community, cultures, and environment (e.g. through
observation and local community/stakeholder communication). This may already be part of the Tourism Impact assessment (criterion
1.6).

® [stablish a destination management strategy and action plan that addresses the management of visitor pressure.

® Develop or align the destination marketing strategy to promote the desired optimal visitor patterns and flows.

® Establish a visitor management system aimed at avoiding overtourism, nuisance to residents and negative impacts on local culture,
nature and environment.

® The system should ensure that the volume and activities of visitors are effectively controlled by establishing actions to reduce,
increase, or shift visitor volume or flows in different areas. This system must be based on the potential impacts of visitor pressure on
the local economy, community, cultures, and environment.

® The system should also take into account differences in visitor patterns due to seasonality.

b) Ilustrate your policy by providing examples of actions to manage volume and activities of visitors in space and time

® Ensure negative impacts are addressed through visitor management actions. These actions can include:
O Spreading visitors around and beyond the destination;

O Time-based rerouting;

o

Creating specific itineraries or routes for visitors, keeping sensitive zones quiet;
O Limiting access to sensitive parts of nature areas by creating distance between park entrances and these areas;
O Visitor segmentation (focus on attracting a specific type of tourist);
O Improving infrastructure and facilities to handle higher visitor pressure2
® |llustrate your policy by providing examples of actions to manage volume and activities of visitors in space and time. If there is not a

policy available, develop and upload your own
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1.13.Visitor management for destination assets
Adequate management of visitors and visitor flows is applied to optimise tourism impacts within and around the natural and socio-cultural
assets of the destination. The management system refers to the characteristics, capacity and sensitivity of these assets.

Why is this important?

Visitor management entails the planning and implementation of systems to manage visitor flows in order to avoid negative impacts while
optimising the potential positive benefits. It is especially important for a destination to protect its natural and socio-cultural assets from high
visitor pressure and support positive visitor behaviour. High visitor traffic within and around the destination’s assets can threaten their value
due to -for example- traffic and people congestion, the concentration of visitors in specific areas (e.g. key attractions), usage conflict between

1,2
groups of visitors and activities in the same area, and environmental degradation (e.g. litter, noise/air pollution, erosion of paths) ™.

The destination should therefore implement a well-organised visitor management plan to avoid or resolve these issues, and diversify visitor
flows and activities to spread the benefits throughout the destination. This plan can include the adoption of regulations and restrictions,
financial charges and incentives, marketing and information, and planning/design changesz. In order to develop a responsible and sustainable
visitor management plan, there must first be a clear understanding of the characteristics, capacity, and sensitivity of the destination assets as

developed in the TIA (1.6).

Indicator 1

Provide a visitor management plan that includes what methods were used to optimize visitor flow within destination assets.
a) Describe how visitors and visitor flow is managed within and around natural and socio-cultural destination assets.

The destination should develop and implement a visitor management plan to optimise tourism impacts on the natural and socio-cultural

assets of the destination. This plan addresses important issues identified in the TIA and is usually part of the tourism action plan.

® Examples of potential visitor management methods include:
O Adequate visitor information at entrances and access points;
O Zoning in order to increase the distance between entrances and access points and sensitive areas, for example through physical

barriers or facilities aimed at distraction (e.g. picnic areas, viewpoints);

e}

Recommended routes (best with route markings) that avoid sensitive areas;

[¢]

Regulations (e.g. entry fees, limiting transport, opening times);

[¢]

Employ wardens and rangers to guide visitors in sensitive areas;
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O Application of surveillance and fines, e.g. in places where visitors vandalise monuments or trees using graffiti or carving their
names;
O Asking visitors not to add a reference (hashtag) to a specific sensitive area in an Instagram post, but to add a reference to the

destination in general.
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1.14.Visitor behaviour at sensitive sites
Guidelines for appropriate visitor behaviour at cultural events and at cultural and natural sensitive sites are developed and made available to
visitors, tour guides and tour operators before and at the time of the visit.

Why is this important?

Influencing visitor behaviour can be a strong measure to reduce the impact of tourists on a destination. Often visitors may be unaware of
certain cultural norms or ways in which their behaviour is negatively affecting the natural landscape, ecosystem, or biodiversity. A simple list of
guidelines or rules displayed at a destination or at specific cultural or natural sites can already be used to significantly raise visitor awareness
and protect these sites for the futurel. As tour guides and operators are in direct contact with visitors, they can serve as a “cultural
communicator” to convey the guidelines for appropriate and responsible conduct in the destinationsz. In order to be compliant, the

destination must therefore present documents containing these guidelines.

Indicator 1

Provide documents that includes guidelines for appropriate and responsible conduct of visitors.

a) Describe the visitor behaviour issues that exist and the guidelines that address these issues.

® Describe visitor behaviour that impacts the natural and cultural assets (refer to TIA) that have

® Establish guidelines for appropriate visitor behaviour at cultural events and cultural and natural sensitive sites.

® Distribute these guidelines and make them publicly available, especially to visitors, tour guides and tour operators. Tour guides and
operators are in close contact with visitors and should play a role in educating them on the guidelines.

® Consider making an attractive summary of “dos and don’ts” for visitors.

b) Clarify how you make the guidelines available and to whom, in a timely way. Illustrate with examples.
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® Ensure these guidelines are publicly available, by publishing them on the website, at the cultural and natural sites through posters, and
throughout the destination in informational leaflets and tourist maps.

® The guidelines should be available to visitors prior to the visit (e.g. on the destination/site website), as well as on-site (e.g. signs, posters,
pamphlets).

® For more information, see the UNESCO World Heritage Sustainable Tourism Toolkit - Guide 8: Managing visitor behaviour:

http://whc.unesco.org/sustainabletourismtoolkit/guides/guide-8-managing-visitor-behaviour
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Monitoring & reporting
1.15.Sustainability Indicators & Monitoring
Relevant destination sustainability indicators including environmental, economic, social and cultural issues and impacts from tourism are

regularly monitored and responded to. The monitoring system is periodically reviewed.
Why is this important?

It is important to identify and address any impacts that the development and management of tourism in a destination may be having on the
local community or environment, so it is necessary to establish an effective monitoring and response system. Sustainability indicators are a
great method of collecting data to keep track of all the environmental, economic, social, and cultural issues, as well as impacts from tourism
in the destinationl. Collecting and sharing data regularly on relevant sustainability indicators can serve to document trends, changes, and
progress over time in a destination. This information can therefore be essential for the decision-making process of destination managers and
planners, as it allows them to detect any potential issues early on and come up with suitable ways of dealing with them. The data and its

1234
updates can also show improved performance of the destination in certain fields, and help guide them towards sustainability .

Indicators 1 and 2

You may refer to the GD Indicator Report when used and completed with the relevant data. Also or alternatively, submit additional
documentation with other sustainability indicators, data and monitoring efforts. The document and the report must include the date of the

latest update.

a) List the sustainability indicators used, or refer to the GD Indicator Report.
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his monitoring data should cover all relevant important destination sustainability issues, including: ecological, environmental, economic, social,
cultural, tourism, and human rights issues. The Indicator Report on the GD online platform already includes a number of indicators, but these
are certainly not all equally relevant to all destinations. It is especially relevant to share datasets on indicators related to critical aspects
drawn from the TIA (Tourism Impact Assessment). Thus you are encouraged to include datasets showing additional sustainability indicators and

monitoring efforts.
b) Describe the system implemented for regular monitoring of the sustainability indicators, and how it is periodically reviewed.

Establish a monitoring system for the data. Having accurate and in-depth knowledge about the current situation of the destination and its
sustainability implies creating a system allowing for regular monitoring This monitoring system should be periodically reviewed depending on

the review of the TIA.

c) Describe how the sustainability issues and impacts from tourism are responded to. Illustrate with examples.

The issues identified through the monitoring should be responded to by the destination with concrete actions and measures.
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1.16.Review and evaluation
The objectives and targets of the policy and action plan and the outcome of their implementation are regularly monitored and evaluated.

Why is this important?

Monitoring the outcomes of a policy and action plan is necessary to collect data on the progress, impacts, and effectiveness of its

implementation. This monitoring data should regularly be evaluated to determine the extent to which the objectives and targets of the policy
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and action plan have been achieved. This evaluation informs the policy-makers whether the current policies and actions were effective or not

in reaching their goals, and if they should remain the same or need to be changed for the future. If regular evaluations of policies and action

. . . . . 12
plans are not carried out, they are at risk of becoming obsolete or even causing unintended consequences " .

Indicators 1 and 2

Present a monitoring and evaluation report of action plan and tourism policy.

a) Describe how progress on the objectives and targets of the policy and action plan, as well as the outcome of their implementation,

is monitored and evaluated.

Attaining a successful implementation of this criterion can be done as follow:

® Monitor and report on the outcomes of the tourism policy and action plan.
® Regularly schedule reviews of these actions and outcomes to evaluate whether the objectives and targets remain relevant.

® Provide written evidence that the actions and outcomes of the tourism policy and action plan are being monitored and reported on.

Make the results of the monitoring and evaluation of the objectives and targets of the policy and action plan publicly available.

Please note that between 12 and 18 months after each award or certification audit, the destination must evaluate the outcome of the
implementation of their Tourism Policy and Action plan, to determine whether these are still effective in the purpose of reaching their
objectives, targets, and - eventually - their vision. On the basis of this evaluation, the destination reconfirms or updates its objectives and

targets.
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1.17.Public Sustainability Reporting
The key sustainability results are reported to the public at least every two years and are available on the destination's public website.

Why is this important?

When a destination promotes its achievements, award level, or certified status in sustainable tourism, it may raise concerns regarding the
justification of this claim among critical stakeholders or in the media. In our experience, this may lead to a barrage of questions aimed at the

destination (e.g. council members, politicians, or staff), as well as to the certification body. It is therefore in everybody’s interest to be
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transparent with regard to tourism sustainability performance . The only way to do so is by regularly publishing a report publicly on the

destination’s website. An independent report by an external organisation, such as a certification body, further increases the transparency and
credibility of the destination's policies and is supportive to the destination's public image. Furthermore, the increased transparency facilitates
dialogue between the decision-makers, relevant stakeholders and the public, enabling them to increase accountability and improve decision-

1
making in the destination .
Indicators 1 and 2

Present latest public sustainability report and/or a link and screenshot showing where this information is available on the destination’s

website. This report must be public and include the date of the latest update.
a) Provide a link to the latest public report published on the destination’s website.

Destinations should publish a report of their key sustainability results on the destination’s website at least every two years and be available to

the public. This is required for the following 14 criteria of the Green Destinations Standard:
(ood. Travel Seal, Compliance_List

In principle, this information should be available on destination’s websites, however, if destinations have a dedicated page on the Good
Travel Guide (GTG) website, GTG offers a platform for public tourism-related sustainability reporting. A basic page is free-of-charge from Silver
Award level. The GTG has also developed a special Public Sustainability Reporting template that enables you to bring your information
together for the above 14 criteria. Using this template to publish a public report on the Good Travel Guide can improve the destination’s
compliance in up to 14 criteria of the Green Destinations Standard. For each criterion, this could mean a difference of up to one point (out of
a maximum score of two points). An optimal use of the Good Travel Guide can increase the destination’s certification score up to 8%

(corresponding to an extra Award level, from Silver to Gold). For more information regarding this option, please contact your coach.
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1.18.Complaints against certification (only GD Certified)
The destination has a system to deal with internal and external complaints against compliance with the Green Destinations criteria.
Complaints are recorded and effective corrective actions are taken to prevent recurrence.

Why is this important?

The destination is expected to establish a policy enabling reception and recording of all internal and external complaints regarding their
compliance with the Green Destinations criteria, as well as the settlement of these complaints. This criterion was added to provide certified

destinations with an easy way to comply with clause 3.5 in the GD Certification Agreement:



"The Destination shall record all internal and external complaints against compliance with the Green Destinations criteria and their settlement
and document them for review in the audit. The Destination shall have documented procedures to deal with complaints and to develop
corrective action, including notification to appropriate authorities if required by regulations, restoring conformity as quickly as practicable,
preventing recurrence, evaluating and mitigating any adverse aspects and their associated impacts, ensuring satisfactory interaction with other

criteria and requirements of the Green Destinations Standard and assessing the effectiveness of the corrective measures adopted.”

Indicator 1

Provide a copy of the policy document and point to relevant sections of the text or records of complaints and settlement reports.

a) Describe how the destination records complaints against compliance with GD criteria.

The destination must establish a method of contact to receive internal and external complaints against compliance. All complaints and any
supporting document (including settlements and actions taken) must be recorded. Destinations must also establish a complaints handling

procedure.

b) Describe the destination’s system to deal with complaints and develop corrective actions. Illustrate with examples.

Each of these complaints must be reviewed and dealt with through the development of corrective actions. These actions should be carefully

considered and evaluated in terms of their effectiveness and to ensure recurrence of the issue is prevented.

Effective corrective actions to address complaints can include:

® Notification to appropriate authorities if required by regulations;

® Restoring conformity as quickly as practicable;

® Fvaluating and mitigating any adverse aspects and their associated impacts;

® Ensuring satisfactory interaction with other criteria and requirements of the Green Destinations Standard;
® Assessing the effectiveness of the corrective measures adopted;

® Monitoring to ensure recurrence is avoided.

Uploads

Upload the policy document) as referred in indicator 1; add any supporting documentation or pictures (e.g. records of complaints and

settlements etc)

Legal & ethical compliance
1.19.Ethical code & Corruption
The destination has in place and is implementing an ethical code, including guidelines against corruption and bribery and for whistle-blower

protection, for its management and other staff.



Why is this important?

A code of ethics is a written set of guidelines issued by an organisation to its workers and management to help them conduct their actions in
1

accordance with its primary values and ethical standards . Also referred to as a “professional code”, this code outlines the proper conduct of

all staff in the organisation towards, for instance, businesses, stakeholders, and suppliers. This code can therefore serve to assure the public,

2
clients, and stakeholders that the organisation has integrity and strong values .

One of the most important aspects to include in an ethical code are guidelines against corruption. The private sector has an essential role to
play in fighting corruption, as the tenth principle of the UN Global Compact states that "businesses should work against corruption in all its
forms, including extortion and bribery." A company with clear policies and a commitment to fighting corruption from the most senior
managers, as well as an effective and regular staff training and awareness programme, is better equipped to prevent corruption among its staff.

This also provides the company with a stronger defence in cases where one of its employees is found to have participated in corruption.
Indicator 1

Provide documents that present the policy or guidelines on ethical code and corruption. The policy must include guidelines against corruption

and bribery and for whistle-blower protection for its management and other staff.

a) Refer to the national policy relevant to the destination. When these issues are not addressed in a national policy, develop your

own.

When an ethical code, including guidelines against corruption and bribery and for whistle-blower protection is an important element in the
national legislation and regulations, you are expected to refer to the relevant national documents (webpages) and confirm that you firmly

implement these laws and regulations.

When such an ethical code is not an important element in the national legislation, you need to describe how the destination is using and
implementing a code of ethics that includes anti-corruption, anti-bribery guidelines and whistle-blower protection. Destination staff must be
well-informed of the code in order to be able to meet its requirements. Destination staff can sign the code, or the code can be referred to in
employment contracts. Ensure that your ethical code commits to following the UNWTO Global Code of Ethics for Tourism and at the very

least includes the following aspects, in line with the OECD Guidelines for Multinational Enterprises:

® Consumer protection: Respect consumer privacy and take reasonable measures to ensure the security of personal data they collect,
store, process or disseminate.
® Bribery: Not offer, promise or give, not request, agree to or accept undue pecuniary or other advantage to/from public officials or the
employees of business partners.
® Fair competition: Refrain from entering into or carrying out anti-competitive agreements among competitors, including agreements to:
O Fix prices;

O Make rigged bids (collusive tenders);



O Establish output restrictions or quotas;

O Share or divide markets by allocating customers, suppliers, territories or lines of commerce.
b) Explain how the national and local policies are implemented and enforced. Illustrate with examples.

The implementation and enforcement of national or local policy must be addressed in a clear way. Staff and management must be informed

and trained to ensure their awareness of the ethical code.
Uploads

Upload the ethical code or the national policy as referred to in indicator 1; and provide evidence of how staff is informed about, and

committed to, the code or policy (e.g. in staff contracts, pledges, etc).
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1.20.Fair competition & responsible public procurement
The destination complies with national laws for public procurement and rewards contracts on the basis of quality, price and sustainability
aspects.

Why is this important?

The public sector is responsible for acquiring a large range of goods and services, and their purchasing decisions can therefore have a lot of
influence towards stimulating responsible and sustainable development in a destination. Indeed, the concept of “green public procurement”
has emerged and been recognized by the UN, EU, and national governments as a powerful method for supporting the development towards
sustainable production and consumptionl. “Green” or “sustainable” public procurement involves the consideration of social and
environmental objectives in the process of making purchasing decisions. These can include, for example, hiring local or long-term unemployed

2
personnel to benefit the local community, supporting small businesses, or complying with non-legally binding environmental conditions .
Indicator 1
Provide documents that present the policy on fair and responsible public procurement.

Refer to the national policy relevant to the destination.
When sustainability aspects are an important element in the national legislation and regulation for public procurement, you are expected to

refer to the relevant national documents /webpages and confirm that you firmly implement these national laws and regulations.
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When sustainability aspects are not an important element in the national legislation and regulation for public procurement, you need to
describe how the destination's procurement process and policy ensures equal chances for contenders, and takes into account not only price
and quality but also sustainability aspects. Sustainability aspects can include, for example, environmental impacts (e.g : how much greenhouse

gases are emitted; circular approach, e.g. use of cradle to cradle material), and social impacts (is the supplier helping local employment?).
b) Explain how the national and local policies are implemented and enforced.

Ensure that the destination complies with national laws for public procurement and fair competition, and that these laws are implemented in
local or regional policy. Ensure that sustainability aspects, both environmental and social, are taken into account in the destination’s

purchasing decisions.

Uploads

Upload any supporting websites or documentation (e.g. the procurement policy) showing compliance with indicator 1.
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® Toward Sustainable Public Procurement - A Best Practice Guide
Public spending represents as much as 14 percent of the GDP in the European Union. This level of expenditure presents a great
opportunity for cities, states and agencies: Through their procurement practices, they can deliver a major impact on sustainability

performance across the world, helping drive innovation and accelerating the transition toward a green economy.

2.Nature & Scenery
Nature & conservation
2.1.Nature conservation

The destination has a system to conserve ecosystems, habitats and species.

Why is this important?
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In order to avoid the decline or local extinction of wild flora and fauna in the natural environment of the destination, it is important to
implement nature areas and actively address visitor behaviour and pressure, tourism infrastructure development and environmental issues.
. . . 1

Conservation success depends on local resource use, natural resource management, and understanding competing resource use .

Conservation requires emphasis on sustaining benefits for local populations over time, both human and wild.

It is important to inform about, and enforce regulations that prevent damage to all ecosystems in and around the destination. Evidence shows
that visitors will be more likely to support environmental protection guidelines and regulations if they are informed about their potential

2
impacts on local wildlife . This study also indicates that incorporating messages raising participant’s awareness of regulations and the purpose

of those measures can support conservation and protection of local animal populations.
Indicator 1

Provide a document that presents a general policy detailing conservation areas and regimes in the destination; or the management plans of

protected areas within the destination.
Indicators 2 and 3

Present the area of 1) nature area; and 2) protected nature area as percentage of the destination area (surface). Add any trend info since 2000

or 2010. Ask your Green Destinations coach how you can be supported in finding recent data.
a) Briefly describe the nature conservation policies and regulations relevant to the destination (e.g. supranational, national, local).

® |f a national or supranational policy concerning nature conservation is in place, briefly describe it and illustrate its application within the
destination.

® Create and enforce a policy combining both national/supranational and local policies and instruments.

® |n case nature conservation is not addressed by a national or supranational policy, develop, implement and enforce a policy to
effectively protect the natural environment.

® Make the policies and regulations for nature conservation part of your planning system.

b) Explain how the relevant policies are implemented and enforced to effectively protect the natural environment. Illustrate with

examples.

® Have an overview of the instruments available in the destination to contribute to conservation at a local level, in addition to national
policy instruments

® Demonstrate that the protection of species and their habitats is effective and what role the destination plays in implementing and
enforcing this protection.

® Make the local community and business sector aware of the regulations.

® Monitor complaints or violations, and how the destination responded to them.

® (Consider financial measures to compensate for local damage as a result of wildlife impacts.
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2.2.Tourism impacts on nature
The destination measures and monitors the impact of tourism on the natural environment. Identified impacts of tourism on nature are
adequately responded to.

Why is this important?

Tourism can produce a wide range of positive and negative environmental effects, affecting the resources of protected areas, economies,

local communities, and the tourists themselves.

Tourism can be a great contributor to nature conservation, spreading sustainability ideas and concerns, and strengthening environmental

education practices to local inhabitants and visitors. This characteristic gives an emphasis on the importance of investments in research in
1

order to generate more consistent data on monitoring impacts . In-depth and multidimensional assessments can contribute to a better

1
understanding of the manifestations of tourism in the context of natural areas .

Monitoring tourism impacts on nature can also be used to take into account local populations. Residents' perceived environmental impacts

of tourism has a significant impact on their support for tourism development .
It is therefore necessary for a destination to create a policy aimed at monitoring and reducing tourism impact.
Indicator 1

Provide a document presenting the monitoring initiatives and outcomes regarding the impacts of tourism/leisure on nature in the destination..

This report should be regularly updated.

a) Explain how impacts of tourism on nature are monitored (also outside the destination if they are caused by visitors from the

destination)

Monitoring impacts of tourism can be done in different ways - for example qualitative appraisals from experts (e.g. park rangers, NGOs) on how
they perceive impacts; or more quantitative records of biodiversity, species counts, or records of disturbances by visitors (e.g. tramped

specimen; amounts of visitors; types of visitors etc).
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® The Tourism Impact Assessment (TIA, chapter 1) should identify in generic terms the key issues of tourism impact on the destination's
natural environment; in this criterion the impacts should be specified and illustrate how they are monitored and addressed.

® Research the impacts of the tourism industry on the natural environment, directly and indirectly, in and around the destination. This
can include positive and negative impacts.

® \Whereas monitoring results can be included in (protected area) management reports; it is advised to create an overview document or
register that details the impacts (incl positive) and related actions to optimise the impacts.

® Special attention is required to unique natural values . ecosystems native to the area; habitats of native animals; biodiversity.

® Also monitor impacts indirectly related to tourism development, e.g. land-use change, infrastructure development, deforestation.

® The suggested frequency of updating this report is once every two years (not more than four years).

b) Clarify how identified impacts to the natural environment (incl. water) are addressed with measures and solutions. Illustrate with

examples.

® Clarify how impacts to the natural environment (incl aquatic environment) are mitigated; for example by limiting access; including
permits for touristic activities in natural areas; awareness raising; codes of conduct for visitors and businesses etc.

® FEngage local tourism businesses and guides in developing an inclusive strategy on this criterion. One option is to agree on a program on
the destination level, in combination with participation of businesses in sustainability certification. The Good Travel Seal is an example
of such collaboration, it expects businesses to contribute to the conservation and experience of nature and landscape by providing

good information to travellers and by following sustainability principles.
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2.3.Natural resource protection
The protection of natural resources is adequately organised and enforced, and unsustainable use is restricted.

Why is this important?

The tourism sector positively contributes to a country’s economic growth; however, it is also associated with damage to the natural resources
across the globe. Pressure on resources such as energy, food and raw materials can be increased due to tourism and have an effect on local
populationl. The UNEP has indicated that the tourism sector’s consumption of key resources — energy, water, land and materials (such as
fossil fuels, minerals, metals and biomass) - is growing proportionally with its generation of solid waste, sewage, loss of biodiversity, and

greenhouse gas emissions.
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Tourism can create great pressure on local resources like soil, food, and other raw materials that may already be in short supply. Greater
extraction and transport of these resources exacerbates physical impacts associated with their exploitation. Increased construction of tourism
and recreational facilities has increased pressure on these (minerals, fossil fuels, fertile soil, forests, wetland and wildlife) resources and on
scenic Landscapesz. The creation and implementation of policies that focus on the protection of natural resources should be essential for all

activities involving links between tourism and the natural environmenta.

Indicator 1

Indicate if there is a policy document or guidelines regarding the protection of natural resources and restriction of unsustainable use.
a) Refer to the national and local policy relevant to the destination.

If there is a national regulatory framework in place protecting the excessive economic exploitation of water, wood, sand, coal, oil, gas,
minerals, gems, and stones, then the destination can provide that documentation here. The destination can also create their own standards
that are designed specifically for the destination. Either way, the destination should also demonstrate that they are regulating the code in

place. To fully comply with this criterion, the framework in place should restrict unsustainable natural resource extraction.

b) Explain how the national and local policies are implemented and enforced to effectively protect the natural resources. Illustrate

with examples.

Just as suggested in 2.2, it is valuable to have both locals and visitors informed on natural resource protection policies put in place so that
they can abide by them. It is recommended to produce a report that shows complaints or violations, and how the destination responded to
them. The destination could also implement initiatives that teach locals and visitors how to consume less while in the destination, and what

actions an individual can take to not deplete natural resources.
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2.4.Invasive alien (exotic) species

The introduction and spread of invasive alien species is adequately addressed and prevented.
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Why is this important?

A study conducted in 2015 found that the abundance and richness of non-native species are significantly higher in sites where tourist activities
1
take place than in control sites . This is seen across terrestrial, freshwater and marine environments; across a variety of vectors (e.g. horses,

hikers, yachts); and across a wide range of taxonomic groups.

The biosecurity risks that arise from tourist-assisted transport of non-native alien species to remote habitats (e.g. oceanic islands, polar regions,
biodiversity hotspots) could have catastrophic consequences due to the fact that endemic flora and fauna living in those regions have often
evolved in isolation and therefore may be less resilient to novel threatsl. Because more than half of the world’s poorest countries are located
within biodiversity hotspots and rely on nature-tourism income, the introduction and subsequent impacts of non-native species into these

areas could therefore have serious economic, as well as ecological, ramifications.

It is important to provide adequate communication of biosecurity measures in order to mitigate the potential for visitors to carry dangerous
microbes and aid biological invasions. A lack of sufficient biosecurity communication for tourists can lead to higher biosecurity risk which may

. . - 2
result in severe environmental, human health and economic impacts .

The most pressing role of the destination is to control invasive species so it does not reach a level where they cause substantial damage to

the population, visitors, or local ecology.
Indicator 1

There may be dedicated national, regional or local policies on biosecurity and control of invasive exotic species; or prevention measures and

removal activities may be part of a local protected area management plan.
a) Refer to the national, regional and local policies relevant to the destination.

The control of invasive species is usually regulated at the national level, but there may also be local policies or action plans. Describe these

here.

b) Explain how the national and local policies are implemented and enforced to effectively prevent and combat invasive alien

species. Illustrate with examples.

Destinations can take preventative actions at points of entry (airports, sea ports,); in horticulture and agriculture, etc. Residents, visitors and
(tourism) businesses should be well-informed of the effects bringing in non-native species. Explain how the policy is implemented; what

actions take place and how progress is monitored and reported.
Examples of actions include:

® Communication and awareness to visitors prior to arriving at the destination (e.g. in airplanes when arriving on an island)



® (reate awareness and or regulations for residents and business about e.g. releasing exotic pets or fish in nature, and of the planting of
invasive alien plant species in gardens, golf courses etc.

® |nformation and signage in the destination helping the public identify invasive species, and informing them on adequate ways to
remove them.

® | uggage inspections at ports of entry (airports, sea ports)

® Control of bilge water discharge in ports

® [Engage your business sector in developing an inclusive strategy on this criterion. One of the options is to agree on a program in
combination with participation of businesses in sustainability certification. The Good Travel Seal expects businesses to contribute to the

conservation and experience of nature and landscape.
References

1
Anderson LG, Rocliffe S, Haddaway NR, Dunn AM (2015) The Role of Tourism and Recreation in the Spread of Non-Native Species: A

Systematic Review and Meta-Analysis. PLoS ONE 10(10): e0140833. https://doi.org/10.1371/journal.pone.0140833

2
Hanrahan, James, and Domhnall Melly. “Biosecurity Risk and Tourist Communication in Ireland.” European Journal of Tourism Research, vol.

22, May 2019, pp. 45-61. EBSCOhost, search.ebscohost.com/login.aspx?direct=true&db=hjh&AN=1376179508&site=ehost-live&scope=site

2.5.Landscape & scenery
Natural and rural scenic views are protected; landscape degradation and urban sprawl into scenic landscapes is effectively avoided.

Why is this important?

Urbanisation and urban sprawl (uncontrolled development) has a direct impact on natural scenery and landscape. The construction of

buildings, roads, utilities, pollution runoff, pollution of rivers, lakes and sea, and the quantity of water directed into aquifers all participate in
1

this impact . Human-induced land-use change has also led to loss of natural areas, degradation of water resources, decreased ability for

. . .2
nature to respond to change, loss of natural resources, and increased costs of public services .

The term “Sense of place” is an idea/concept with several aspects that is used to explain the relationship between places and how people
experience a place in different contextsB. When it comes to urbanism, it is important that spatial planning policies should support urban
design that preserves air quality scents and sounds quality, view of the sea (for example), and provision of public spaces in order to safeguard
the "sense of ptace"4. In planning tourism development in cities, excessive pressures placed on popular and culturally valuable attractions can

5
lead to their degradation . All these issues must be addressed in a policy document aiming to protect views and landscapes.
Indicator 1

Indicate if there is a document presenting the relevant national policy or regulations regarding protection of natural scenic views (this can also

include protection of urban sceneries)

a) Refer to the national policy relevant to the destination.
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If a national or supranational policy is in place aiming at protecting landscape and scenery, briefly refer to it. In case these issues are not
addressed by a national or supranational policy, create and implement a policy designed to tackle tourism impacts’ on landscape and

scenery.

b) Explain how the national and local policies are implemented and enforced to protect scenic views and landscapes, and how

landscape degradation and urban sprawl into scenic landscapes is effectively avoided. Give examples to illustrate.

® Develop, implement and enforce a policy to ensure typical scenic and protected landscapes and scenic views are protected and
maintained. This can be done through spatial planning regulations, but enforcement of those regulations is also necessary to fully
comply with the standard.

® Have an overview of the instruments the destination has to protect landscape and scenic views at local level, in addition to national
policy instruments.

® Carefully plan large buildings, wind turbines and any power plants in order to avoid unnecessary impact on the natural landscape.

® (oastal destinations may request their governments to locate marine wind turbine parks at least 30 km off the coast.

® Give high priority to keeping all beaches free of buildings, unless small, authentic, seasonal, and in small numbers in order to protect a
free view along the coast and towards the sea.

® Beaches should not be considered part of the tourism development area but as part of the open seascape allowing for leisure and
landscape experience in balance with ecological values and geological processes.

® Consider the importance of maintaining waterways and any other visual corridors.

® Avoid urban uncontrolled development (e.g. along scenic coastlines and on hills)
References

1
Luttenberger, L, Runko. (2013, April). Environmentally and tourism-friendly urban planning model-The case of Croatia. In 2nd International

Scientific Conference Tourism in South East Europe. https://papers.ssrn.com/sol3/papers.cfm?abstract id=2289904

2
Benedict, M. A., & McMahon, E. T. (2002). Green infrastructure: smart conservation for the 21st century. Renewable resources journal, 20(3),

12-17. https://www.merseyforest.org.uk/files/documents/1365/2002+Green+Infrastructure+Smart+Conservation+for+the+21st+Century..pdf

3
Shamai, S., & llatov, Z. (2005). Measuring sense of place: Methodological aspects. Tijdschrift voor economische en sociale geografie, 96(5),

467-476. https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1467-9663.2005.00479.x

4 .
Poljanec-Bori¢, S., Wertag, A., & Siki¢, L. (2018). Sense of place: Perceptions of permanent and temporary residents in Croatia. Tourism: An

International Interdisciplinary Journal, 66(2), 177-194. https://hrcak.srce.hr/202746

5
Blazevi¢, B., & Krstini¢ Nizi¢, M. (2015, April). City organization as urban challenge for tourism destinations. In 3rd International Scientific

Conference Tourism in Southern and Eastern Europe. https://papers.ssrn.com/sol3/papers.cfm?abstract id=2637242

Nature & animal experience

2.6.Wildlife protection


https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2289904
https://www.merseyforest.org.uk/files/documents/1365/2002+Green+Infrastructure+Smart+Conservation+for+the+21st+Century..pdf
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1467-9663.2005.00479.x
https://hrcak.srce.hr/202746
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2637242

Conservation of species (animals, plants and all living organisms), is effectively regulated in order to comply with local and national regulations
and international conventions and agreements. This includes harvesting, capture, trade, display and sale of wildlife species and their products,
ensuring their protection and sustainable management.

Why is this important?

Whereas tourism may have positive impacts on wildlife and biodiversity conservation; generally human disturbances (such as clear-cutting,
habitat fragmentation, pollution and (illegal) harvesting/hunting are putting constant pressure on ecosystems and dramatically impacting
species. The natural cycle of disturbances—growth, dieback, and regrowth —cannot properly function because too many disturbances are

putting pressure on the ecosystem at once.

Currently many species that live within large territories are threatened because habitat loss and fragmentation have limited their available
space. Roads, fences, and buildings cut off habitats and force wildlife into smaller areas. It is important to take into account the different
spatial needs of wildlife when designing plans to protect them. Territory size, different habitat types, and migration routes that wildlife need

must be considered.

Indicator 1

Indicate if there is a policy on species conservation and protection. This can be part of a general biodiversity conservation plan or as part of

protected area management plans.

a) Describe the most important wildlife (protected flora and fauna species) present in the area; and any current challenges.

The destination should provide the local, national, and international laws that are being followed If these issues aren’t addressed by a legal
framework, the destination is expected to develop its own policy. Additionally, the destination needs to demonstrate action in regulating

these laws. This is generally done through a document (report) that shows the reports of violations and actions taken by law enforcement.

Strict trade regulation should be enforced to ensure that there is no exchange of wildlife occurring illegally. There should be developed
sustainable management in place to oversee the harvesting of wildlife so as to not over-extract populations so they do not have the

opportunity to reproduce.

If poaching is an issue in the destination, measures to control and ban these practices may include special enforcement measures; education
and awareness raising; and incentive programmes. Efforts can be made to involve local people in a transition towards alternative forms of
generating income from flora and fauna, such as tourism (wildlife watching) and wildlife management. People could also be offered financial

compensation for bringing turtle eggs to sanctuaries, for example, rather than selling or using them for consumption or trade.

2.7.Nature & wildlife interactions
The destination has a system to ensure compliance with local, national, and international laws and standards for wildlife interactions.
Interactions with free-roaming wildlife, taking into account cumulative impacts, are non-invasive and responsibly managed to avoid adverse

impacts on the animals concerned and on the viability and behaviour of populations in the wild.



Why is this important?

1
Wildlife tourism can have a broad or narrow definition . A broad definition might include encounters with non-domesticated animals, either in
their natural environments or in captivity, such as bird-watching, whale-watching, general wildlife viewing, visiting zoos and aquaria, snorkelling
to view underwater life, hunting and recreational fishing. A narrower definition might refer to interactions between the visitors and wild animals

in non-captive settings, which looks like observation, feeding, touching, and photography.

The UNWTO identified that wildlife watching tourism is important because it benefits a wide range of stakeholders, especially national parks,
local tourism providers and the local community, and it also offers a wide range of employment areas for the local community. It also stated
that nature, national parks and wildlife are among the most important assets for wildlife watching destinations, therefore creating the need to

protect them.

One of the main issues that arises with wildlife tourism is feeding, which is often done in order to achieve closer views and contact. The major
problems that are related to feeding in both terrestrial and marine environments are: habituation, dependence, overfeeding, malnourishment,

2
attraction, aggression, altered behaviour and disrupted ecological relationships .

There is little evidence that wildlife tourism activities result in greater empathy, respect, or learning benefits. In fact, wildlife tourism is also
potentially liable for large-scale damage to ecosystems, habitats, and to animals themselves in the long runz. While wildlife tourism can bring
great economic benefits to a destination, wildlife tourism, like other types of tourism, is sensitive to economic circumstancesa. The loss of
wildlife caused by poaching and other activities leading to lowered numbers of wildlife is likely to significantly impact tourism development.
The profitability of a destination depends ultimately on the ability to maintain different activities separated in time and place of consumption

while exploiting the production synergies compatible with policies aiming at ecological sustainabitity%
Indicator 1

Indicate if there is a policy defining the limits of visitor-wildlife interaction. This may be part of protected area management plans; conditions

for permits to commercial tour guides/companies that work with wildlife; etc.

a) Explain the destination’s approach to incorporating nature and wildlife interaction curbing disruptive behavior. Illustrate with

examples.

Nature-based tourism and wildlife watching activities should not have any impacts on natural assets or wildlife populations. Vulnerable
populations should be monitored through scientific evaluation to ensure that numbers are not declining due to tourism. In the case of a
concern, adequate visitor management should be put in place. The extent to which a destination can regulate the behaviour of businesses
will vary, but the destination should try to impose the related restrictions, which may include permits, or request that the appropriate

authorities do so.

b) Explain the regulations, measures and guidelines implemented to avoid disruptive tourist-wildlife interactions. Illustrate with

examples.


https://sustainabledevelopment.un.org/content/documents/1882unwtowildlifepaper.pdf

® Assess irresponsible practices in your destination and abstain from promoting or facilitating it and ask any business involved to phase
out irresponsible practices.

® \Warn visitors against irresponsible practices, possibly citing the fines that can be incurred.

® Feeding of wild animals should be avoided by guides and visitors. Make information related to wildlife interaction practices easily
accessible to visitors so they know the potentially harmful impact.

® For organisations that run wildlife watching practices, implement a policy that requires the observance of a code of conduct ensuring
wildlife conservation, animal welfare, and safety of tourists.

® Engage your business sector in developing an inclusive strategy on this criterion. One of the options is to agree on a program in
combination with participation of businesses in sustainability certification. The Good Travel Seal expects businesses to contribute to the

conservation and experience of nature and wildlife. See also theme 6.
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2.8.Captive animal welfare

The destination has a system to ensure compliance with local, national, and international laws and standards for animal welfare. Wild animals
can only be bred or held captive, by authorized and suitably equipped persons and for properly regulated activities. The housing, care and
handling of all wild and domestic animals meets the highest standards of animal welfare and is effectively controlled.

Why is this important?

Despite their popularity, animal-based attractions have been a persistent target of criticism and condemnation by animal rights and welfare
advocates, both academics and activists. Examples of such arguments include the poor captive conditions in many attractions around the
world, disruption of family groups and other sophisticated social structures during capture and transport, and inhumane training methods for
animal shows. There is a broad range of sites in which animal captivity can occur, including for example zoos, aquariums, circuses, safari parks,

animal theme parks, animal racing venues, rodeos, and bullfights.

There have been several studies conducted on tourists’ perception of animals held in captivity for tourism. One study in particular found that

“tourists expressed the highest agreement with the roles of the attractions in conservation, in family-oriented experience, in education, and as


https://sustainabledevelopment.un.org/content/documents/1882unwtowildlifepaper.pdf

an alternative to nature. They also expressed a clear animal welfare approach, as they put the greatest importance on the way the animals
are treated and trained by their keepers among conditions for ethical operations. Nevertheless, it was found that the key to developing
positive attitudes toward attractions is the conviction in general arguments in favor of their presence, while specific sites’ attributes seem to
be more limited in their influence on the tourists’ overall attitudes”l. In order to be compliant, a destination must create a system of

inspection aimed at protecting animal welfare.
Indicator 1

Indicated if there is a policy or guidelines for handling animals that are held captive. This document must include information regarding care

of all wild and domestic animals.
a) Refer to the relevant (national) policy framework and instruments, and add a weblink.

® Briefly describe the national or supranational policy framework and instruments, add a screenshot of website weblink and show its
implementation within the destination. In case there isn’t a policy in place, create and implement your own.

® Have an overview of the instruments the destination has to contribute to animal welfare at local level, in addition to national policy
instruments.

® \When the destination does not have the power to control irresponsible behaviour, it should not facilitate or promote it either.
b) Explain how you implement national and local policies and instruments to comply with the standard. Illustrate with examples.

® Assess captive animal welfare issues in your destination and abstain from promoting or facilitating it and ask any business involved to
phase out irresponsible practices.

® Monitor organisations and companies that work with captive animals (e.g. swimming with dolphins, donkey and elephant rides) to
discuss good practices.
Monitor and control the use of animals in tourism (including employability, organised wildlife watching, training, breeding and veterinary
care) in order to decrease the risk of unnecessary suffering, disease, and death. This can be achieved by observing wildlife conservation
as well as animal welfare guidelines.

® Engage your business sector in developing an inclusive and responsible strategy on animal welfare. One of the options is to agree on a
program in combination with participation of businesses in sustainability certification. Many certifications expect businesses to contribute
to animal welfare and avoid cruelty.

® Make licensing policies to businesses depending on an appropriate certification.

® \Warn visitors against captive animal welfare issues, possibly citing the fines that can be incurred. Make information related to captive
animal welfare easily accessible to visitors so they know the potentially harmful impact.

® Monitor social media actively and immediately and appropriately respond to complaints and violations. .

® Be aware of concerns of an increasing number of animal activists against the use of animals for rides, especially elephants, camels,

ostriches and even extending to donkeys and horses.



® Dolphins in captivity are sometimes the result of successful breeding, but most often the result of massive and merciless hunts of wild
dolphins. The supposed beneficial effects on mental health of swimming with dolphins is a hoax that has never been proved and is
mainly a justification of the economic exploitation of dolphins. It is recommended to phase out centres employing captive dolphins or
killer whales.

® Conservation and rehabilitation centres for large carnivores (lions, cheetahs) have been established allowing tourist visits, like in
Southern Africa. However, there are also purely commercial centres that exist with a focus on taking photos and cuddling, which violate

the principles of wildlife conservation and have a bad reputation in the internal handling of the animals.
Uploads

Additional documents and evidence of compliance may include proof of local engagement and implementation of regulations regarding

animal welfare.
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3.Environment & Climate

Land use & pollution

3.1.Noise

Noise is adequately regulated and minimised; tourism enterprises and visitors are encouraged to minimise noise.

Why is this important?

Tourism may bring a lot of noise to a destination, from transport systems (e.g. airplanes, helicopters, ultra-lights, powerboats, jet skis,
motorcycles) to public events (e.g. bars and discos, festivals, tour guides with loudspeakers and music). Excessive noise has become an under-
acknowledged yet significant contributor to poor health. The effects of noise on auditory health may be well-known, but its impact goes well
beyond hearing loss. Excessive noise can lead to problems such as sleep disturbances, an increased risk of hypertension, cardiovascular
disease, obesity, diabetes, deterioration in work and school performance and premature deathl. Moreover, noise can impact wildlife, for
example by changing habitat use and activity patterns, increasing stress responses, decreasing immune responses, reducing reproductive

success, increasing predation risk, degrading conspecific communication, and damaging hearing .

Noise RPoUution. o

Indicator 1

Present documentation about local noise guidelines and regulations, how this is applied in other regulations related to tourism & leisure, and

how it is enforced and measured.


https://hrcak.srce.hr/index.php?show=clanak&id_clanak_jezik=125944

a) List the main sources and reasons, especially in relation to tourism & leisure.

® Develop a noise control plan including:

[¢]

identification and continuous monitoring of potential sources of noise pollution;
O targets for the reduction of noise pollution;
O a campaign to raise public and visitor awareness of noise pollution;
O the promotion of measures and behaviour limiting noise pollution;
O restrictions to minimise noise levels in tourism and hospitality (e.g. from events, festivals, discotheques, bars, trikes, quads,
recreational helicopters and motorised ultra-lights);
O a mechanism to enable residents and visitors to report noise pollution, with follow-up action.
® |n many destinations heavy motorcycles are the number one noise nuisance for residents and visitors, especially in scenic areas. Closing
scenic roads for recreational motorcycling, entirely or outside rush hours is a way to mitigate this issue.
® Many destinations themselves are a major source of noise in the management of the green public space (e.g. through the use of lawn
mowers and ‘leaf blowers’). Measures should be introduced to encourage alternative solutions with less frequent use of noisy, energy-

consuming equipment.

b) Clarify how noise issues are regulated and minimised: illustrate with examples.

® Have an overview of the local instruments the destination has to reduce noise, in addition to national policy instruments. In many
countries there is a national framework policy in place for noise levels of industry and traffic. While noise levels from industry, air traffic
and trains are beyond destination control, the destination should focus on appropriate measures to limit noise from more local
sources.

® Regulate, discourage and phase out the recreational use of helicopters and motorised ultra-lights; this should no longer be facilitated
and certainly not promoted.

® Actively reduce road traffic noise, for example through speed limits for cars and motorcycles, by encouraging the phasing out of fossil
fuel-powered vehicles (incl. quads and trikes) from the destination and by facilitating the use of electric vehicles through e-charging
stations.

® Ensure that visitor experience in nature areas does not suffer from unnecessary noise.

c) Explain how you encourage tourism enterprises and visitors to minimise noise: illustrate with examples.

® FEngage with the business sector to develop an inclusive strategy on reducing noise. One of the options is to agree on a program in
combination with participation of businesses in sustainability certification like The Good Travel Seal.

® Make information and guidelines on noise reduction publically available for people and visitors to encourage more informed and
conscious citizens.

® (reate a campaign to raise public and visitor awareness regarding noise pollution and noise reduction practices and strategies for your

destination.
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3.2.Light pollution
Impacts of light pollution to wildlife, resident and visitor experience are adequately addressed. Tourism enterprises and visitors are

encouraged to minimise light pollution.
Why is this important?

Light pollution refers to a situation in which artificial outdoor lighting has become inefficient, a nuisance, and causes (unnecessary) impact on
nature and the environment. Experts consider light pollution to be one of the most significant and fastest growing forms of environmental
pollutionl. Key sources of light pollution are bad public and private lighting (e.g. streetlights, scenic light projectors), advertising panels and
other artificial light sources. Although outdoor streetlight has been introduced to enhance safety or safety perception, many reasons exist to
consider and impose limitations to the range and the level of light pollution. Saving energy could be considered as the main reason, but the
negative impacts it has on humans and wildlife (e.g., marine turtles, breeding birds, insects and mammals such as bats) should be more locally
decisive. Light at night disrupts animal and human sleep, hormone regulation, metabolism and circadian rhythm. In addition, it has been
identified as a risk factor for obesity and the development of cancer. Moreover, light pollution may have implications for visitors' experience.
Watching stars or planet configurations can be an important nature experience for visitorsz. In fact, UNESCO and the World Tourism
Organization have argued that “an unpolluted night sky that allows the enjoyment and contemplation of the firmament should be considered
an inalienable right equivalent to all other socio-cultural and environmental rights”s. Therefore, a destination must have a policy or program

aimed at the reduction of outdoor light pollution.
Indicator 1

Present policy documentation showcasing local lighting guidelines and regulations, the relation to tourism & leisure, and its enforcement and
implementation. These may be a local general ordinance on public space or specific on outdoor lighting; or even a complete strategy and

action plan addressing light pollution.
a) List the main sources and reasons, especially in relation to tourism & leisure.
® | ist the main sources of light pollution and their reasons, especially in relation to tourism & leisure.

b) Clarify how light pollution issues are regulated and minimised; illustrate with examples.


https://doi.org/10.1089/act.2018.29185.jha
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® Have an overview of the local instruments the destination has to reduce light pollution, in addition to national policy instruments.

Adequately address light pollution through the development and promotion of guidelines and by applying appropriate instruments.

® Implement mitigation measures for public (e.g. street light) and private spaces (e.g. hotel property lighting, security lighting).

Ban and phase out lights on beaches and in nature areas.
® Develop a light pollution plan including:
O regular identification and monitoring of sources of light pollution;
O targets for the reduction of light pollution;
O a campaign to raise public and visitor awareness of light pollution;
the promotion of measures and behaviour limiting light pollution;
O restrictions to minimise lighting levels in tourism and hospitality (e.g. from hotels, events, festivals).

O a mechanism to enable residents and visitors to report light pollution, with follow-up action.
c) Explain how you encourage tourism enterprises and visitors to minimise light pollution; illustrate with examples.

® FEngage with the business sector in developing an inclusive strategy on reducing light pollution. One of the options is to agree on a
program in combination with participation of businesses in sustainability certification. The Good Travel Seal expects businesses to avoid
light pollution.

® Make information and guidelines on light pollution publically available for people and visitors to encourage more informed and
conscious citizens.

® (reate a campaign to raise public and visitor awareness of light pollution in your destination.
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3.3.Land use & planning

The destination has spatial planning guidelines, regulations and/or policies which control the location and nature of development and
infrastructure projects, require environmental, economic, and socio-cultural impact assessment and integrate sustainable land use, design,
construction, and demolition.

Why is this important?
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Spatial planning aims to reconcile different sectoral needs within their area, for example between the need for nature preservation and
tourism development. Putting in place spatial planning policies, regulations and/or guidelines can lead to economic, social and environmental
benefits, amongst them being communities benefiting from a destination’s development and a more sensible use of land and natural
resources for developmentl. This makes it a valuable tool for a destination’s sustainable tourism development and a good legal instrument
for local and regional authorities to implement the protection of natural and cultural heritage, recreational zoning and protected area

regulations.
Indicator 1

The planning and organisation of destinations is usually laid down in a Spatial Development Plan or similar policy document which sets out
designated use of parts of its territory; what protection/conservation levels apply and what is needed for any activity and/or spatial
development. It should also indicate what impact assessments are needed for what kind of activities or development; taking into account all

aspects of construction (design, construction, demolition).
a) Refer to the relevant (national, local) spatial planning policies and protocols for impact assessment of spatial developments.

In many places throughout the world, supranational or national policies concerning spatial planning are in place. If this is the case for your
destination, please refer to the specific policies, regulations and/or guidelines that deal with spatial planning in the documents you’ve

uploaded.
If spatial planning is not addressed by any national or supranational policy, develop your own. Here are some guidelines for its creation:

® Impact assessments are conducted, covering environmental, economic, and socio- cultural impacts and at sufficient scale to address
long term issues for the destination.

® Policies/regulations/guidelines that control land use and maritime spatial planning should respect natural and cultural heritage, comply
with zoning and protected area regulations and address potential impact on soil (i.e. erosion/landslide/avalanche risks), water and air
quality.

® | and use planning policies/regulations/guidelines address the provision of basic services, such as food, water, energy, healthcare and
sanitation to neighbouring communities.

® Public participation should be integrated in the development of policies/regulations/guidelines for terrestrial and maritime spatial
planning.

® \When tourism development has been proposed or has occurred in territories of indigenous people or minority ethnic groups; evidence
of their consultation and consent.

® The policies/regulations/guidance are communicated and enforced at planning, development and implementation stages.
b) Explain how the national and local policies are implemented and enforced. Illustrate with examples.

Please explain:



® How the policies, regulations and/or guidelines are communicated and enforced at planning, development and implementation stages.

® How potential environmental, economic and socio-cultural impacts are addressed by procedures for terrestrial and maritime spatial
planning.

® How public participation is involved in the development of terrestrial and maritime spatial planning.

® How consultation and consent of indigenous people or minority ethnic groups when tourism development has been proposed or has
occurred in their territories.

® How communication and enforcement of the policies, regulations and/or guidance is done at planning, development and
implementation stages.

® How you evaluate the implications of land use and planning on sustainable tourism development at least every four years.
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Water management

3.4.Water sourcing

The destination's water resources and usage are adequately managed and monitored. Water risks are assessed and documented. If water risks
exist, water stewardship goals are identified and actively pursued with enterprises, to ensure that water use by tourism does not jeopardise
the water needs of local communities and ecosystems.

Why is this important

Water is an essential natural resource for the sustainability of all organisms, plants, animals and humansl. For tourism, the role of fresh water
is essential: it is consumed directly by tourists for drinking, showering or flushing the toilet; it is used for the irrigation of gardens and golf
courses and other leisure activities such as filling up swimming pools; and it is also necessary for cleaning rooms and washing linen. Tourists
also indirectly consume water that is embodied in, for example, infrastructure, food, fuel and consumption goods. In most destinations the
tourist water footprint is far more significant than the local water footprint. Especially in areas where tourism development is concentrated
and natural recharge of aquifers is limited (many small islands for example), freshwater availability is under great pressurez. Therefore, it is

important that destinations aim to source water sustainably.
Indicator 1

The water resource management of a country or region will often be based on policy, which include regulations and/or guidelines on how
water is monitored, maintained and evaluated, as well as a strategy or plan that is devised or being implemented. Whether at the national or

local level, a representative will have the responsibility of managing your destination’s water supply and the risks surrounding this resource.

Indicator 2


https://unece.org/fileadmin/DAM/hlm/documents/Publications/spatial_planning.e.pdf

To make sure water resources are maintained properly for your destination, a system needs to be put in place for monitoring and review
purposes. This system will have created a type of documentation or reporting to track the national or local performance of your destination’s

water resource management.
a) Explain how water resources are used, managed and monitored.
From your findings regarding your destination’s water resources, elaborate on the following points:

® How the water demand (by enterprises and residents) and the quantity of water supply (water resources) are monitored in such a way
that the destination is informed about important trends and risks in a timely matter.
® \What guidance and support are provided for monitoring and reducing water usage by tourism enterprises.
® Use the proposed 8 interrelated indicators for measuring and monitoring water use in tourism accommodations that can help
destinations to foster the sustainable management of water sources in the area2 and/or add your own.
1. renewable water resources per guest night in peak season;
2. area of irrigated land per bed;
3. area of pool per bed;
4. area of solar thermal and photovoltaic cells (PV) installed per bed;
5. amounts of meats and dairy products per guest per night;
6. energy use per guest per night;
7. share of rooms fitted with low-water-flow options;

8. kg of laundry used per guest night.

b) If water risks exist, provide evidence that these risks are documented and assessed. Explain what water stewardship goals have

been identified and how these are actively pursued with enterprises.
Report on the following points elements:

® \Where water risks have been assessed, the published set of water stewardship goals and its enforcement.
® \Whether important long-term solutions have been considered, such as linking the water shortage issue with soil erosion and

deforestation, addressing both problems can help to reduce water run-off and increase the water storage capacity of the soil.
c) Explain how it is ensured that water use by tourism does not jeopardise the water needs of local communities and ecosystems.
It will need to be made clear from your findings that:

® \Water usage from the tourism sector does not affect:
O the availability of safe drinking water to local communities at the medium or long term

O the availability of water to any sensitive ecosystems at the medium or long term.



® Tourism development is limited when drinking water is limited (or when limitations are expected in the future due to the climate crisis).
In times of water crisis, the drinking water needs of residents must always be prioritised above tourism-related needs; e.g. the
destination should be ready (and have the ability) to close swimming pools or limit water use in hotels and other tourist facilities.

® The business is engaged in developing and implementing an inclusive strategy on water. One option is to agree on a program in
combination with participation of businesses in sustainability certification. The Good Travel Seal expects businesses to contribute to
water conservation and use of greywater.

® Adherence to goals by tourism enterprises is promoted and checked.

® \Visitors are informed on water risks and the importance of minimising water use.
Uploads

Upload documentation related to water planning and sourcing for your destination (e.g. water management plan, map including the region’s
water sources) referred to in indicators 1, 2 and 3; include any documentation presenting how water issues are monitored and addressed (e.g.

water quality report).
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3.5.Water consumption reduction
Quantitative goals are set to reduce water consumption within the destination and a strategy with water-saving measures is implemented.

Why is this important?

Water stress or scarcity is defined as when the demand for water is greater than the amount of water available. Water stress, oftentimes
caused by inadequate water infrastructure. is garnering more attention as climate change intensifies leading to more erratic climate, with
amongst them droughts occurring more frequently and longerl. As a sector that directly and indirectly affects water consumption, tourism can
be the main consumer of water in some emerging regions, and the water consumption of tourists can be 3-8 times higher than the average
citizenz. This is why it is essential that destinations need to be responsible with their water management by measuring, reducing and mitigating

water consumption of all stakeholders ( businesses their suppliers, tourists etc.).
Indicator 1

Water consumption reduction policies can be part of general sustainable development policies or dedicated municipal/regional ‘water
management plans’ which set out targets, identifies key sources, and define protocols in case of water scarcity (e.g. water scarcity alarm levels

with associated measures - much like a dashboard).
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a) Explain how water consumption is monitored and which saving measures are implemented.

® | ist the planned and implemented strategies, campaigns, protocols, projects and other measures to reduce water consumption in the
destination, with a brief explanation.

® How monitoring is conducted and how often

® Present the data that’s been collected

® An analysis of your water consumption reduction performance in relation to other destinations and the country average.

It is also encouraged that destinations engage with their tourism business sector in developing a common and inclusive strategy on water. One
of the options is to agree on targets in combination with a participation in sustainability certification (e.g. Good Travel Seal) and reach full

compliance on water. See also chapter 6.
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3.6.Water quality monitoring & response
Water quality for drinking, recreation and ecological purposes is adequately monitored, the results are publicly available and there is a system
to respond in a timely manner to water quality issues.

Why is this important?

Knowing water quality is vital from the perspective of water resource usage and management. The natural quality of water varies significantly
due to differing geological environments1 and can change due to anthropogenic activities. For example, along many urbanised coastal regions,
industry, agricultural and sewage effluents have seriously impacted coastal water quality by altering the nutrient characteristics and triggering
toxic algal blooms, affecting biodiversity, fisheries, tourism and recreational activitiesz. Moreover, in many destinations worldwide natural water
is contaminated by a wide range of pollutantsl. In Africa, Latin America and Asia the main sources of drinking water are streams, rivers,

boreholes and wells that are largely untreated and may be associated with a variety of health risks.

In destinations with much snowfall, water pollution may be the result of road salt being used for increasing road safety. Apart from the direct
economic cost and the damage to vehicles, this has the environmental costs of salt are also increasing since salt is accumulating into as salt
accumulates in the soil, rivers, and streams and drinking water reservoirs. Experts are discovering and developing an increasing number of new
and better alternatives towhich can either replace or reduce the amount of road salt needed for the road. Solutions will vary depending on

the destination.

It is important that destinations put serious effort in monitoring water quality for drinking, recreation and ecological purposes.
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3

The United Nations™ has recognised access to safe drinking water as a human right. Likewise, access to safe water has been integrated in the

Sustainable Development Goals (i.e. SDG 6) of Agenda 2030. However, in many destinations worldwide natural water is still contaminated by a
1

wide range of pollutants . Therefore, destinations are not only expected to monitor water quality, but also to actively address problems in

this area.
Indicator 1

Understanding how a country or region monitors its water quality means going through water management policies relating to quality

standards, monitoring practices, data that has been collected and cases of water quality issues which had to be addressed.
a) Explain how water quality for drinking, recreation and ecological purposes is monitored.

® A water quality monitoring programme for drinking water and open water that is identified and promoted as recreational or bathing
water (especially those indicated as such on the destination’s tourism maps) should be established. This should be based on quality
standards as defined by the World Health Organisation.

® How monitoring is conducted

® Present the data collected

® An analysis of your performance in relation to other destinations and the country average.
b) Explain how water quality monitoring results are published (if possible, provide a link to the webpage).

® \Water quality data and records for residents and visitors is made publicly available.

® Present the system for residents and visitors to report water quality issues.

® | ocal information panels displaying the safety of swimming is provided for the entrance of recreational water areas. In many countries
the monitoring of public bathing water quality is indicated this way.

® Recreational water quality information is available through your destination’s websites, including in your Good Travel

® (Guide page, so as to inform visitors and tour operators.

® For frequently visited recreational waters you can consider applying to the Blue Flag Beach program organised by FEE International .
c) Explain the system in place aimed at responding to water quality issues if they were to arise.

® Proper wastewater management (see criterion 3.9. Wastewater treatment) plays a crucial role in achieving a high quality water status
and may help to restore water resourcesl’a.

® |f water quality issues are identified, they must be addressed accordingly and recorded. To learn more about this topic, please refer to
the information provided by the World Health Organisation.

® |n destinations with plenty of snowfall, water pollution may be the result of road salt used for road safety. Apart from the direct
economic cost and the damage this causes to vehicles, it also has environmental costs as salt accumulates in the soil, rivers, and

streams and drinking water reservoirs. Experts are developing new and better alternatives to replace or reduce the amount of salt
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needed on the road. Solutions will vary depending on the destination.
Uploads

Supporting documents for indicator 1 can come in the form of a map showing the coverage of the area, water quality scorecard report, and/or

other research findings and reports from universities, international bodies or NGOs
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3.7.Waste water treatment

The destination has clear and enforced guidelines in place for the siting, maintenance and testing of discharge from septic tanks and
wastewater treatment systems. The destination ensures that wastes are properly treated and reused or released safely without adverse
impacts on the local population and the environment.

Why is this important?

Wastewater includes all discharges from households, hospitals and industries; urban runoff; stormwater; and horticulture, aquaculture and
1
agriculture effluents . Untreated or insufficiently treated wastewater is a major source for polluted rivers, reservoirs and oceans on a global

2
scale , thereby threatening not only the environment but also those who use these resources.

While in many countries there is a central sewage treatment system where most buildings are connected to, capacity of these system is not
always sufficient to prevent discharge of raw sewage in rivers and coastal areas. For example, UK Water companies discharged raw sewage into
rivers in England more than 400,000 times or 3 million hours in 2020 according to the Environmental Agency

https://www.bbc.com/news/science-environment-56590219

It is therefore important that destinations applying for 'Green Destination' Awards or Certification ensure that their wastewater treatment is

adequately organised.
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Indicator 1

The minimum requirements for wastewater management is generally established at a national level through regulations and policies for
governmental organisations and enterprises to follow and enforce, usually through a Department of Environment or Health. At local
(destination) level, usually there is a Wastewater Management Plan or Municipal Sewage plan which sets out the local application of

established standards and regulations - for example the permit system and inspection protocol for septic tanks .

Indicator 2

If you know the national average % of wastewater treated to at least secondary level (e.g. from national bureau of statistics); mention it here
and provide reference and the applicable year. Secondary treatment is a treatment process for wastewater (for example for sewage but also
for some types of industrial wastewaters) to achieve a certain degree of effluent quality by using a sewage treatment plant with physical
phase separation to remove settleable solids and a biological process to remove dissolved and suspended organic compounds. See for a
clear explanation of the 3 stages of wastewater treatment information https://arviatechnology.com/what-are-the-three-stages-of-wastewater-

treatment/

Indicator 3

Mention here the local wastewater treatment performance e.g. from a local wastewater treatment report or other data; mention the source

and trends (historical data) if available.

a) List challenges regarding wastewater (especially in relation to tourism & leisure)
To explain your destination’s wastewater issues, provide the following information:

® An analysis of your performance in relation to other destinations and the country average.
® |ist challenges linked to wastewater, especially in relation to tourism & leisure.

® Check whether appropriate monitoring and testing of wastewater released back to the environment is carried out.

b) Refer to the national and local policies, and describe how you have solved any wastewater challenges you have identified;

illustrate with examples.

Summarise local policies and regulations related to (public) secondary and/or tertiary wastewater treatment; mention % of households
connected to a public wastewater treatment facility. It is not always appropriate to connect to the public wastewater treatment system, for
instance in remote areas with low population density. Suitable alternatives to connection to the public sewerage system can include package

3
wastewater treatment plants, drain fields and septic tanks with regular removal of solid waste, and robust monitoring and inspection.
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To explain how your destination is addressing wastewater, you may provide the following information:

® An overview of local tools that the destination has to encourage responsible wastewater treatment, in addition to national tools in the
form of policies.

® Guidelines and regulations on wastewater treatment in the destination (including on siting, maintenance and testing of discharge from
septic tanks)

® Release of treated wastewater takes place without adverse impacts on the local population and the environment.

® Measures implemented to effectively organise wastewater treatment, such as:

O using central treatment plants;

O installing or transitioning to splitting sewage systems (i.e. separating black/grey water from stormwater);

O cleaning of wastewater for re-usage;

O enforcing regulations regarding siting, maintenance and discharge from septic tanks and wastewater treatment system;

O creating new water reservoirs in combination with ecological development (i.e. ‘building with nature’) - for example, water
reservoirs may be created with different types of reeds (known as helophyte filters) to purify household and hotel sewage for a
second use as greywater;

O using wastewater for the production of microalgal biofuels, which is considered to be one of the most environmentally friendly
methods for recycling wastewater and creating biofuels, because it does not compete on land use and their cultivation systems

1
can be designed in such a way that they have a low water footprint .
c) Explain if and how you engage enterprises to reduce impacts from wastewater.

Engage your business sector in developing an inclusive strategy on wastewater. Tourism enterprises using septic tanks can be involved in
optimising the technology. Best-practices on efficient water treatment (eg. grease traps) and istallation of systems for water re-use (eg.

rainwater harvesting, grey water etc.) can be promoted.

One of the options is to agree on a program in combination with participation of businesses in sustainability certification. The Good Travel Seal

expects businesses to contribute to water quality.

Uploads

Other relevant documents can include the municipality or region’s plan, relevant initiatives and programs, budgeting or investment allocated,

records of permits that have been allocated to plants and contracts & agreements signed.
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Waste and recycling

3.8.Solid waste reduction

Quantitative goals to reduce solid waste are set, and adequately monitored and reported on. Special attention is paid to eliminating or
reducing plastic and single-use items and food waste.

Why is this important?

Improper management of solid waste can result in serious harm to the environment and public health. Impacts to the environment can
include air and water pollution, resource depletion, soil degradation, loss of biodiversity and aesthetic value. Furthermore, the waste sector

alone produces around 3% of global GHG emissionsl.

The tourism industry can be a significant contributor to this issue, as tourists were found to generate up to twice the amount of solid waste
23 ) -
per capita compared to local residents, with a particular increase in plastic and single-use items . Tourism attractivity can also suffer from the

effects of waste pollution in a destination.

The waste management hierarchy prioritises the reduction of waste as the most effective and cost-saving measure, followed by reuse and
recycling. In fact, it is estimated that 15-20% of global GHG emissions could be reduced through the improvement of waste management,
including waste prevention measures . Therefore, it is important for destinations to have policies and measures in place to reduce waste and

organise its management, in particular for the tourism sector.
Indicator 1

Indicate whether there are relevant solid waste management regulations and policies, whether national or regional, addressing goals and
strategies for waste reduction. Most municipalities will have a dedicated Waste Management Plan (or follow one that applies to a wider region

the destination belongs to); but waste reduction can also be included within the environmental and/or health & wellbeing policies.
Indicator 2

The Waste Management Plan may contain a dedicated section for eliminating plastic waste and single use items in general, or this ambition
may come in the form of legislative bans of some products, such as single-use plastic bags, or policies incentivising markets to produce with

less single-use plastic.

a) Specify which quantitative goals have been set for waste reduction.
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® Present the goals that relate to the reduction of waste for your destination.
® Briefly explain the strategies to reach the goals and the tools that are used.
® These waste reduction goals should also be promoted and supported among tourism enterprises (e.g. by establishing a waste

management fee system considering the volume and type of waste produced by the tourism enterprises) (see also chapter 6)

b) Explain how you monitor and report on your goals, refer to monitoring reports.

Include:

® An explanation of your monitoring method and system that has been developed and implemented, including the set of quantitative
goals.

® Results and/or reports from the monitoring system, including data recorded, issues raised, and feedback acquired.

c) Describe your efforts to eliminate single-use plastics, amongst other items in tourism.

Efforts may include:

® Reduce and eliminate plastics and single-use items (e.g. banning plastic bags, bottles, packaging, straws), especially in (and in
cooperation with) the hospitality sector.

® Provision of good quality drinking water (e.g. in drinking fountains or refill stations in touristic locations), to encourage visitors and
residents to use tap water as an alternative to bottled water.

® Signs and guidelines to the public and enterprises to raise awareness and educate the public of the harm caused by single-use plastic.

® Motivate and facilitate enterprises to opt for more sustainable packaging options; e.g. by providing awareness and information about
alternatives; promote collaborative procurement of sustainable packaging (reducing costs); subsidies; consultancy etc.

® The consumption of single-use plastics has increased in 2020, due to COVID-19. Think of measures your destination has planned or
implemented to get back to your previous trajectory for the reduction of the single-use plastics.

® Make a commitment to reduce plastic by joining an initiative and signing an agreement, such as the Global Tourism Plastics Initiative.

® Engagement with your business sector in developing an inclusive strategy on waste reduction, with special attention to single-use
plastics One option is to agree on a program in combination with participation of businesses in sustainability certification. The Good

Travel Seal expects businesses to contribute to single-use waste reduction (incl. single-use plastics and food waste). See also chapter 6.

d) Describe your efforts to reduce food waste in the tourism sector.

® FEngage with your businesses in developing an inclusive strategy aimed at reducing food waste, especially in hospitality and its supply
chain. One option is to agree on a program in combination with participation of businesses in sustainability certification. The Good
Travel Seal expects businesses to contribute to food waste reduction.

® Promoting the practice of composting food waste for enterprises and households by providing guidelines or products that would

encourage its application.


https://www.oneplanetnetwork.org/sustainable-tourism/global-tourism-plastics-initiative-destinations-signatory-form-0

® |nclude the support for community gardens within the region’s plan to raise awareness to citizens and tourists.
® Encourage initiatives and enterprises focused on directing food surplus to those in need, such as charities or other intermediary
organisations.

® Fncourage enterprises to select suppliers and caterers that value and train their employees on zero waste.

Resources

REDUCING PLASTIC POLLUTION: Campaings that work https://www.oneplanetnetwork.org/sites/default/files/seij8d86-sle-plastics-report-with-

annex-210211.pdf

How to Talk to Guests About Food Waste: A Toolkit for the Hospitality Industry

https://www.worldwildlife.org/pages/how-to-talk-to-guests-about-food-waste
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3.9.Waste separation & recycling

Quantitative goals to separate waste are set, and adequately monitored and reported on. All waste including industrial waste is adequately
separated and treated in order to divert it from landfills, with provision of a multi-stream collection and recycling system which effectively
separates waste by type.

Why is this important?

Improper management of solid waste can result in serious harm to both the environment and public health. Impacts to the environment can
include air and water pollution, resource depletion, soil degradation, loss of biodiversity and aesthetic value. Furthermore, the waste sector

1
alone produces around 3% of global GHG emissions . The tourism industry can be a significant contributor to this issue, as tourists were found

23
to generate up to twice the amount of solid waste per capita of local residents, with a particular increase in plastic and single-use items . On
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the other hand, tourism can also suffer due to the effects of waste pollution in a destination. The separation and recycling of waste is the

second most preferred method on the waste hierarchy as it saves on resources and energy, which in turn lowers costs and damage to the
456 ) L ) . )

environment " . Therefore, a sustainable destination should have a waste separation and recycling system in place to make sure adverse

effects aren’t being felt.
Indicator 1

A policy on waste separation & recycling can often be found within the waste management policy, and managed by an environmental

department.

Indicator 2

A national bureau of statistics should be able to provide national data on waste recycling.
Indicator 3

Waste collection facilities should be able to provide performance data on local waste recycling.
a) Refer to the policy (national, local) relevant to the destination.

Explain what elements of relevant (local, national) waste management policies apply to the destination. If there is no local policy, here are

some guidelines for its creation:

® The aim of a waste separation & recycling policy would be to minimise waste disposal and encourage more waste to be recovered and
recycled, to go up the ‘waste hierarchy’ within a destination’s waste management.

® Monitor and record your destination’s waste generation through a waste audit or with the help of a waste management specialist to
help identify the composition and distribution of your destination’s waste.

® Through the identification phase, you will be able to determine how your waste should be separated and sorted, where bin locations
should be and frequency of waste collection, while also taking into account the recycling technologies that are already in place or are
planned in your destination.
Once a clear assessment of your destination’s waste has been made, it is important to set achievable goals and objectives in terms of

waste separation & recycling.
b) Explain how the national and local policies are implemented and enforced; clarify and illustrate with examples.
Explain how waste separation and recycling is organised; and the
1. Waste separation goals

® Analyse your detination’s waste separation performance in relation to other destinations and your country’s average.



® Have an overview of the local instruments the destination has for waste separation, in addition to national policy instruments.

® Engage with your business sector in developing an inclusive strategy on waste separation & recycling. One of the options is to agree on
a program in combination with participation of businesses in sustainability certification. The Good Travel Seal expects businesses to
contribute to waste separation and recycling.

® Set goals to separate waste (including industrial waste); set meaningful targets related to recent trends and in relation to the urgency of

the issue.
2. Monitoring & reporting
® Implement a monitoring and reporting system to evaluate and improve performance, add a link to this system.
3. Separation & recycling

® Have infrastructure in place processing a multiple-stream collection and recycling system for both municipal and industrial waste, to
ensure it is properly treated and diverted from landfills. Waste should be effectively separated into at least 4 streams by type (i.e.
chemicals, metal, paper, plastic, glass, organic). The infrastructure should facilitate separation of municipal waste, household waste, and
commercial waste, with a focus on public tourism sector performance (e.g. tourist attractions, city centres, stations, airports).

® Ensure widespread access to bins for waste separation, especially in public spaces and tourism establishments.

® Educate the public on the importance of waste separation and recycling (e.g. in schools, online, posters, events, etc).

® Ensure transparency and public trust in the waste separation system. Never separate fractions that will be combined later on.

® Do not force people to bring general waste to a municipal facility and do not charge for collecting waste per bag, since this will result in

littering or mixing waste fractions.
Uploads

Provide additional documentation that shows how your destination conducts its waste separation & recycling (e.g. map of area covered for
waste collection) and how you promote waste separation & recycling to population and visitors (e.g. waste separation instructions and

guidelines).
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3.10.Waste disposal
Any residual solid waste that is not reused or recycled is disposed of safely and sustainably.

Why is this important?

Improper disposal of solid waste can result in serious harm to both the environment and public health. Impacts to the environment can
include air and water pollution, resource depletion, soil degradation, loss of biodiversity and aesthetic value. The tourism industry can be a
significant contributor to this issue, as tourists were found to generate up to twice the amount of solid waste per capita of local residents. On
the other hand, tourism can also suffer from poor waste disposal due to the effects of waste pollution in a destination. Residual solid waste
that was not recycled can be disposed of in a number of ways, including incineration or landfills. Methods involving energy recovery are

considered preferable, while landfills are the last resortlA
Indicator 1

Every destination will have waste disposal regulations included in its waste management policy and regulations, often established nationally,
along with other waste management methods, such as reuse and recycling. Indicate if there is a report or regulation on how your destination

organises waste disposal and enforces the national waste disposal regulations.

a) Summarise the waste disposal process from consumer to waste management plant, and explain how residual waste is disposed of;

illustrate with examples.

® Detail which measures are taken to reduce and minimise the environmental impact of existing waste processing facilities

® |s there a safe and sustainable residual waste processing plant? The preferred option for disposal is incineration in an energy plant, for
electricity generation or heating, with the incineration exhaust filtered).

® |[f this is not possible, landfills are the final option, provided their environmental impact is reduced according to international standards

(e.g. landfills are appropriately constructed, with proper isolation and coverage, and sited well outside of erosion risk zones).
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3.11.Littering
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Measures are taken to address littering, including by visitors, especially in popular public places and areas.

Why is this important?

Littering, the incorrect disposal of waste at an unsuitable location, can have many consequences, including polluting the environment and
causing harm to both wildlife and human health. Litter also reduces the aesthetic value of destinations, making them less attractive to visitors,
resulting in a decrease in tourism to the destination. Furthermore, clean-up of litter is an expensive process, making the avoidance and
reduction of litter generation a much more cost-effective and favourable alternative . Marine litter is a particularly important issue in coastal

2
destinations, as it was found to increase by up to 40% during peak tourist season . This is why it is important for destinations to address any

littering issues they have identified and ensure a responsible community and healthy environment.
Indicator 1

Indicate if there is an anti-littering or littering policy- your destination will likely have introduced and/or enforced a regulation banning or fining

littering in public areas.
a) Describe any measures, projects, or campaigns aimed at addressing littering in the destination.

® Measures should be taken in the destination to address littering among both locals and visitors, with a focus on public spaces and areas
popular with tourists. These measures should include efforts towards reducing the occurrence of littering behaviour as well as clean-up
actions.

® Ensure widespread access to (recycling) bins, especially in popular public spaces and tourist attractions.

® |aunch an anti-littering campaign to raise awareness (e.g. putting up signs).

® [Engage the community in clean-up efforts, especially for marine debris collection.

® Enforce penalties for littering.
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Energy, Sustainable Mobility & Climate Change
3.12.GHG emissions and climate change mitigation
The destination sets and monitors targets to reduce greenhouse gas emissions from public and tourism sectors and implements and reports

on mitigation policies and actions to meet these targets.

Why is this important?
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Climate change is one of the most urgent threats to the earth and human society. Also for destinations, its residents and visitors, global

warming can have undeniable consequences, such as extreme weather, ocean acidification, water shortages, and unprecedented vvitdﬁresl.

The World Tourism Organization (UNWTO) reported in 2007 that the profitability and viability of tourist destinations are partially influenced by

the climate. This means that the tourism industry is affected by climate change. However, they also make a significant contribution to the

world’s total greenhouse gas (GHG) emissions. In 2008, the UNWTO estimated that emissions generated from transportation, accommodation,

and leisure tourist activities represented about 4.9% of global GHG emissions. In 2015, a majority of countries around the world adopted the

Paris Agreement, in which it was agreed that the rise of global temperature is ideally limited to 1.5 Et, but cannot surpass 2 Lt compared to pre-
industrial Levelsz. In order to live up to this goal, action on each level is required. Destinations striving to become more sustainable are

expected to take action to reduce public and tourism sector greenhouse gas emissions as well.
Indicator 1

Most countries have taken up the climate change issue as a national responsibility, and have therefore established policies and regulations to
reduce their greenhouse gas (GHG) emissions. Destinations are expected to have agreed on a policy, plan or program that describes the
ambitions and concrete actions towards combating the climate crisis. A Climate Action Plan is a common title of such a document; but it may

also be part of a wider sustainable development strategy.

a) Summarise the relevant policies or plans and explain what targets have been set to reduce greenhouse gas emissions from public

and tourism sectors.

® Refer to your national Nationally determined contributions (NDCs); see for a registry of all submitted NDCs also
https://wwwd.unfccc.int/sites/NDCStaging/Pages/Home.aspx
® Targets are specified e.g. a percentage of greenhouse gas emissions reduction by a specified date.

® These targets are monitored on a regular basis and progress is presented in an annual climate report.
b) Describe what actions have been taken to meet these targets; illustrate with examples.

® Actions to reduce public and tourism sector greenhouse gas emissions could take the form of:
O A supported campaign or other engagement with the public and tourism sector on reducing sreenhouse gas emissions.
O Promotion of longer stays instead of short-stays according to what is appropriate for visiting the destination.
O Promotion of low-emission tourism activities where possible.
O The public sector leads by example, e.g. switching street lighting to more energy efficient options or including measures and

protocols for procurement and any new contracts or promoting low-impact transportation in its own operations.
c) Explain how progress towards targets is monitored.

® Describe the methodology to measure GHG emissions (using models, surveys, remote sensing, collecting data etc) and the frequency of

measuring. Upload monitoring evidence.


https://www4.unfccc.int/sites/NDCStaging/Pages/Home.aspx
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3.13.Reducing transport emissions from travel
The destination has targets to reduce transport emissions from travel to and within the destination and monitors these in order to reduce the
contribution of tourism to air pollution and the climate crisis.

Why is this important?

Globally, destinations are faced with the challenge of balancing the increasing demand for tourism-related transport and the need to address
air pollution and the climate crisis. The tourism sector accounts for 5-8% of anthropogenic (human-induced) carbon dioxide (CO2) emissionsl.
Of those emissions, 75% is caused by tourist transport, with tourism-related air travel accounting for approximately 40%, while motorised
individual transport approximately 32%2. Non-CO2 emissions, such as Nitrogen Oxide (NOx) and contrails in the sky (composed primarily of ice
crystals that can trap heat), add to the overall climate impact from the aviation sector CO2 emissions with a near 2:1 factor. For car travel,
non-CO2 emissions cause between 5 and 15% additional climate impactl. Taking into account the expected significant growth in global

3
passenger numbers and the technology available in aviation, compliance with the Paris Agreement targets is currently not reachable .

Moreover, transport is considered to be one of the main sources for decreasing air quality, leading to health problems and 4.2 million deaths
per year4, and negatively impacting tourism development, affecting tourist perception, as well as damaging the destination’s brand and image
in the long run5. Today, more than 90% of the world’s population lives in an area where air quality levels exceed the World Health

Organization’s limits. Therefore, it is considered of great importance for destinations to take action and help to reduce tourism travel-induced

greenhouse gas emissions.
Reducing these emissions, produced both by travelling to/from the destination and within the destnation, should be addressed in policies.
Indicator 1

Indicate if there is a national, regional or local policy or strategy on reducing the GHG emissions associated with the travel of the visitors to

destination and back home. This may be part of a climate action plan or a sustainable tourism development plan.
Indicator 2

Indicate if your destination has a policy or strategy to reduce the GHG emissions from local travel (within the destination. This may be part of a

local climate action or mobility plan.

a) Briefly clarify the national policy targets and instruments related to GHG impacts from travel, (refer to relevant pages/sections).


https://unfccc.int/files/essential_background/convention/application/pdf/english_paris_agreement.pdf

Briefly clarify the relevant policies, targets and instruments, (refer to relevant pages/sections). There are 4 common approaches used to

mitigate climate change by policy-makers which could be relevant and effective for your destination:

® Command-and-control: establishing limits on point-source’s emissions for the transportation sector through different means, such as (1)
setting environmental standards (e.g. international environmental agreement), (2) setting performance standard (e.g. fuel quality), (3)
forcing companies to adopt specific technologies (e.g. banning diesel cars).

® Carbon pricing: discourage the emission of GHG into the atmosphere for the transport sector by setting a price on carbon (i.e. carbon
taxes) and establishing a limit on GHG emissions (i.e. Emissions Trading Scheme or “Cap and Trade”) for the transportation sector.

® Direct climate finance: funding projects focused on climate change in the transport sector through grants, subsidies, low-interest loans

and climate bonds

b) Specify which targets have been set to reduce transport emissions from travel to and from the destination, in relation to recent

trends, and how you monitor and evaluate them.

® Have an overview of the local instruments the destination has for travel emission reduction, in addition to national policy instruments.

® Set targets to reduce travel-related carbon emissions; set meaningful targets related to recent trends and in relation to the urgency of
the issue.

® Monitor and evaluate these targets.

® Actively market the destination to short-haul visitors. It is relevant to monitor and analyse the impact of short-haul marketing on length
of stay, customer satisfaction and average spending. This is not only important in regards to reducing carbon emissions, it may also be
part of risk management because air travel is expected to become more expensive when international climate mitigation policies come
into force.

® Terminate destination marketing to long-haul markets.

® Terminate the promotion of the destination for short stays (except as a stopover destination when changing flights or transport modes).

® Promote information on alternative transport modes to travel to the destination (e.g. the use of trains or buses instead of airplanes).

® Destinations impacted by tourism-related air pollution (e.g. cruise ships, road traffic, airplanes) should show how they are taking
effective actions against such pollution.

® The use of transport modes for travel to and from the destination (related to the most important visitor groups) is monitored by using

an adequate carbon footprint calculator (e.g. Carmacal; ask your coach for information on specialised support).

c) Clarify what policy has been developed to meet the targets aimed at reducing transport emissions from travel to and from the

destination.

Elements to consider in such policy include:

® Focusing marketing and promotion of the destination on source markets with lower carbon emissions from their travel to and from the

destination


https://www.cstt.nl/carmacal

® Motivating visitors to choose low-carbon modes of transport to reach the destinations

d) Specify which targets have been set to reduce transport emissions from travel within the destination, in relation to recent trends,

and how you monitor and evaluate them.

® Analyse your performance in relation to other destinations and the country average.

® Have an overview of the local instruments the destination has for travel emission reduction, in addition to national policy instruments.

® |dentify and regularly evaluate the sources of air pollution and their impacts in the destination.

® Targets are set to reduce travel-related carbon emissions; set meaningful targets related to recent trends and in relation to the urgency
of the issue.

® The use of transport modes for local transportation (related to the most important visitor groups) is monitored by using an adequate

carbon footprint calculator (e.g. Carmacal; ask your coach for information on specialised support).

e) Clarify what policy has been developed to meet the targets aimed at reducing transport emissions from travel within the

destination.

® Policies are developed to reduce the travel emissions from tourism per visitor group.

® The policies are evaluated and adjusted, based upon monitoring and evaluation of the targets.

® |mplement measures to reduce (tourism) traffic in congested areas (e.g. by creating pedestrian zones or environmental zones where
highly polluting vehicles are banned).

® Options to reduce emissions related to travelling within the destination are provided in the guidance for criteria 3.14 and 3.15.
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3.14.Low-impact mobility
The destination has a low-impact mobility strategy to minimise traffic related air pollution and congestion in touristic zones. Walking and

cycling, as well as the use of sustainable, low-emissions vehicles, is facilitated and encouraged.
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Why is this important?

Increasingly, transport in destinations leads to congestion, noise, land consumption (by creating a need for parking space), pollution and safety
1

risks . To mitigate this problem, destinations should minimise high-impact transportation and facilitate and encourage the use of low-impact

transportation such as walking and cycling or sustainable, low-emissions vehicles. In addition, introducing and fostering the use of low-impact

transportation also helps to reduce greenhouse emissions.
Indicator 1

A relevant transportation or mobility department or minister will be able to determine whether low-impact mobility strategy is included in any
policy or guideline related to transport emission reduction, and how this information is being shared and reported nationally or locally for

your destination.

a) Explain how the destination aims to minimise high-impact transportation while facilitating the use of sustainable, low-emissions
vehicles within the destination. If mobility issues have been identified in the Tourism Impact Analysis, make sure to address those as

well.

The development of a low-impact mobility strategy is one of the key measures for destinations facing increasing congestion, noise, pollution

and safety risks from car and coach traffic. You destination should:

® Analyse your performance in relation to other destinations and the country average.

® Minimise high-impact transportation.

® [acilitate and encourage walking and cycling to get around and reach attractions, by creating and maintaining separated hiking paths
and biking lanes.

® Facilitate and encourage the use of sustainable, low-emissions vehicles.

® Implement a priority rule for bicycle lanes to motorised traffic in villages, towns and city centre crossings and roundabouts.

® (Create pedestrian zones and zones free of cars and motorcycles.

® Develop a strict licensing policy of allowing low-emission vehicles, preventing any unregulated parking and preventing unnecessarily
high high-turn-over rates.

® |ntroduce a 25 km/hr speed limit for all motorised traffic in towns and city centres.

® |ntroduce exclusive parking spots for electric vehicles with charging stations powered by renewable energy.

® (reate peripheral park & ride areas.

® (learly indicate and regulate tracks of bicycles and low-speed electric vehicles.

® Ensure minimal mixing of pedestrians and motorised traffic.

® A soft physical separation between pedestrians and cyclists is preferred when there are many pedestrians.

b) Explain how low-impact modes of transport are promoted to tourists; illustrate with examples.



® Promote cycling and walking within the destination (not only to get around and reach attractions).

® Ensure wide and 24/7 availability of affordable bike rental; these should be user-friendly to visitors.
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3.15.Public Transportation
Public transportation is adequately organised and a clear effort is made to transition towards sustainable, low-emission vehicles. Use of public
transport is encouraged.

Why is this important?
The benefits of public transportation includes:

® Financial benefits to local communities and to consumers;
® Air pollution reduction;

® |ncreased fuel efficiency;,

® Reduced traffic congestion;

® Road safety;

® Encouraging healthy physical activity (i.e. walking).

® |ncreased accessibility for different local and visitor groups: a lack thereof is directly linked to poverty and health issues.

Public transportation offers a viable and affordable solution to tackle lack of accessibility (e.g. for young people, disabled people, elderly) and
can therefore contribute to social indusionl. In addition, implementing electric and hybrid vehicles in the public transport system will
significantly increase the benefits in air and noise pollution reduction, and health and safety of its usersz. Having an adequate public transport

system is considered an effective investment to help improve your destination’s sustainability efforts.
Indicator 1

Indicate if your destination has a plan organising public transport - as a dedicated document or as part of a wider mobility plan. A local
department or contracted company in charge of your destination’s public transport system can provide documentation regarding its current

state and its development plans for the future.
Indicator 2

Indicate if there is policy or plans to encourage the use of public transport towards visitors.


https://doi.org/10.1108/TR-11-2017-0177

a) Explain how public transportation is organised, to what extent it operates with sustainable low-emission vehicles and how its usage

is encouraged in the destination.

® The destination should evaluate its public transportation facilities (or lack thereof) and the frequency and spread of public transport
every two to four years, depending on the size of the destination, transportation needs of citizens and visitors, and environmental and
social impacts of motorised vehicles in the destination.
® \When developing and expanding its public transportation system, the destination should opt for electric and hybrid vehicles that run on
renewable energy. As a long term goal, the destination should aim to replace all vehicles with electric and hybrid vehicles.
® The use of public transport by visitors and residents should be actively encouraged according to the capacity of the system.
® The use of available public transportation facilities could be encouraged by:
O Providing online and offline information to visitors in appropriate languages, public transport cards for visitors (or user-friendly
apps) and an easy way to buy these, including assistance at ticket machines;
O Improve public transport connections from airports, ports, train and bus stations to the city centre and tourist attractions.

® |n addition, the destination could lobby for investment in public transport.
b) Provide insight into the frequency and spread of public transport in the destination and its ability to serve tourists.

® Monitor the use of public transport.
Measure visitor’s satisfaction on public transportation.

® Analyse your performance in relation to other destinations and the country average.
References

1
Gunaruwan, T. L., & Jayasekera, D. H. W. (2015). Social inclusivity through public transportation: a strategic approach to improve quality of life

in developing countries. Journal of Advanced Transportation, 49(6), 738-751. https://doi.org/10.1002/atr.1302

2
Varga, B. O,, Iclodean, C., & Mariasiu, F. (2016). Electric and hybrid buses for urban transport : energy efficiency strategies (Ser. Green energy

and technology). Springer.

3.16.Reducing energy consumption
Quantitative goals are set and measures are taken to reduce energy consumption and improve efficiency in its use in the destination.

Why is this important?

It has been widely acknowledged that reducing energy consumption is needed to meet the targets that are associated with delivering a low
carbon energy systeml'z. A significant share of total global energy costs can be related to buildings. The main sources of energy use in
buildings are lighting, appliances, heating and air conditioning. The two last mentioned aspects represent a relevant portion essential to
address in order to reduce energy waste. Collecting and analysing data is of great importance in order to uncover bad management of energy

3
fluxes and provides the opportunity for a targeted approach . Therefore, it is important that destinations implement a policy aimed at


https://doi.org/10.1002/atr.1302

reducing energy consumption.
Indicator 1

Indicate if there is a policy aimed at reducing energy consumption in the destination. This may be part of a wider climate action plan; or a

dedicated Energy Transition plan for example.
a) Specify which goals have been set to reduce energy use in the destination.

® Analyse your performance in relation to other destinations and the country average.
® Set, publish and promote measurable goals to reduce (and improve efficiency) of energy use; set meaningful goals related to recent

trends and in relation to the urgency of the issue.
b) Explain what measures are taken and planned to address energy use and efficiency.

Present which measures and instruments your destination applies to reduce energy use, in addition to national policy instruments. Fore

example to:

® Reduce and improve the efficiency of the energy use in buildings, vehicles, travel and transportation.

® Promote and support smart construction or isolation of public buildings.

® Apply LED-lighting where possible.

® Reduce energy consumption of public lighting (e.g. street and traffic lighting), for example by rethinking operating hours or by using a
smart system with sensors to automatically switch lights on and off.

® |nstall sensors and related apparatus to increase understanding of the indoor climate quality, to optimise energy efficiency and to
assure comfort standard to those using the buildingS.

® Promote and support smart construction or isolation of private buildings, for example by granting priority with licenses for building or
renovating as such.

® |n winter sport destinations, avoid or reduce snow guns, unless fully powered by renewable energy.
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3.17.Renewable Energy


https://doi.org/10.1177/1469540514553691

Quantitative goals are set and adequate measures are taken to increase the use of renewable energy and to reduce reliance on fossil fuels.
Incentives exist to encourage renewable energy technologies.

Why is this important?

Over the past centuries, the improvement in living standards around the world has relied greatly on burning fossil fuels. However, burning
fossil fuels to power growth accelerates environmental degradation, rising greenhouse gas emissions and a rapid increase in the intensity and
frequency of extreme weather events. Considering the global goals for climate protection and the Paris Agreement on climate change, this
approach is no longer viable. Moving towards a system based on renewable energy is crucial in order to achieve these goals1, which is why

your destination needs to start looking into ways to move away from fossil fuel dependency.

Indicator 1

Indicated if there is a local strategy or policy on renewable energy with set goals, and actions. This may be part of a wider Energy Transition

strategy or Climate Action plan

a) Specify which goals have been set to increase the use of renewable energy and to reduce reliance on fossil fuels, in relation to

recent trends.

® Analyse your performance in relation to other destinations and the country average.

® Have an overview of the local instruments the destination has to reduce reliance on fossil fuels, in addition to national policy
instruments.

® Set renewable energy goals to increase the use of renewable energy and to reduce reliance on fossil fuels; set meaningful goals related
to recent trends and in relation to the urgency of the issue.

® Develop, implement and enforce measures to achieve your goals.

® (reate incentives to encourage renewable energy technologies in the tourism sector.

b) Explain what measures are taken to promote the generation of renewable energy in the destination; illustrate with examples.

® Engage your business sector in developing an inclusive strategy on renewable energy. One of the options is to agree on a program in
combination with participation of businesses in sustainability certification. The Good Travel Seal expects businesses to focus on the use
of renewable energy.

® Raise awareness among the general public;

® Provide subsidies or other incentives for solar energy installations.

® For the destination’s own energy consumption, opt for a renewable energy contractor.

® |nvest in renewable energy.

The Glasgow Declaration is a good resource to plan and commit to addressing climate change

https://www.oneplanetnetwork.org/programmes/sustainable-tourism/glasgow-declaration


https://www.oneplanetnetwork.org/programmes/sustainable-tourism/glasgow-declaration
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3.18.Effective carbon compensation
The destination promotes, and takes appropriate measures aimed at, an effective carbon compensation for travel to, from and within the
destination.

Why is this important?

Tourism transport - flying in particular - has a severe impact on the environment and climate. It is estimated that aviation alone accounts for

approximately 5% of global warming caused by humans. It affects Earth’s climate in two different ways: (1) through the greenhouse emissions
released in the process of burning fuel and (2) through the so-called ‘heat-trapping effect’ of the condensation that forms into vapour trails in
the skyl. In order to combat the climate crisis, a great variety of carbon offsetting programmes should be offered to travellers to compensate

for their travel-induced emissions.
Indicator 1

Also called carbon offsetting, carbon compensation is a carbon management tool to reduce GHG emissions of an organisation ideally to zero
to make one carbon neutral, by purchasing carbon credits by emitters. A carbon compensation policy,guideline or program (i.e. Emission
Trading Scheme) will be relevant for this criteria, which can also often be found as part of the energy or transport policy, as we are looking at

transportation in particular.

a) Explain how effective compensation of carbon emissions related to travel to, from and within the destination are promoted,

illustrate with examples.

® All destinatinations are advised to inform (future) visitors on how to effectively compensate for their travel-induced emissions.

® Although most carbon offset programmes can be valuable, Green Destinations believes that this tool is not the most effective solution
for the climate crisis, and should be used only when really necessary.

® Meaningful and effective options do exist, such as Carbonkiller.org. The Carbon Killer allows destinations and travellers to destroy CO2
permits that are circulating in the European Union’s Emissions Trading System (i.e. Europe’s main climate instrument for achieving the
reduction in CO2 emissions needed for reaching the targets under the Kyoto Protocol).

More information: GTG travel compensation article2.

b) Explain what measures are taken to effectively compensate for carbon emissions related to travel to, from and within the

destination; illustrate with examples.

® Destinations are expected to recognise and act upon their responsibility to compensate for the travel emissions that cannot be further

reduced in an effective way.


https://www.un.org/development/desa/dpad/wp-content/uploads/sites/45/WESP2020_CH2.pdf
https://www.un.org/development/desa/dpad/wp-content/uploads/sites/45/WESP2020_CH2.pdf

® Destinations that are mainly accessible by air can start dialogue with carriers aiming at effective carbon compensation measures.

® (Cruise destinations can discuss with their cruise companies agreements on effective carbon compensation measures.
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Climate change adaptation

3.19.Responding to climate risks

The destination identifies risks and opportunities associated with climate change. Climate change adaptation strategies are pursued for the
siting, design, development and management of tourism facilities in order to enhance the resilience of the destination.

Why is this important?

Because all destinations are influenced by natural seasonality, all are sensitive to changes in the climate. Climate variability can increase the
frequency of heat waves, unseasonable cold, droughts, storms, heavy rains, wildfires, cyclones, influx of exotic species and infectious disease.
This may not only affect visitor comfort, safety and satisfaction, but also the assets and products attracting visitors. In addition, changes in the
climate influence different aspects of tourism operations, such as water supply and quality, heating-cooling costs and snowmaking
requirementsl. Subsequently, it is relevant for all destinations to identify risks and opportunities that climate variability may bring, as well as to

take action to improve the resilience of the destination.

Coastal and island destinations are particularly at risk due to impacts of sea level rise and hurricanes to the recreational and touristic assets
and to coastal and marine ecosystems. Beaches, sand dune habitats and low coastal plains are highly vulnerable to coastal erosion and
marine flooding. These risks are enhanced further by accelerated land subsidence, built-up shorelines, destruction of sediment traps (i.e.
seagrass, mangroves) and reservoirs (shallow marine areas) and the use of sand for building construction. Between 37 and 50% of the world's
coastline is expected to disappear by 2100 (Vousdoukas et al. 2020). Coastal and island destinations must address these issues in a defined

strategy.
Indicator 1

Indicated if there is a relevant policy on responding to climate risks that applies to the destination. This is usually a local or regional climate
adaptation program, plan or strategy; analysing the risks of expected climate change and how they could / should be addressed in the

context of the destination.
a) Explain what risks and opportunities associated with the climate crisis exist in the destination.

® |dentify current and future risks and opportunities associated with climate variability.
® For coastal or island destinations, evaluate the combined impact of sea level rise scenarios and land subsidence. Ask your Green

® Destinations coach about the GD assessment tools.


https://insideclimatenews.org/news/27062019/climate-change-contrails-airplane-jet-pollution-clouds-global-warming

® Develop a strategy to respond to risks and tap into opportunities or solutions associated with global change.

b) Clarify what adaptation strategies are pursued for tourism facilities in order to enhance the resilience of the destination; illustrate

with examples and refer to relevant existing strategy documents (pages, section).

® Implement regulations, guidelines and zoning for tourism development and activities accommodating for the consequences of climate
change. Tourism infrastructure development and building on vulnerable sedimentary habitats and ecosystems (e.g. beaches and sand
dunes, estuaries, river deltas, floodplains, seagrass and mangrove zones) should be strictly prevented.

® Encourage and facilitate natural ecological processes and initiatives supporting climate change adaptation. Especially destinations home
to coastal ecosystems like mangroves, beaches and sand dunes are expected to take additional measures to secure natural processes
for their survival.

® Sandy coastlines, for example, can only survive rising sea levels when sand can move freely between the sea and the land, finding a
new balance.

® Engage ecological restoration when natural resilience has declined or is declining (e.g. from tourism, agriculture, industry or
urbanisation).

® FEngage your business sector in developing an inclusive strategy on climate risks and adaptation.

® |t is relevant to understand how tourists respond to a changing climate in order to make predictions of seasonal and geographical shifts
in tourism demand, because tourists have the largest capacity to adapt to the consequences of climate change and climate policy (i.e.
alternative holidays in all shapes and forms exist elsewhere in the vvortd)z.

® Promote and enforce the diversification of tourism accommodations and products in the destination in order to increase resilienceS.

4
® |ncrease the resilience of infrastructure systems (e.g. water supply; tourism transport) .

Recommended measures for destinations with soft coastal ecosystems include:

® Facilitating beach-dune interaction outside the urban waterfront zone by preventing the erection of buildings.

® Making sure that existing buildings that are hampering beach-dune interaction are phased out at the shortest term possible.

® Limiting the use of motorised vehicles on beaches to security surveillance in order to avoid loss of sand.

® Making sure that longshore sand movement on the beach and in nearshore waters is not interrupted by dams or breakwaters unless
absolutely necessary. When this is not possible, efforts should be made to prevent erosion with soft measures such as sand
nourishment. In case of sand nourishment to protect urban waterfronts and urban beaches, nourishment should be optimised, taking
into account the need of sand and dynamics in dune ecosystems.

® Making sure that existing unnecessary hard structures hampering longshore sand drift or beach-dune interaction are phased out at the

shortest term possible.
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3.20.Climate change information
Residents, tourism enterprises and visitors are informed about any predicted climate change, associated risks and future conditions.

Why is this important?

Over the past few decades, climate change has received broad international and political recognition as a serious threat to global civilisation.
In fact, many have considered it to be one of the major environmental issues of the twenty-first century. However, public concermn and
engagement on climate change seems to be lagging behindl‘ Uncertainty about climate change issues has been found to inhibit the adoption
of climate adaptation strategiesz, whereas environmental education can positively influence the environmental attitude of visitorsB. In order to
stimulate the adoption of climate crisis mitigation and adaptation strategies by the public, visitor and private sector, it is important to provide

these different groups with information on any predicted climate crisis, associated risks and future conditions.
Indicator 1

Indicate if there is policy on how climate change risks and adaptation are communicated to residents and visitors, e.g. as part of a wider

campaign on climate emergency awareness raising.
a) Explain how residents, tourism enterprises and visitors are informed about any predicted climate crisis.

® Destinations should contribute to public education and awareness raising on climate change issues and effects by informing residents,
enterprises and visitors about:
O Current and future climate risks in the destination.
O Adaptation measures that are planned and implemented.
® FEngage your business sector in developing an inclusive strategy on climate crisis information. One of the options is to agree on a
program in combination with participation of businesses in sustainability certification. The Good Travel Seal expects businesses to
provide transparent information on sustainability to their guests.
® Provide all stakeholder groups with information through the destination’s website and, where appropriate, flyers and reports. It is

advised to tailor the information on climate risks and adaptation measures to specific target groups as differences in knowledge-levels


https://www.ipcc.ch/site/assets/uploads/2018/02/ipcc_wg3_ar5_full.pdf

likely e><ist3.

® |nform visitors and tour operators through your destination’s websites, including in your Good Travel Guide page.
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4.Culture & Tradition

Cultural heritage

4.1.Tangible cultural heritage

The evaluation, conservation, authenticity and aesthetic presentation of cultural assets such as sites and built heritage, typical or traditional
architecture, town design, cultural landscapes, and archaeological sites, is adequately organised and enforced.

Why is this important?

Reasons to preserve tangible cultural heritage include: countering the effects of modernization (e.g. demolition of historic structures), building
and preserving national identity, improving science and education, safeguarding artistic and esthetic values, maintaining environmental

. . . . 1
diversity, and generating economic value .

Tangible cultural heritage not only concerns monuments, it is also about historical features of towns and city centres, often referred to as
“sense of place”. Whilst historical monuments are often protected and restored due to their touristic value, many historical towns and city
centres as a whole are subject to more worrying developments. In many urban tourism destinations, local shops are replaced by new
buildings and big logos of national and international retail and fast food chains. The specific character towns and cities have developed over
the centuries have largely been lost in only a few decades; in a particular country, all shopping areas have started to look all the same. The
result has been a loss of the unique and authentic character and the sense of place of towns and cities, especially in Europe. The commercial
impact to the visual experience by residents and visitors represents a loss of diversity of our urban heritage and especially of its historical and
architectural aspects. For these reasons, a destination must provide an inventory of protected historical buildings/monuments and present

designated areas of protected urban scenic characteristics, as well as areas of protected cultural landscape.
Indicator 1

A national and/or local policy and regulation related to heritage conservation is usually available. The information needed will focus on built

and natural conservation and can include the identification process, the research & documentation, the principles of conservation, a
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conservation plan, heritage management, building code compliance and maintenance.
Indicator 2

Provide or refer to a list or inventory of protected built heritage and areas in your destination, along with a description of their values. Mention
not only the monuments but also of the 'urban landscape' (scenic streets and specific sense of place of neighborhoods including traditional

local businesses); and rural/cultural landscape.
a) Describe how tangible heritage is identified.

® Present an overview of the local procedures and instruments the destination has to evaluate and assign protection to its tangible

cultural assets, in addition to national policy instruments (i.e. processes and systems used).

a) Explain the (national) policies, strategies and/or regulations that aim to protect the destination’s tangible cultural assets; illustrate

with examples.

® For historical towns and city centres, especially in Europe: make an action plan aiming at protecting and restoring the cultural value of
historic towns and city centres, by regulating and minimizing the visual damage of commercial advertisement disturbing the specific
sense of place of streets, neighborhoods and their traditional local businesses.

® Promote conservation and management of sites with respect for a site’s carrying capacity (this requires the tourism industry to
cooperate with and work under the guidance of professional conservators).

® Ensure innovative financing, so that the increased needs of the sites in terms of maintenance and presentation, which tourism demands,
are able to be met from the profit revenues of the tourism industry, rather than public funds.

® Demonstrate what efforts are taken to preserve tangible cultural heritage and also against visual damage and disturbance. This
documentation can be, for example, yearly evaluations, reports on particular sites and projects, or assessments that help plan what
needs to be worked on.

® Avoid visual intrusions (e.g. buildings of inappropriate scale) diminishing the context of the cultural architecture or place.
Ensure authenticity of tourism products and sites (interpretation, mediation).

2
® |ntroduce endogenous planning, indigenous management, and profit sharing by the affected local community .
References
1
Timothy, D.J. and Boyd, S.W. (2003). Heritage Tourism. Harlow: Prentice Hall.

g Engelhardt, R.A. (2005). Culturally and ecologically sustainable tourism development through local community management. In A. Hooper

(ed.), Culture and Sustainable Development in the Pacific, pp. 174-89. Canberra: Asia Pacific Press at the Australian National University.

4.2.Managing tourism impacts on culture
Tourism that appreciates cultural sites, built heritage, culturally important landscapes, and land-use is carefully managed to avoid negative

impacts. Any impacts such as damage, disruption of local culture, and degradation are adequately monitored and addressed.



Why is this important?

Because tangible heritage is a non-renewable resource, great importance is attached to its upkeep, especially when tourists can clamber on or
vandalize places of historic importancel. Buildings and centuries-old trees have been defaced and vandalised by tourists wanting to leave
their names. Statues are also damaged by tourists climbing or sitting on top of them, even in museums.Various examples also exist of flower
fields attracting tourists who enter fields, collect flowers, take pictures and cause damage inside these rural-cultural heritage sites. A well-
known example is the Dutch bulb field area in spring (hyacinths, daffodils and tulips), where individual farmers suffer a damage of several

thousands or euros every year due to tourists trampling the produce.

In more urban areas , tourism attracts a whole range of businesses including outlets connected to national and international retail and fast
food chains. The impact of these businesses on the cultural values and visitor experience of historical towns and city centres have been
described in 4.1. (Tangible cultural heritage), while it is also important to note that an increasing number of chains mainly cater to tourists, like
ice cream and sweet shops. It is found that negative tourism impacts often exceed the positive impactszi This is important for both policy

makers and tourism managers that need to be involved in reducing the pressures of tourism.
Indicator 1

Provide documentation that shows what measures and systems have been put in place, such as a local cultural heritage management plan,

strategy or ordinances; and any monitoring records regarding tourism impacts.

a) Explain concerns linked to tourism impacts, such as negative impacts to cultural sites, built heritage, culturally important

landscapes, land-use and local culture.
Concerns you may identify include:

® | oss of interest and displacement of local culture and traditions due to tourism changing the local traditional value systems

® The local culture and traditions are commodified, becoming a consumption object.

® |n some developing areas, discrimination in the employment due to the preference of foreign people for the education, training and
languages levels, etc.

® Overexploitation of the cultural and natural resources

® |mportant changes in the life of the local population. (ex. lack of basic services, such as markets, parking, etc, and displacements in
modern cities with cheaper services).

® Growth of social problems such as traffic, violence, thefts, heath problems, sexual exploitation, etc.

® | oss of cultural identity, where inhabitants lose their traditions due to communities wanting to attract tourists by adopting and

advertising a new culture and disregarding their traditional customs and values.

b) Clarify how the destination monitors, addresses and avoids impacts from culture-related tourism.



® Have an overview of the local instruments the destination has to avoid and address negative impacts of culture-related tourism, in
addition to national policy instruments.

® Try to understand residents’ perceptionsz. It is recommended to have a continuous record of residents’ perceptions to measure the
changes over time and take appropriate measures to improve the conditions.

® For historical towns and city centres, especially in Europe: make an action plan on how to protect and restore the cultural value of
historic towns and city centres, by regulating and minimizing the visual damage of tourism-related advertisement that disturbs the
specific sense of place of streets, neighborhoods and their traditional local businesses.

® Monitor tourism impact to cultural sites, built heritage, culturally important landscapes, land-use and local culture.

® Avoid and address negative impacts from culture-related tourism to cultural sites, built heritage, culturally important landscapes, land-
use and local culture.

® Engage with local stakeholders to discuss how tourism damages to stakeholders can be prevented and compensated, e.g. by

implementing a tourism tax.
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4.3.Protecting cultural artefacts
Sale, trade, display or gifting of historical and archaeological artefacts is adequately regulated and enforced. The laws are publicly
communicated, including to tourism enterprises and visitors.

Why is this important?

Cultural artefacts can be defined as anything created by humans that gives information about the culture of its creator and users. It can be a
generic term and it can include objects recovered from archaeological sites, but can also include objects of modern or early-modern society,

or social artifacts.

While vandalism and destruction are common challenges presented in protecting cultural artefacts, often the innocent collecting or acquiring
of souvenirs by tourists (including the singular collecting of stones or plants, the touching of a statue, or removing of a piece of mosaic) can

1
also result in dramatic consequences when done by large numbers of people . This is why it is important for the destination to have in place

measures that can help protect its cultural artefacts from being exploited.
Indicator 1

While there are several international agreements and co-operations under different bodies (e.g. UNESCO), most countries will have their own

cultural heritage protection policies and regulations to ensure the preservation of their history and culture, which your destination will have to



comply with. Upload these policies and any local policy or ordinances that execute the policies.

a) Explain the (national) policies and regulations the destination has in place to prevent the unethical sale or promotion of cultural

artefacts.

® |t is expected that the most important artefacts to the location and the issues related to maintaining their protection are identified and
listed. The regulations and/or policy (national, international, e.g. the EU Malta Convention) followed by the destination should be listed,
including how exactly the destination actively enforces said regulations. If there are no official regulations or policies followed by the
destination, the measures and incentives taken by the destination should be sufficiently detailed and substantiated.

® Engage your business sector in developing an inclusive strategy on this criterion. One of the options is to agree on a program in
combination with participation of businesses in sustainability certification. The Good Travel Seal expects businesses to contribute to the
conservation of cultural heritage.

® |nform visitors and tour operators on key sustainability developments and results through your destination’s webpages, including in
your Good Travel Guide page. UNESCO has found that tourists who are better informed about the fragility of heritage sites, will assume
more responsibility for their actions.

® Raise awareness in guidebooks and informational pamphlets distributed around the region.

® The more sustainable way of awareness raising is through visible signs in the destination, rather than distributing flyers that will be
thrown away quickly or littered.

® (Collaborate with tour operators, national tourism boards, airline companies, and tourism fairs with the objective of spreading the
message about the fragility of our heritage to a global audience.

® |nform locals asking them to help prevent unethical sale of cultural artefacts.
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People & tradition

4.4.Intangible heritage

Intangible cultural heritage, including local traditions, arts, music, language, gastronomy and other aspects of local identity and distinctiveness,
is adequately protected and celebrated.

Why is this important?

UNESCO defines intangible cultural heritage as “traditions or living expressions inherited from our ancestors and passed on to our
descendants, such as oral traditions, performing arts, social practices, rituals, festive events, knowledge and practices concerning nature and

the universe or the knowledge and skills to produce traditional crafts.”


http://whc.unesco.org/sustainabletourismtoolkit/sites/default/files/2.%20UNESCO%20%282006%29%20Tourism%2C%20Culture%20and%20Sustainable%20Development.pdf

Intangible cultural heritage plays a key role in maintaining cultural diversity in the face of growing globalization. Protecting the cultural

manifestation itself is not the main objective, but rather the wealth of knowledge and skills that is transmitted through it from one generation
1

to the next . The social and economic value of this transmission of knowledge is relevant for minority groups and for mainstream social

groups, and is as important for the Global North as for the Global South.

Maintenance and preservation of cultural heritage can help create awareness of and pride in history and civilizationz, which can result in more
local efforts to protect intangible heritage. Preservation also provides avenues for stakeholders to have open dialog and cooperate within their
community. Additionally, when local heritage becomes a center of attraction to international visitors, remote areas often receive more
attention from national governments and the international community. Traditionally ignored and neglected regions can thereby become
nationally and internationally recognized sitesa. An understanding of the intangible cultural heritage of different communities helps with
intercultural dialogue, and encourages mutual respect for other ways of lifel. For these reasons, a destination must provide a plan and/or

strategy to protect and promote its intangible cultural heritage.
Indicator 1

A documentation for intangible cultural heritage will relate to its identification and inventorying, awareness-raising and promotion, research
and documentation, education and training, and the recognition and/or support of ‘Living Human Treasures’ (leading exponents of intangible
cultural heritage elements). Responsibilities can be spread between Ministries of culture, education, social development, indigenous affairs,

environment and tourism.
a) Refer to an inventory or listing of the intangible cultural heritage and of the threats they face from tourism.

® Present or make (and maintain) an inventory or listing of the intangible cultural heritage of the destination and of the threats they face
from tourism, with the following guiding principlesaz
O should be based on procedures that were agreed upon with the communities, groups or, where appropriate, individuals
concerned, while their consent is required before the start of inventorying processes, and for major decisions during these
processes;
O should present intangible cultural heritage elements that were identified with the participation of the communities and groups
concerned, and of relevant nongovernmental organizations;
O should aim to be inclusive;
O should contain substantial information about the inventoried elements;
O should be regularly updated, with the participation of the communities, groups and individuals concerned;
O should respect customary practices concerning access to intangible cultural heritage.
® (Creating an inventory involves four main phases:
(1) planning; (2) gathering information/documentation; (3) systematizing/analysing and archiving the information collected and (4)

drafting and publishing inventory entries.



b) Explain how the destination promotes the protection and celebration of intangible cultural heritage; illustrate with examples.

® Have an overview of the local instruments the destination has to evaluate and protect its tangible cultural assets, in addition to
national policy instruments.

® Make efforts to protect and celebrate intangible cultural heritage. The destination should have an intangible heritage protection policy
or plan that identifies the intangible heritage to be protected and the specific measures taken to protect them. If there is no policy or
action program in place, the measures and incentives taken by the destination should be sufficiently detailed and substantiated.
Evidence of celebrations that keep intangible heritage alive (shows, enactments, workshops and training) should be presented.

® You may create a dossier that can, for example, include: yearly evaluations, reports on particular sites and projects, or assessments that

help plan what needs to be worked on.
Some guidelines issued by UNESCO are available and provide additional guidance. They include:

® Allow local communities and groups to play the primary role in safeguarding their own intangible cultural heritage.

® Recognize and respect the right of communities and groups to continue the practices, representations, expressions, knowledge and
skills necessary to ensure the viability of their intangible cultural heritage.

® Ensure access of communities and groups to the instruments, objects, artefacts, cultural and natural spaces and places of memory
whose existence is necessary for expressing the intangible cultural heritage.

® Acknowledge that each community or group or individual should assess the value of its own intangible cultural heritage and this
intangible cultural heritage should not be subject to external judgements of value or worth.

® Promote that the communities, groups and individuals who create intangible cultural heritage will benefit from the protection of the

moral and material interests resulting from such heritage.

Note: Because intangible cultural heritage is living, safeguarding requires strengthening and reinforcing the diverse and varied circumstances
that are necessary for the continuous evolution, interpretation, and transmission to future generations. Safeguarding measures must be

developed and implemented with the consent and involvement of the local community itself (UNESCO, n.d.).

According to UNESCO (n.d.), States Parties are asked to take the necessary measures to protect intangible cultural heritage on their own
territory (i.e. it is not up to the destination alone) while including the participation of the communities concerned; adopting policies and
establishing institutions to monitor and promote it; encouraging research; and taking other appropriate safeguarding measures, always with the

full consent and participation of the communities concerned.
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4.5.Respecting authenticity
Tourism is sensitive and respectful of the living culture and traditions and not interfering with its practice. The practice of tourism in observing,
replicating, and interpreting the living culture and traditions is genuine and authentic while involving and benefiting local communities.

Why is this important?

In literature, there are many definitions of authenticity. Maintaining the authenticity of living heritage is important because it is an essential
element of cultural significance, as expressed through the physical material, collected memory, and intangible traditions that remain from the
past14 Destinations should present and interpret the authenticity of cultural experiences to enhance the appreciation and understanding of
that cultural heritage. At UNESCO World Heritage sites, policies and objectives need to agree with original integrity or authenticity values, and

1
the same is recommended for destinations being evaluated as well .

In tourism, cultural commodification (the erosion of cultural practices until they become meaningless) develops as people and their cultural
symbols are treated as commodities that can be bought, changed or sold. Through this process, people begin to perform exclusively for the
visitors’ benefit, and events can lose their value as a cultural and spiritual manifestationl. In order to prevent this, some communities try to
limit tourists’ intrusion by keeping separate cultural manifestations closed to tourists, instead offering “staged authenticity” performances to
visitors, including appropriate interpretation and explanations. Concern arises when a destination fails to focus on true cultural traditions or

historical interpretation and instead packages it using an imagined sense of character.
Indicator 1

Provide documentation and materials that show that the tourism sector manages to stay culturally sensitive and address any impact of

cultural appropriation particular to their destination.

a) Explain how the destination authentically appreciates local culture and traditions, and prevents tourists from participating in

cultural appropriation.

® The risks specific to maintaining the destination’s authenticity are clearly documented. This could be done in the Tourism Impact
Assessment.
® The destination lists specific management measures that ensure tourism is respectful towards local cultures and traditions. If there is no

formal document, the examples of measures and incentives provided must be sufficiently detailed and substantiated.
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4.6.Indigenous intellectual property
Intellectual property rights of indigenous people, locals and communities are effectively protected by law and policies.

Why is this important?

Intellectual property rights “refers to the rights asserted in the products of the mind”l. Although intellectual property rights were developed
as a Western concept to protect individual technological and industrial inventions, they have developed to reach collective aspects critical to
local community culture. The protection of intellectual property also extends to the traditional ideas and knowledge which identify places,
customs, and beliefs, which if publicly known can destroy parts of people’s cultural identityz. This is a concern for all communities, including
indigenous people. In order to prevent the appropriation of traditional knowledge, intellectual property rights and mechanisms that provide
the appropriate protection and compensation should be urgently extended to those groups3. Without the legal recognition of community or

q
tribal rights, there is no foundation for the control of the subsequent use of cultural knowledge in production and marketing of products .

The International Labor Organization, a legal instrument of the United Nations, recognized indigenous intellectual property concerns by
starting the development of the “convention concerning the protection and integration of indigenous and other tribal and semi-tribal
populations in independent countries" in 1957, which was revised as the Convention Concerning Indigenous Peoples in 19875, It states that
governments “shall respect the special importance of the cultures and spiritual values of the peoples concerned of their relationships with
the lands or territories and in particular the collective aspects of this relationship". The Universal Declaration of Human Rights also provides
the right to the moral and material interests resulting from any scientific, literary, or artistic production. Therefore, intellectual property rights

6
should be seen as a basic human right and destinations should see to their protection as a major part of their undertaking .
Indicator 1

Many consider a sui generis system - communities implementing their own customary law principles and not depending on any external policy
or law over their traditional knowledge and resources - to be the most suitable option to protecting traditional knowledge. Similar to
intellectual property rights, this approach seeks to protect indigineous “knowledge systems as a whole”, calling for “policies which are holistic
and based on principles of human rights and self—determination”7. A national strategy will include: political decisions to give greater attention
and value to traditional knowledge and and their protection, policy statements that set overall directions on key issues; strengthening existing
legal tools and creating new ones, inventories, databases and other information systems, which can complement and support the

7
implementation of legal systems; and the use of contracts, guidelines and protocols, as well as capacity-building and awareness raising .

a) Explain the measures the destination takes to ensure the legal safeguarding of intellectual property rights of indigenous people

and local communities; illustrate with examples.

® A report should be submitted identifying and describing in detail how indigenous intellectual property is protected. Common potential
issues are:
O Unauthorized display of indigenous artefacts in museums;

O Use of tribal dances and imagery in promotional messages and logos;



O Use of indigenous motifs on T-shirts without communal consent;
O Unauthentic shamanism.
® The report should also identify:
O Resources and assets
O Opportunities and difficulties
O Unique products & services
O Tourism value chains
O General intellectual property findings (related to the destination)
® Further recommendations:
O Create new “destination brands” for selected locations and register the names as trademarks
O Develop advertising/marketing campaigns for each destination brand, including package deals, ads, websites, events, YouTube
distribution, mobile apps, etc.

O Integrate trade indication (e.g. “Made in Egypt”) to all original handicrafts, in addition to a certification of the origin
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5.1.Resettlement
Resettlement of residents is only possible with free prior and informed consent and fair and just compensation.

Why is this important?

The establishment of tourism areas and related developments can result in the displacement and relocation of residents. In particular the
establishment of protected areas (for preservation of heritage resources) or large-scale resort development has caused tensions between
tourism and residents. In many cases, resettlement has profoundly disrupted local livelihoods, leading to social dislocation and a range of

psychological and physiological impacts, as well as economic impoverishment.

A mismanaged distribution of costs and benefits among multiple stakeholders is not uncommon. In these cases, oftentimes the most
vulnerable and those with the least decision-making power are bearing most of the costs. Especially in the short-term, residents’ socio-
economic status may be degraded due to an inadequate compensation mechanism. Moreover, participation in decision-making is often not
facilitated sufficiently. Therefore, it is important that resettlement plans recognise the development and conservation needs of residents,

1
including economic, environmental, socio-cultural and political perspectives .

Displacement and resettlement of people for tourism may be thought to occur rarely, however Tourism Concern identified that indigenous
people have been displaced for tourism in Australia, Argentina, Bangladesh, Brazil, Burma, China (especially in Tibet), Costa Rica, Egypt, Ghana,

2
Honduras, India, Indonesia (Bali), Jordan, Kenya, Maldives, Mexico, Namibia, Peru, Philippines, Senegal, Sri Lanka, Tanzania .
Large-scale cases include:

® After the 2004 Indian Ocean tsunami, many coastal communities along the east coast of Sri Lanka were permanently relocated inland,
while their traditional lands were earmarked for high-end tourism development without any compensationz’3’4

® |n the Maldives, the government has been continuously extending luxury tourism to the picturesque atoll islands. It took the
opportunity of the 2004 Indian Ocean tsunami to evacuate many thousands of local fishermen and their families from a large number
of islands because they were “unsafe”. The fishing families were resettled by the World Bank-funded Safe Islands Program on the
larger islands, where they face unemployment, poverty, violence and crime. However, shortly after the tsunami another 35 islands were
considered safe enough to be licenced out to hotels and resorts for 50 years, hence prioritising tourism over the needs of the local

q
residents .
Indicator 1

In many places around the world, there are supranational, state or national laws describing the procedure for resettlement in case of spatial

development. Refer to the relevant sections in applicable laws and policies for your destination.
a) Explain how resettlement of residents is arranged; refer to relevant national and/or international laws; provide any examples.

Refer to relevant sections of the respective national laws or local policies that address this issue. For example it should be ensured that



® Residents should never be evicted from their historically defined territories by authorities without free prior and informed consent.
® |f relocation has happened within the current government jurisdiction, fair and just compensation for any losses, as well as sustainable
livelihood opportunities are provided with retroactive effect.
® |n case of resettlement of residents, destinations:
O Provide fair and just compensation for any losses
O Supply sustainable livelihood opportunities to ensure their long-term development. Important aspects are for example income,

) 1
employment and access to infrastructure .
Resources:

The European Bank for Reconstruction and Development (EBRD) published a resettlement guidance report that presents multiple case studies

and practical information to address physical and/or economic displacement for specific projects.
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5.2.Property and user rights to resources
Property and water rights and other user and access rights to key resources are adequately registered and protected and are compliant with
indigenous and communal rights. Regulations ensure public consultation and are enforced.

Why is this important?

In many cases, tourism development negatively impacts the quality, availability and accessibility of user and access rights to key resources for
residents. For example, inequity of water access and consumption between residents and tourism developpements (resorts, large hotels and
golf courses) is a well known problem in multiple holiday destinations, particularly in coastal areas and islands where tourism development

tends to be most intense.

1
These inequalities often have a severe impact on community health and well-being, socioeconomic mobility, and food security . For tourism

to be truly sustainable, user and access rights to key resources for local communities should be organised adequately.
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Indicator 1

Supranational, state or national laws or local ordinances often address the issue of user and access rights to resources. The regulation should

include guidance on how user and access rights to resources are regulated and protected, as well as evidence of public consultation.
a) Explain how property and water rights and other user and access rights to key resources are registered and protected.

® Tourism development should not take place on territories that are illegally obtained and disputed, for example as a result of violence,
terrorism, ethnic cleansing, foreign military invasion, or territorial annexation by any country, unless the lawful owners are sufficiently
compensated.

® \Vater rights of local residents should be respected. Water rights may include access and right to use (certain amounts of) ground water,
fishing grounds, or surface water from reservoirs, streams etc.

® |n the case of conservancies or community trusts (areas owned and/or managed by a community), the destination's boundaries should
be adequately defined and protected against claims through recognised legal or traditional instruments (e.g. registration certificates;

lease agreements; easement deeds and other documentation).

b) Refer to specific laws that pertain in the destination regarding property rights and acquisitions and user and access rights to

resources.

® These laws or policies must ensure a just policy and a fair procedure on access complaints.

® Refer to relevant sections of existing policies or ordinances.
c) Describe how in these laws communal and indigenous rights and public consultation is included.

® Refer to sections in the law or policy addressing communal and indigenous rights.

® Present the mechanisms in place ensuring public consultation in the creation and implementation of the law/policy.

® Regarding public consultation, Tourism Concern created a research report on water equity in tourism presenting opportunities and ways
forward in this area with an emphasis on the role of multiple actors and their shared responsibilities. In addition, the report presents
five case studies in the Global South that are popular with European holidaymakersl.

® You may additionally engage your tourism business sector in developing a common and inclusive strategy on indigenous and local
access rights. One of the options is to agree on a program in combination with participation of businesses in sustainability certification.
The Good Travel Seal may be a viable solution as it requires that businesses ensure residents' access to public beaches and other

communal areas.
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The destination monitors, protects, and when necessary rehabilitates or restores local community access to natural and cultural sites.

Why is this important?

In many cases, the tourism industry, in particular the ecotourism branche, has led to the privatisation of collective cultural and natural
property. Land rights directly impact the nature of tourism development and its capacity to be sustainable. Without land rights, indigenous
and local people tend to experience the worst of tourism impacts: their ability to develop sustainable indigenous tourism products is limited
and its quality and authenticity is significantly reduced. On the other hand, ownership and control over natural and cultural sites helps local
communities exercise local economic and socio-cultural autonomyl'z. For these reasons, it is of significant importance to protect indigenous

and local access rights.
Indicator 1

This issue may be addressed by supranational, state or national laws describing the protection of local and indigenous access rights. If it is the
case, please upload it and refer to relevant sections of the text. If the issue is not addressed by supranational, state or national laws in your
destination, develop and upload your own policy on this topic. To comply with this criterion, the document must present how access rights

are protected and if necessary restored.

a) Refer to specific laws (title, date) that address the rights of indigenous and local people to access and visit natural and cultural

sites.

® |f a national or supranational policy oversees this topic, refer to it mentioning relevant pages/sections.

® |n case this topic wasn’t addressed by a national or supranational policy, develop your own.

® Ensure a just policy and a fair procedure on access complaints.

® Engage your tourism business sector in developing a common and inclusive strategy on indigenous and local access rights. One of the
options is to agree on a program in combination with participation of businesses in sustainability certification. The Good Travel Seal may

be a viable solution as it requires that businesses ensure residents' access to public beaches and other communal areas.
b) Explain how these laws are enforced at the destination; illustrate with examples.

® |ndigenous and local people should be ensured conditional access to natural resources or cultural sites that are important for their
livelihood or religion. A conditional access means that locals can access an area but must accept conditions to ensure the sites are not
harmed.

® |f long term preservation of these natural and cultural sites is in danger, regulatory measures should be put in place in order to protect

them.
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5.4.Human rights

The destination upholds international standards on human rights. It has laws, practices and an established code of conduct to prevent and
report on human trafficking, modern slavery and commercial, sexual, or any other form of exploitation, discrimination and harassment of or
against anyone, particularly children, adolescents, elderly, disabled, women, LGBT+ and other minorities.

Why is this important?

In some countries, tourism is presented as a good development option but exploitation of the workforce and other violations of human rights
1
may follow . Modern slavery in the form of human trafficking or forced labour is a real risk for the hospitality industry - either directly within
2
organisations or throughout the supply chain . For these reasons, destinations must uphold international standards on human rights, such as

the Universal Declaration of Human Rights.
Indicator 1

The UN Human Rights Council resolutions 24/2 (2013), 27/4 (2014) and 33/8 (2016) concern the role of local government in the promotion and
protection of human rights. The role of local governments to prevent disparities, inequalities and promote and protect human rights is critical.
Their actions are crucial to maintain civic space and freedom of expression, to ensure access to basic services and to improve urban planning.
See more information the UN report on Role of local government in the promotion and protection of human rights : final report of the Human

Rights Advisory Committee.[ ]

Destinations can create a code of conduct and/or to report on your local performance regarding human rights. The code of conduct and/or

report must at least address the topics of human trafficking, modern and sexual slavery, discrimination and harrassement or minorities.
a) Refer to the relevant policy and national performance regarding human rights and discrimination; refer to weblink.

® Refer to the national or supranational policy addressing human rights. If a law or policy is aimed specifically at tourism, upload it and
refer to relevant sections in the text.
® Explain your national performance regarding human rights by checking the global human rights index (available in the Global maps

provided by the Good Travel Guide)

b) Explain how the relevant policies are implemented and enforced to effectively address local challenges regarding human rights;

illustrate with examples.

® Describe local challenges regarding human rights and how they are addressed throughout the destination.
® When human rights are not well observed at national level: convincingly show how you make the difference with the national level by
develop, implement and enforcing a local strategy to effectively support human rights in the destination.

® Also, regularly conduct risk and impact analyses regarding human rights, including human trafficking, modern slavery and child labour.


http://ap.ohchr.org/documents/dpage_e.aspx?si=A/HRC/RES/24/2
http://ap.ohchr.org/documents/dpage_e.aspx?si=A/HRC/RES/27/4
http://ap.ohchr.org/documents/dpage_e.aspx?si=A/HRC/RES/33/8
https://digitallibrary.un.org/record/848739
https://digitallibrary.un.org/record/848739
https://goodtravel.guide/global-maps/#1617649063595-b51d4594-7f62

® Actively engage the business sector in developing a common and inclusive strategy against human exploitation. One of the options is to
agree on a program in combination with participation of businesses in sustainability certification. The Good Travel Seal can be a good
solution for this as it requires businesses to refrain from any human exploitation and forced (child) labour.

® Sign the Code of Conduct for the Protection of Children from Sexual Exploitation in Travel and Tourism and motivate tourism

businesses to sign it.
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5.5.Public communication of human rights laws
The laws and established practices for the protection of people against exploitation and harassment as described in criterion 5.4 'Human
rights' are enforced and publicly communicated.

Why is this important?

To trigger compliance to international, national and local standards and policies regarding human rights, it is essential to communicate them
to the general population and business. Destinations should clearly and effectively communicate the meaning and implications of relevant

laws and policies governing the protection of people against exploitation and harassment.
Indicator 1

Provide a document presenting how human rights laws and policies are publicly communicated and enforced by the appropriate authorities.
For example, the document can provide an overview and/or links to webpages, brochures, reports on meetings etc. It must also present what

systems are in place in case of violation of human rights.

a) Explain how laws and established practices for the protection of people against exploitation and harassment are enforced and

publicly communicated. Provide weblink(s); illustrate with examples.

® |nform visitors and tour operators through your destination’s webpages, including in your Good Travel Guide page.

® Show active engagement by providing training and awareness-raising activities and campaigns.
Educate and empower children, for example by teaching vulnerable children about risks and their own rights, as well as by giving them
skills, access to schools, sport and recreationl. When appropriate, enforce the six criteria in the Code of Conduct for the Protection of
Children from Sexual Exploitation in Travel and Tourism:

O Establish a policy and procedures against the sexual exploitation of children.


https://www.thecode.org/
https://www.travindy.com/2017/04/modern-slavery-uk-hospitality-industry-turning-blind-eye-risks-not-option-part-1/
https://www.thecode.org/
https://www.thecode.org/

O Train employees in children’s rights, the prevention of sexual exploitation of children, and how to report suspected cases.

O Include a clause in contracts through the whole tourism industry and their partners (‘value chain’) stating a zero-tolerance policy
towards the sexual exploitation of children as well as the eventuality of revocation of these contacts if such cases were to be
found.

O Provide information to travellers about children’s rights, the prevention of sexual exploitation of children, and how to report
suspected cases.

Support, collaborate with, and engage stakeholders in the prevention of sexual exploitation of children.

Report annually on the implementation of the criteria.

The Ministry of Foreign Affairs of the Netherlands through Defence for Children-ECPAT financed a global study on sexual exploitation in travel
and tourism. Pages 110 - 114 presents specific recommendations for regional, national and international governmental bodies, as well as for

. .2
private sector companies .
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5.6.Accessibility

Where practical, sites, facilities and services, including those of natural and cultural importance, are accessible to all, including individuals with
disabilities, specific access requirements or other special needs. Where sites and facilities are not immediately accessible, access is afforded
through the design and implementation of solutions, whilst taking into account the integrity of the site. Information is made available on the
accessibility of sites, facilities and services.

Why is this important?

Global competition, human rights legislation (e.g. the Convention on the Rights of People with Disabilities; provided by the United Nations),
and the increasingly aging population demonstrate that it is important for tourism destinations to improve accessibility and to provide
appropriate information. An inclusive design in both the built and the online environment (i.e webpages) can help destinations to respond to
the needs of market segments having difficulties to access sites and facilities, including disabled people, pregnant women, parents with prams,

and injured individuals that may suffer temporary disabilityl.

An important resource is the work done by the European Network for Accesible Tourism (ENAT) https://www.accessibletourism.org/

Indicator 1


https://protectingchildrenintourism.org/wp-content/uploads/2018/10/Global-Report-Offenders-on-the-Move.pdf
https://protectingchildrenintourism.org/wp-content/uploads/2018/10/Global-Report-Offenders-on-the-Move.pdf
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Provide documents presenting the policy or measures in place regarding accessibility of sites, facilities and services. The documents must
present how accessibility is ensured through the creation and/or implementation of accessibility standards. In case some tourism-related

spaces and activities are not immediately accessible, the documents must also show how solutions have been found where possible.
a) Describe and refer to a relevant policy on the accessibility of tourism/leisure sites, facilities and services.

® Describe and refer to regulations and standards regarding the accessibility of visitor sites, facilities and services.

® Accessibility regulations and standards should be consistently implemented in public facilities.

® Collecting and using data may be a significant tool to develop your policy and to identify critical areas. Information communication
technologies (ICTs) and destination management systems (DMSs) provide effective tools to gather, manage and disseminate reliable and
accurate information on accessibility and can support destinations and tourism suppliers to offer suitable servicesl.

® Actively engage the business sector in developing an inclusive strategy on this criterion. One of the options is to agree on a program in
combination with participation of businesses in sustainability certification. The Good Travel Seal requires businesses to improve
accessibility to people with special needs.

® Data on the extent and proportions of visitor sites and facilities should be accessible to visitors.

® |nformation accessibility should be included in communications about the destination as a vvhotel.

® Details of accessibility should be included in visitor information about key sites in the destinationl.

2
® |nvolve disability organisations in improving and providing information on accessibility .

b) Explain how access to sites and facilities that are not immediately accessible is afforded through the design and implementation

of solutions; illustrate with examples.
In case some sites and facilities aren't immediately accessible, you must actively seek solutions to provide access for all:

® You may consult the report on improving information on accessible tourism for disabled people published by the European
Commission. It includes a checklist for measuring and improving accessibility at sites (p. 22-26).
® Engage with local stakeholders to find solutions together.

® (et in contact with accessible tourism NGOs and organisations to develop strategies and concrete solutions.
Communicating about accessibility: an essential component for visitors to plan ahead and ensure a positive experience for all.

® General information on accessibility should be included in commmunications about the destination as a whoLel.
Details of accessibility should be included in visitor information about key sites in the destination1.
® Data on the extent and proportions of visitor sites and facilities should be accessible to visitors.
® |nvolve disability organisations in improving and providing information on accessibilitya.
® Provide visitors with the following informationa,
O Getting there (i.e. which airport, railway station to use?).

Getting around (i.e. information on the accessibility of public transport and designated parking).


https://op.europa.eu/en/publication-detail/-/publication/37988a99-87b7-426a-8a62-6f2227e74424

O The local environment (i.e. information on the general terrain, pavements, road crossings, climate and air quality at popular
tourist sites).

O Accessibility of service and facilities (i.e. an indication of the number of facilities which participate in national accessibility
schemes).

O Assistance during your stay (i.e. contacts for local hospitals, equipment hire, support groups, etc. which may help people during a

visit).

Resources
® UNWTO published an e-book "Accessibility and Inclusive Tourism Development — Compendium of Best Practices"

Etps://vvwwefunwtoorg/doi/epdf/lO.181 11/9789284422777
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Community participation
5.7.Community involvement in planning
The destination enables and promotes public participation in sustainable destination planning and management.

Why is this important?

Public participation in the destinations’ sustainability planning refers to the involvement of the general public in urban and regional planning
processes. Incorporating local knowledge and perspectives into the planning process provides another perspective to the traditional science
and public management point of viewl. Especially for complex matters, such as sustainable development, community involvement is
perceived as critical for effective and durable outcomesz. Public participation is also considered to be the first step in democratic decision-

making and helps to respond to public needs. Lastly, it is believed to reduce conflicts amongst stakeholdersl.
Indicator 1

Refer to laws, regulation or policy organising community involvement in planning. This document must present the system in place ensuring

the locals’ voices are publicly monitored (e.g through surveys), reported and acted on.

a) Explain how the destination enables and promotes public participation in management and planning; illustrate with examples.


https://www.e-unwto.org/doi/epdf/10.18111/9789284422777
https://doi.org/10.1080/13683501003653361

® Make sure that planning and decision making regarding the development and management is performed with public consultation (e.g.
meetings; letters, advisory councils etc.) on a regular basis and in all relevant stages.

® The opportunities for participation should be appropriately timed and stakeholders should be encouraged to use these opportunities.

® Hold annual meetings to listen to the views, ideas and sustainability concerns of residents regarding destination planning and
management.

® |n case of new initiatives, organise a special meeting and widely invite residents to express their opinions and concerns.
References

' Berman, T. (2017). Public participation as a tool for integrating local knowledge into spatial planning : planning, participation, and

knowledge. Springer.

2
Soma, K., Dijkshoorn-Dekker, M. W. C., & Polman, N. B. P. (2018). Stakeholder contributions through transitions towards urban sustainability.

Sustainable Cities and Society, 37, 438-450.

5.8.Resident engagement and feedback
The destination has a system to enhance local understanding of sustainable tourism opportunities and challenges and to build the capacity of
communities to respond.

Why is this important?

Public participation in (sustainable destination) planning refers to the involvement of the general public in urban and regional planning
processes. Incorporating local knowledge and perspectives into such processes provide a complementary perspective to science and public
managementl. Especially for complex matters, such as sustainable development, this is believed to be critical for effective and durable
outcomesz. Moreover, public participation is considered to be the first step in democratic decision-making and helps to respond to public

1
needs. In addition, it is believed to reduce conflicts amongst stakeholders .
Indicator 1

Provide a policy or program. In order to promote evidence-based decision making, this text must also organise a program aimed at informing

the locals on sustainable tourism.
a) Describe how the destination facilitates community engagement and response.

® The destination should raise awareness among residents about the benefits of sustainable tourism development
® The destination should promote and facilitate public participation in destination planning and management.

® The destination should take action in response to residents’ feedback.

b) Explain how residents are regularly involved in discussions on opportunities, challenges and discussion on the sustainability of

local tourism development; illustrate with examples.



® |t is recommended to develop a programme of information, education and training on sustainable tourism for residents. Education
could be provided in schools, higher and professional education levels.

® Conduct surveys of residents’ feedback mechanisms covering tourism issues
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5.9.Stakeholder contributions
Enterprises, visitors and the public are offered opportunities to contribute to community and sustainability initiatives, as a volunteer, in cash or
in kind.

Why is this important?

Studies found that the engagement of a broader stakeholder group in destination management leads to higher chances of realising their
sustainability goals, as stakeholders are aware of the importance of sustainability for the future of their destinationl’z‘ Engaging the local
community in tourism development through sustainable activities and actions has been shown as a way to maintain support with the tourism
industry, and with the tourists themselvesB. It also proves to be a powerful means to achieve sustainable goals, for example in the case of
natural conservation, with greater results than with external stakeholders‘{ Moreover, evidence suggests that only implementing a coercitive or
restricting system to achieve sustainability goals (warnings, fines, restricted areas etc) may in fact trigger a psychological state of rebellion
within the visitors, placing the destination and the visitors in a situation of conflict. On the other hand, creating engagement and collaboration
between the destination, tourism enterprises and visitors is demonstrated to encourage positive environmental behavior as well as higher

5
satisfaction, chances of revisit and intentions of word-of-mouth .
Indicator 1

Provide a policy or program giving tourism enterprises the capacity to create sustainability activities and provide to the visitors and the local
population a way to engage and contribute to them. The document must present the system in place organizing the creation and promotion

of these initiatives, as well as provide an overview of the volunteering and/or retribution programs.

a) Describe how tourism enterprises, visitors, and the public are offered opportunities to contribute to community and sustainability

initiatives in a responsible manner, either as a volunteer or retributed in cash or in kind; illustrate with examples.

® Help organise awareness campaigns, e.g in cooperation with the tourism business sector.
® Encourage local groups and tourism enterprises to organise sustainability actions, for example nature conservation, species protection

(e.g. on sea turtle nesting beaches) or eradication of invasive alien species.



® |n case of actions for (litter) clean-ups, focus on awareness building rather than on the litter itself.

® Promote opportunities to contribute to the actions among the local community.

® |nform visitors and tour operators through your destination’s webpages, including in your Good Travel Guide page.

® One way to promote these actions can be the creation of a reward program for all attendees.

® FEngage your local business community to develop a common and inclusive strategy on stakeholder contributions. One of the options is
to agree on a program in combination with participation of businesses in sustainability certification. The Good Travel Seal asks

businesses to engage in corporate social responsibility (volunteering, sponsoring local events, donating).
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5.10.Inhabitant satisfaction
The aspirations, concerns and satisfaction of local communities with tourism sustainability and destination management is monitored regularly;
results are publicly reported; and action is taken in response to them.

Why is this important?

Sustainable tourism should be developed in a way that it benefits local communities, strengthens the local community and employs the local
workforcel. Failing to keep a high satisfaction level in the local community can create conflicts between the hosts and the visitors, or more
broadly with the whole tourism industry. Such cases of antagonism have already been reported in some destinations, leading the local
population to express their resentment against tourism in ways detrimental to both the tourism experience and the destination’s reputationz‘
If keeping a high satisfaction level is relevant to all forms of tourism, it is especially more important in the case of sustainable tourism
development, as the principles of involvement and approval of the local community are core values of this type of tourism. Thus, when

1
evaluating sustainable tourism development, the aspirations, concerns and satisfaction of local communities should be considered .
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Indicator 1

Create a policy aimed at monitoring and recording the inhabitant satisfaction. This can be done through multiple ways, for example through
surveys or interviews. The policy or system must also explain the process in place (workshops, meetings etc) turning the data collected into

concrete actions to address the issues discovered.

a) Explain how the aspirations, concerns and satisfaction of your residents with tourism sustainability and destination management is

measured and monitored, and how often.

® Measure and monitor local communities’ aspirations, concerns, and satisfaction with tourism sustainability and destination

management.

® Conduct a survey or any other form of data collection among residents and key stakeholders once every year or two years.
b) Refer to the latest results and publicly available report.

® Publish the results of surveys and meetings, e.g. on the destination’s website, in your Good Travel Guide page etc.
c) Summarise actions taken in response to resident monitoring, illustrate with examples.

® Summarise actions taken in response to your monitoring
® QOrganise open meetings with stakeholders and residents.

® |nform visitors and tour operators through your destination’s webpages, including in your Good Travel Guide page.
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Local economy

5.11.Monitoring economic impacts

The direct and indirect contribution of tourism to the destination's economy is monitored and publicly reported, and should include
appropriate data, such as levels of visitor volume, visitor expenditure, employment and investment data, and evidence on the distribution of
economic benefits.

Why is it important?

Generally, tourism brings economic benefits to a destination. Tourism expenditure can have a direct economic impact (i.e. increased sales
revenues of suppliers catering directly to tourists), an indirect economic impact (i.e. tourism enterprises purchase from other suppliers in the

region) or an induced impact (i.e. owners and employees of direct and indirect suppliers spend their increased incomes in the region) on


https://doi.org/10.1016/j.tmp.2013.05.005

destinationsl. However, cases of economic leakage are also reported in many destinations. Economic leakage refers to monetary benefits
being sent away from the destination, for example in the case of foreign hotel chains returning their profit back to their home countryz. The
topic of economic leakage will be explored further in criterion 5.12. It is then relevant for destinations to understand the economic impact of
tourism (besides the social, environmental and cultural impacts that are covered in other criteria) in order to understand how economic

impacts can be improved.
Indicator 1

Provide a report on the economic impact of tourism on your local economy. The report should include visitor volume and expenditure,

employment rates as well as evidence of investment and distribution of economic benefits.
a) Explain how the contribution of tourism to the destination’s economy is annually monitored and publicly reported.

® Quantifiable (i.e measurable) economic indicators and targets have been identified.

® They should include levels of visitor volume, visitor expenditure, employment and investment data, and evidence on the distribution of
economic benefits.

® Measurement takes place following these indicators.

® Results are recorded and published at least annually.

® Measure and monitor negative economic impacts, such as costs of traffic congestion, necessary investment in infrastructure, increasing
house prices.

® Fvaluate the strength of economic leakage in your destination.

® |nform visitors and tour operators through your destination’s webpages, including in your Good Travel Guide page.
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5.12.Supporting local entrepreneurs
The destination encourages the retention of tourism spending in the local economy through supporting local enterprises, supply chains and
sustainable investment.

Why is this important?

A large number of publications address and illustrate “economic leakage” in tourism. Studies indicate that in developing countries no more
than 5-10% of tourism spendings remain in the local economy. Evidence shows that the biggest sources of economic leakage are

1
multinational and internationally-owned corporations, all-inclusive holidays and enclave tourism (e.g organisations like Club Med) . For these

reasons, the positive economic impacts of tourism are often not as significant as anticipated. Many franchises claim to be local enterprises,


https://doi.org/10.1080/13683500008667877

when they are only locally managed or owned. Franchises have very limited rights as entrepreneurs: they can no longer decide what they sell,
and need the permission of the chain to make any investment. For destinations it is then important to support local enterprises, supply chains

and sustainable investment to facilitate and encourage the retention of tourism spending in the local economy.

Indicator 1

Create a policy or program aimed at the retention of tourism income in your local economy. This policy or program must support and provide

advice to local tourism enterprises as well as implement measures to limit the implementation of big retail or hospitality chains.

a) Explain how the destination encourages the retention of tourism spending in the local economy through supporting local

enterprises, supply chains, and sustainable investments; illustrate with examples.

® The policy discussed in indicator 1 must regulate and restrict the replacement of locally-owned shops by multi-outlet commercial
chains (both retail and fast food, especially those mostly catering for tourists). The aim of this course of action is to protect the socio-
economic interests of the local community, especially in towns or historical parts of cities that are attractive to tourism.
® Provide advice, finance or other support to local, tourism-related small and medium sized enterprises (SMEs).
® Fvaluate whether this support is sufficiently encouraging the retention of tourism spending in the local economy.
® For cruise destinations it is recommended to optimise cruise ship and passengers' contribution to the local economy, for example by:
O setting commercial fees to docking;
O limiting cruise ship capacity;
O raising passenger boarding fees;
O engaging the local business sector into talks with cruise ship owners on how local businesses can better meet cruise passengers'
needs.
® Link your advice and (financial) support to good performance in tourism sustainability. You can for example financially support
participation of tourism-related businesses in the Good Travel Seal, since that will also strengthen the overall performance and service
quality of the businesses involved and it will increase the compliance to the Green Destinations Standard (see criterion 6.2 Sustainability

Standards).
Additional information on tourism leakage

Almost in every tourism destination local shops have been replaced by outlets connected to national and international retail chains. In 4.1 (
Cultural Heritage) the implications of this trend have been discussed in relation to the typical and authentic character and the sense of place
of historic towns and city centres. A large variety of comparative studies in the U.S and Canada indicates that locally owned businesses return
about twice as much to the local or regional economy than chain retailers or outlets. The same is true for locally owned restaurants as

2
compared to fast food chain outlets .

Some remarkable conclusions from a comparative studies include:



® “The increasing size of corporations is driving inequality, while local and dispersed business ownership strengthens the middle class.

® | ocal businesses recirculate a greater share of every dollar in the local economy, as they create locally owned supply chains and
invest in their employees.

® | ocally owned businesses employ more people per unit of sales, and retain more employees during economic downturns, while big-
box retailers decrease the number of retail jobs in a region.

® | ocally owned businesses are linked to higher income growth and lower levels of poverty, while big-box retailers, particularly Walmart,
depresses wages and benefits for retail employees. Studies in this section also quantify the costs of these big companies’ low wages
to state healthcare programs and other forms of public assistance.

® A community’s level of social capital, civic engagement, and well-being is positively related to the share of its economy held by local
businesses, while the presence of mega-retailers like Walmart undermines social capital and civic participation.

® Big-box retailers have significant negative effects on the number and vitality of nearby local businesses, in that they both lead to a
loss of existing businesses, and contrary to the claims big-box retailers themselves often make, do not serve as a catalyst for new
growth.

® Massive public subsidies (...) have overwhelmingly favored big businesses and financed their expansion, and how this subsidized
development has failed to produce real economic benefits for communities.

® |arge retailers systemically tilt the playing field in their favor by skirting their tax obligations, as well as that locally owned enterprises

2
generate more tax revenue for cities, with less cost, than sprawling big-box shopping centers.” .

Many of the studies indicate that the lack of a level playing field is the result of the financial and fiscal attractiveness of large retail chains (as
well as the connected real estate) for global investors and hedge funds as a result of the massive availability of investment capital and
monetary financing. Global chains also know how to benefit from international tax evasion and avoidance constructions, with Starbucks as a
notorious example. While a local café pays 20-30% tax, Starbucks was accused of paying only 2.8% in the UK. These and other examples
sparked outrage in the media around the world. Tax evasion and avoidance enables Starbucks and other chains to drive small family-owned

businesses into bankruptcy.
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5.13.Promoting local products and services
The destination promotes the development and purchase of local sustainable products that reflect the area’s nature and culture and that are
based on fair trade principles. . These may include food and beverages, crafts, performance arts, agricultural products, etc.

Why is this important?
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Many tourism destinations and businesses have become dependent on supply chains extending as far as the other side of the world, simply
because products are cheaper due to lower wages and lack of labour or environmental standards. This situation acts as an incentive for
forced labour (including child labour and slavery) as well as environmental pollution and ecological devastation. Tropical rainforests are being
cut and burned every year for the production of palm oil and meat. The distance between place of production and place of consumption
also has a climate impact due to travel and transportation emissions. Many argue that carbon emissions of air transport can be compensated
through carbon offsetting programs, so we can still work in a “carbon neutral” way. This perception is false, since it has appeared that most

1
carbon offsetting programs do not compensate for actual emissions .

This is why the Future of Tourism Coalition has chosen “localizing and decarbonizing of the tourism destination supply chain” as its nr. 1 Goal
for tourism sustainability for 2021. Like criterion 5.12, this criterion will not only help support local entrepreneurs but also help shorten the

2
supply chain, in order to reduce carbon emissions .
Indicator 1

Similar to “Supporting local entrepreneurs”, provide a policy or program aimed at promoting to tourists the consumption of local products
and services. Examples of such approaches can include the support to or development of a local advertising agency, local artisan market,

funding aimed at local artisans etc.

a) Explain how the destination promotes the development and purchase of local sustainable products. illustrate with examples and

refer to relevant policy documents and online sources.

® Develop and implement a plan for the destination organisation services and buildings, aimed at purchasing local sustainable products
(including those that reflect the area’s nature and culture), complemented with certified fair trade products.

® Take action to encourage and assist local tourism enterprises to purchase sustainable goods and services locally.

® |dentify locally produced and sustainable alternatives for goods, crafts and services bought by the destination and by the tourism
sector.

® Promote locally produced and sustainable alternatives for goods, crafts and services (as well as certified fair trade products) among
your business sector.

® Help local farmers, artisans and food producers to engage in the tourism value chain.

® Make visitors aware of how to identify fake products (e.g. produced elsewhere but promoted as being authentic) and/or products with
issues related to sustainability.

® FEngage your local business community to develop a common and inclusive strategy on promoting local products and services. One of
the options is to agree on a program in combination with participation of businesses in sustainability certification. The Good Travel Seal

asks businesses to commit to purchasing and selling products that are locally produced, including souvenirs.

References



! Naus, Myrthe, Paula Radman, Valentine Zheng, Camilla Gammeri, Albert Salman & Paul Peeters (2020). Travel emissions, carbon offsetting

and the climate crisis: questions, dilemmas and suggestions, Good Travel Guide. https://goodtravel.guide/good-travel-blog.

2
Kastenholz, E., Eusébio Celeste, & Carneiro Maria Jodo. (2016). Purchase of local products within the rural tourist experience context. Tourism

Economics, 22(4), 729-729.

5.14.Promoting local employment in tourism
The destination encourages and supports career opportunities and training in tourism.

Why is this important?

Tourism is often seen as a way to help develop a national or local economy, notably (but not only) via the creation of tourism-related jobs.
However experience and evidence shows that expected results on local employment are not always met, especially in developing countries.
A major reason for this situation is the lack of involvement of the local community in tourism planning and decision making, leading to
external or foreign companies and chains to import their own workforce freely. Another reason is the difference between international quality
standards and the reality of the population in the destination. This difference is visible in terms of education or work experience, which are
seen unfit to meet the requisites of the tourism industry. The result of this situation is then incarnated by the relegation of the local

1
community in low-skilled work positions or in the hospitality sector .
Indicator 1

Present the relevant policy and any concrete actions aimed at promoting local employment and training/education. The program must be

addressed to the whole local population, with an emphasis on women, youth, minorities and people with disabilities.

a) Describe the destination’s program or efforts to promote local employment in tourism; explain how local businesses have been

consulted in developing the strategy/program and providing the trainings.

® Consult with local businesses in order to know what their needs are regarding their workforce and work together to implement
measures and programs aimed at involving the local community in the tourism industry.

® Engage your local business community to develop a common and inclusive strategy on local employment. One of the options is to
agree on a program in combination with participation of businesses in sustainability certification. The Good Travel Seal asks businesses
to commit to local employment and to providing internships to local students.

® Assess your capacity to provide relevant education and training by reviewing which schools, Universities, organisations, NGOs etc are
available to the local community.

® |f such educational or training opportunities are insufficient or unaccessible (for example if the fees are high), create an accessible
program aimed at upskilling the local population.

® (Create guidelines for local businesses promoting the benefits of hiring a local workforce.

® Take into account the supply chain: in order to spread the benefits of tourism as much as possible take the time to inform non directly

tourism-related businesses about the needs of tourism so they can adapt and be competitive. For example, inform local farmers what
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type of foods are the most sought after by the tourism industry.

® (Create a system to check the working conditions of the local population and inform them on their rights (for example labor unions).
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Socio-Economic Impact
5.15.Avoiding overtourism
The social impact of visitors to the local community and other visitors is appropriately monitored.

Why is this important?

Social impacts of visitors to the local community and other visitors include nuisance, noise and inappropriate visitor behaviour. An example
lies in the case of cruise tourism: the ability of the local population to provide for necessities and to obtain sufficient food may worsen and
corruption may increase as a resultl. A relatively new phenomenon is the increasing popularity of short-term holiday accommodations in
residential areas, that are offered through sharing economy websites such as Airbnb). In many destinations where such accommodations have
become common, issues related to noise, nuisance, traffic, parking and waste management have been reportedz. It is relevant for destinations
to understand the social impact of visitors to the local community and other visitors (besides the economical, environmental and cultural

impacts that are covered in other criteria) in order to understand how this could be improved.
Indicator 1

Develop and implement a system or policy taking into account the identification of potential issues, monitoring and concrete actions. Set on
quantitative indicators, the system or policy must address the issues of tourism social impacts, marketing/targeting and visitor management.

The monitoring should be conducted and published at least annually.
a) Explain how the social impact of visitors to the local community and other visitors is monitored.

® |dentify quantifiable social indicators and targets.

® Measurement takes place against these indicators.

® Results are recorded and published at least annually.

® Collect community and stakeholder feedback in order to create a more complete picture.

® Conduct an impact assessment of the type of visitors you are trying to attract (in other words, your target).

® | imit and spread visitor numbers in time and space through visitor management. This may include opening or closing down areas
depending on the frequentation.

® |nfluence tourist behaviour for example through information or the promotion of alternative activities; this is particularly relevant in

destinations that have to deal with large groups of visitors (e.g. arriving by cruise ship or coach).



® FEngage your local business community to develop a common strategy on avoiding overtourism. One of the options is to agree on a

program in combination with participation of businesses in sustainability certification.
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5.16.Property exploitation
The destination has planning guidelines, regulations and/or policies to optimise the socio-economic effects of real estate development and
operations, including property rental and concessions for tourism purposes.

Why is this important?
It is often said that destinations start to lose their authentic character and their sense of place when they are listed by Lonely Planet.

From that point in time two scenarios can develop. The first one could be considered organic: visitor numbers remain low and restricted
either by access, local regulations or facilities (capacity of campings, homestays, guesthouses, small hotels, drinking water). This is the phase in
the destination life cycle when the local business community benefits the most, suppliers are segmented and largely non-competitive. Most

suppliers will be able to increase sales.

The second scenario starts when a place is approached by real estate investors and developers, bringing along a much heavier set of tourism
impacts. Real estate investment bring larger hotels, resorts, holiday homes, apartments and condos.On a smaller scale outlets connected to

fast food, coffee and retail chains enter the destination and create a competition with local suppliers.

A similar development can be seen with tourist accommodation. As long as individual rooms are offered (by Airbnb a.0.), this is beneficial to
those who own (or even rent) a home,. However, some apartment owners have since started to offer whole apartments on Airbnb, due to the
lack of legislation or local regulations. As a result , apartment rental prices have soared, significantly disrupting rental markets and housing
availability for local communities in many destination514 The problem became most concerning when real estate investors started to buy
apartment buildings and rent them out to Airbnb-guests instead of residents who can no longer afford to rent housing in many city centres. It
is therefore very important for national governments and all destinations to work together in regulating real estate investment and property

rental and to create a policy addressing these issues.
Indicator 1

Provide policy regulating the impacts of tourism on the real estate market. The document must address issues such as socio economics

effects of tourism related real estate developments, as well as regulating tourism rentals.
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a) Describe the destination’s situation in terms of real estate development and availability of housing; (short term) property rental

and concessions. Describe their impact on the local community today and in the next five years.

® Analyse current real estate development, property rental and concessions.

Collect information on the real estate market via the housing department or ministry (depending on your legal status and situation)

® Start a collaboration with private real estate stakeholders (agency, developers) to gather as much information as possible.

Analyse the impact of the real estate market linked to tourism on the local community today and create projections into the next five

years.

b) Explain any planning guidelines, regulations and/or policies are developed, and what measures you are preparing, to avoid

negative impacts on the local community, considering financial impacts, noise and nuisance; illustrate with examples.

® Develop and implement planning guidelines, regulations and/or policies to protect the local community against the impacts (financial
impacts, noise and nuisance) of an increasing tourism-related demand for accommodation and commercial real estate, including
developments such as the sharing economy, investment, speculation, and exploitation.

® Develop and implement planning guidelines, regulations and/or policies ensuring a level playing field between local businesses and
chains, thus avoiding unfair competition by commercial investors and developers.

® Limit the number of days per year apartments in residential areas can be offered for rent to tourists to 30 or 60 (since a group of
tourists may easily pay a tenfold per night compared to a local family).

® Limit the number of guests or rooms one owner can offer for rent to tourists.

® Make sure anyone renting rooms to tourists must officially register any rental.

® Make any income from rent to visitors subject to income tax and tourist tax.

® Implement these regulations and impose fines in case of non-compliance.
c) Clarify how you monitor relevant developments and trends.

® Explain which system is in place for monitoring.

® |[f relevant, explain which stakeholders are involved in it.
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Health & safety
5.17.Health & safety
Crime, safety, and health hazards for visitors and residents are prevented, responded to, adequately monitored, and publicly reported

Why is this important?


https://doi.org/10.1080/21681376.2019.1588156

A sustainable destination is also a safe destination. It is important that health and safety risks related to tourism (to visitors and as a result of
tourism) are identified, recorded and monitored; in order to make sure that the destination is able to manage risks and take (more) prevention

measures if risks appear to be increasing.

Risks to the safety and security of tourists, host communities and tourism employees can find their source in a wide array of stakeholders.
Such stakeholders may include the human and institutional environment outside the tourism sector (e.g. theft, fraud, harassment, terrorism,
conflicts) or the tourism sector and related commercial sectors (e.g. construction errors, poor sanitation, non-compliance with contracts).
Other factors may also include individual travellers (e.g. consuming unsafe food, losing personal documents; visiting dangerous areas); and
physical or environmental risks (e.g. natural disasters, epidemics). These pose risks to visitors’ personal health and safety, and therefore play a

1
significant role in tourism satisfaction .

Air pollution also plays a major role: more than 90% of the world’s population lives in a place where the air quality levels exceed the World
Health Organization limits, leading to an estimated number of 4.2 million deaths due to stroke, heart disease, lung cancer and chronic
respiratory diseasesz. The gravity of air pollution greatly differs depending on the region, Asia being the most affected (see chart below).

However, all parts of the world are subject to this health hazard and it is therefore necessary to address it at all levels, destination included.

MLLLmap)‘_ZQZ l) Pe unknown

Source : Millman, 2021

Indicator 1
Provide a policy or report about monitoring, preventing, reporting and responding to health and safety hazards for both visitors and residents.
a) Explain how crime, safety, and health hazards for visitors and residents are monitored.

® The destination should monitor the intensity of crime, safety, and health risks (air pollution included) for visitors and residents.

® |dentify health and safety risks for tourists by considering ‘snapshots’ of visitor accidents at various levels (e.g. deaths, serious injury and
illness requiring hospitalisation; injuries and illness treated by emergency departments and general medical practitioners; and other
health areas, including treatment, support and advice provided for tourists by paramedic and emergency ser\/ices)l‘

® The destination should publicly report on the latest situation
b) Clarify the destination’s prevention and response plan; illustrate with examples.

® |nform visitors and tour operators of any issues through your destination’s webpages, including in your Good Travel Guide page.
® Security and health services are well established and active in the destination.

® The needs of visitors are identified and addressed in the delivery of security and health services.



® |n the public space, visitors and inhabitants should be protected against crime hazards (e.g. warnings for street crime; tourist police, taxi
licensing &; dispatch system); and safety hazards (e.g. road safety measures; avalanche protecting measures; wildfire prevention, beach
lifeguards, tropical diseases (dengue, malaria etc).

® Tourism facilities are inspected for compliance with safety and hygiene standards regarding fire, food hygiene, electricity safety, air
pollution and bathing water. This should also include acting against unregulated and illegal tourism services.

® Visitors should be adequately informed on crime and safety hazards, for example on the destination’s website, in hotels and in visitor
information centers.

® Develop an air pollution plan including:

o

identification and monitoring of potential sources of air pollution;
O targets for the reduction of air pollution;
O a campaign to raise public and visitor awareness of air pollution;
O the promotion of less polluting behaviour (e.g. encouraging cycling over using the car);
O measures to reduce (tourism) traffic in congested areas (e.g. by creating pedestrian zones or environmental zones where highly
polluting vehicles are banned).
® |n the case of epidemics such as the Covid-19 crisis: take measures to keep tourism workers and visitors safe and healthy in order to
stop the spread of the virus. For example, the Workplace Safety & Prevention Services based in Ontario (Canada) created a Guidance on
Health and Safety for Tourism and Hospitality Sector during COVID-19.
® FEngage your local business community to develop a common and inclusive strategy on health & safety. One of the options is to agree
on a program in combination with participation of businesses in sustainability certification. The Good Travel Seal requires businesses to

be fully committed to health & safety.
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5.18. Risk and crisis management

The destination has a risk reduction, crisis management and emergency response plan that is appropriate to the destination. Key elements are
communicated to residents, visitors and enterprises. Procedures and resources are established for implementing the plan and it is regularly
updated.

Why is this important?

Tourism is extremely vulnerable to multiple potential crises emanating from a wide range of scenarios. Due to globalisation, crises rapidly
achieve considerable prominence and since there is always a crisis somewhere in the world, the sector appears to be under an almost

1
permanent threat . As society becomes increasingly complex and interdependent, linked events may cause further crises and organisations

2
may - in responding to a crisis - create a new crisis through the handling of the situation . For example, at this moment (2020) we see how the
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3
tourism industry is undergoing a major crisis due to measures that have shut down travel in order to limit the spread of the Coronavirus . The
real challenge is to recognise crises timely and implement strategies in order to limit the damage. Research has shown that decisions taken

before a crisis occur enables more effective management, and that proactive planning helps to reduce risks, time wastage and poor resource

2
management. Therefore, destinations need to think strategically about managing crises and risks impacting tourism .
Indicator 1

Provide risk and crisis management plans aimed at addressing potential crises and disasters. These management plans must present what risks

and crises they address, who they might impact, the roles of each stakeholder as well as a system to respond to the problem(s).

a) Explain what plans exist for risk reduction, crisis management, and emergency response to address potential natural, health, and

other disasters.

® The destination should have a documented risk reduction, crisis management, and emergency response plan for tourism in the
destination.

® The response plan recognises a wide range of risks, including natural disasters (e.g. floods, hurricanes, tsunamis, earthquakes, volcano
eruptions), terrorism, health (e.g. viruses), resource depletion and other risks appropriate to the location. In order to effectively and
efficiently use available resources, it is recommended to coordinate between different stakeholders within the tourism industry and
external stakeholders such as emergency services and the mediaz.

® As crises are inherently complex and chaotic, it is recommended to facilitate evaluation and flexibility in strategy development and
implementationz.
In order to increase the resilience of the tourism industry to vulnerabilities it is recommended to make use of techniques such as
strategic forecasting, contingency planning, issues analysis and management, scenario analysis, hazard mapping, risk analysis and hazard

2
adjustment .
b) Describe how key elements are communicated to residents, visitors and enterprises (eg. refer to webpage)

® The response plan should include adequate information for residents and visitors regarding risks and precautions such as evacuation
routing and safe zones.
® The response plan should include communication procedures for use during and after an emergency directed at residents and visitors.

® The communication regarding risks and crises should be accessible to all. It can be in the form of a website, a brochure, signage, etc.
c) Explain what procedures and resources are established for implementing and updating the plan; illustrate with examples.

® The plan should be updated if the risks or the general situation in the destination changes.

® Explain how the plan is implemented in the destination, which department is in charge and how it is funded.
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6.Business & Communication

Business involvement

6.1.Promoting sustainability among enterprises

The destination regularly informs tourism-related enterprises about sustainability issues and encourages and supports them in making their

operations more sustainable.

Why is this important?

Tourism-related enterprises, partners, and tour operators can improve the positive effects of tourism on local economic and social
development by collaborating with local stakeholders. This coordination and cooperation can not only improve the quality of tourist products
and experiences, but also benefit the destination and its local population. In fact, tour operators can be considered as the crossroads
between tourism and business. They can affect the choice of consumers, the decisions of suppliers, and the development of destinations.
Because of this unique position, a tour operator can make an important contribution to more sustainable tourism. Therefore enterprise
engagement is particularly important in order to encourage business partners to shift their attention to more sustainable management. Tour
operators can do this by providing information, training, marketing and other incentives, and by including sustainability requirements in

contractual conditions, thereby playing an important role in advocating for a sustainable development at the destination.

An important task for sustainable destination management involves bringing together various organizations in order to establish common goals
and create a framework for joint actionl. Especially when structuring deals, sharing knowledge, and planning joint projects, a strong cross-
sector with a shared vision and goal is crucial for solving organizational issues, ensuring power distribution, monitoring planning processes, and
overall development of the destinationz. Enterprise engagement and cooperation on sustainable issues is a useful way to reach this
development, because multi-stakeholder partnerships may strengthen a cross-sector collaboration for the destinationa. Stakeholders may start
to appreciate the interdependencies of the sector and realise that the problem will require collective actions. In this way, it is the issue that

brings them inevitably together to ultimately protect the resources that sustain the destination.

No organisation can deliver tourism development alone, therefore a collaborative multi-stakeholder approach is ideal when communicating
about the issues in the destination and eventually acting upon the information received. If possible, an external partner or environmental
coordinator is advisable to conduct and consult the information to all stakeholders1. This can be beneficial in terms of communicating and

identifying the various roles and responsibilities for each stakeholder to ensure that the framework is constructively working with difference as
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a way to reach new solutions. Stakeholders collectively gain responsibilities for the future of the destination by including and encouraging

stakeholders in the overarching goal of moving the destination towards a more sustainable managementl.

Indicator 1
Provide a document that presents information on how the destination encourages and supports the private sector on making their operations
more sustainable. Documentation may include a plan, program, policy, strategy or report promoting CSR, green economy, circular economy

etc; but it should specifically target the local entrepreneurs.

a) Explain how the destination informs, encourages and supports tourism-related enterprises with the aim to make their operations

more sustainable. Illustrate with examples and web references.

® Regularly inform tourism-related enterprises about sustainability issues and encourage, advise, and support them in making their
operations more sustainable. This could be organized as project teams among the stakeholders.

® (reate and maintain relationships between local businesses and their trade partners. You can, for example, inquire with local public
officials whether they need any help with their projects and advise them about more sustainable approaches in terms of infrastructure,
planning, sustainable construction, waste management, and consulting the local citizens.

® Often the local people, the enterprises, or tour operators are unaware of the long-term consequences and risks of certain decisions.

® Give advice to the local population, enterprises, or tour operators regarding the consequences and risk of their decisions and
development.

® Pass on your knowledge by providing handbooks, training manuals, guidelines, and access to data about market trends.

® Ask Green Destinations to introduce sustainability principles and practices for businesses and the benefits of the Good Travel Seal for
destination sustainability. This can also be useful for many other criteria, especially related to Business Involvement (6.2 till 6.9).

® Promote exchange of information on sustainable tourism among stakeholders.

® [oster and advise joint action and synergies across stakeholders in order to motivate and communicate sustainable initiatives.

® Advise municipal park services and businesses not to apply noisy and energy-intensive devices such as leaf blowers.

® Advise businesses not to apply harmful substances such as pesticides and herbicides. In some beach resorts marble dust is applied to

create a white beach; marble dust is harmful to people’s lungs.
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6.2.Sustainability standards
The destination promotes the adoption of sustainability standards, promoting the application of GSTC-Industry Recognized standards and

GSTC-I Accredited certification schemes for tourism enterprises, where available.

Why is this important?

A destination recognised as ‘Green Destination’ can become a disappointment to visitors when it does not offer sustainable accommodations
and other businesses. Indeed, in the view of visitors a destination will only be considered truly sustainable they can experience it as such - to
stay, to get around, to eat and to do activities. Therefore it is important to encourage tourism enterprises and stakeholders to attain and

1
maintain holistic sustainability standards; and have performance managed and confirmed through a certification process .

Sustainability standards, that are in compliance with universal criteria for sustainable tourism, should meet international principles for
transparency, impartiality, and competence. In this way, internationally recognized standards can serve as guidelines for destinations as well as
for their stakeholders wishing to become more sustainable. When a destination holds a recognized certification, this helps travellers to identify
and evaluate a destination before departure. Certification may act as the common language, which offers information, criteria and standards
for the governmental, non-governmental, and private sector; it is a starting point for developing and adhering to sustainable tourism

requirements on multiple levels. Traditional ecolabels, only focusing on environmental issues, are not sufficient.

This is why a solid sustainability standards plan is important for the destination.

a) Explain how the destination encourages enterprises to adopt sustainability standards and certification; illustrate with examples.

Add any (online) references where the destination promotes sustainable tourism certification schemes for enterprises.

® Analyse your performance in relation to other destinations in the country.

® [Encourage tourism businesses to engage in sustainability standards and certification, especially standards that are recognised by GSTC as
well as GSTC-Accredited business certification schemes.

® (Create a project yourself for the introduction of a GSTC-Recognised label for large hotels and of the Good Travel Seal for smaller
businesses.

® Otherwise, it is possible to ask the Good Travel Guide to work together in approaching the business sector to adopt standards and

certification. The Good Travel Guide team is familiar with many certifications, The Good Travel Seal is a certification based upon a
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holistic standard with universal criteria.
® Offer training and workshops.
® Connect benefits to business certification (e.g. more favourable conditions for permits);
® Connect certification as condition for issuing permits

® Add the web link where business certifications are promoted.

Engaging the business sector towards certification

Over the years, Green Destinations has experienced that these certifications are not always available and may be quite expensive and too
demanding for small and medium-sized enterprises (SMEs). In order to enable our GD-destinations to meet this mandatory GSTC-criterion,
Green Destinations in 2020 developed a very easy and most effective new approach: the Good Travel Seal certification. This affordable and
completely transparent certification facilitates the adoption of sustainability principles and practices by the entire business sector, especially
small and medium-sized enterprises (SMEs): B&Bs, Airbnbs, guesthouses, hostels, hotels, hotels, campsites, group accommodations, conference
centres, restaurants, cafés, bars, takeaways, activity & excursion providers, dive centres, shops, farms, museums, information centres, offices
and car rentals. Even your own destination’s local marketing office can be certified. The Good Travel Seal is available online, world wide:

www.goodtravelseal.com.

The recommended program for businesses in Australia is offered by Ecotourism Australia certification. Adoption of the Good Travel Seal by a
good number of local businesses can improve the destination’s compliance in this certification program (Green Destinations, QualityCoast etc.)
in up to 32 criteria, so a successful introduction of the Good Travel Seal can increase your destination certification score with more than 10-

16% (8% extra is sufficient for an extra Award level, from Silver to Gold).

Criteria for which destination compliance to the GD Standard can increase in case of business engagement in the Good Travel Seal

include:


http://www.goodtravelseal.com
http://www.goodtravelseal.com

Imad
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6.3.Publication of certified enterprises

A list of sustainability certified tourism enterprises or tourism products is maintained and publicly available.

Why is this important?

As mentioned in the previous criterion, involvement of tourism related stakeholders is important in order to join forces towards the
overarching goal of turning the destination towards sustainability. Having a list of certified enterprises available enables tourists to make
sustainable choices. For this reason it is particularly important to keep the list publicly available and widely promoted for easily obtainable
visibility of the certified enterprises. The collaboration between stakeholders is crucial for sustainable development planning. This list
showcases how sustainability is promoted in the destination, not only for tourists but also for other enterprises not yet involved in sustainable

practices.

Indicator 1
The destination will have to have tracked or kept a record of different enterprises that have taken part or contributed in the destination’s
sustainability program or plan. Within this information should be a list of tourism enterprises that have been certified sustainable possibly

through different channels.

a) Provide a list of certified sustainable tourism-related enterprises and products within the destination and relevant travel agencies.



This should be complete, kept up to date, and publicly available/promoted.

® The adoption of standards and certification schemes by businesses should be publicly available and be promoted by the destination,
for example in the destination website, in newsletters, in the Good Travel Guide, on site, etc.

® The destination is expected to maintain and publish an up-to-date list of tourism-related sustainable certified enterprises in the
destination, as suggestions for travellers and tour operators to travel more sustainably to and in the destination.

® Keep your list of tourism-related certified enterprises and products up-to-date and publicly available on your own tourism website.

® \When your businesses and products participate in the Good Travel Seal, this program will make sure that they are added to the Good

Travel Guide.

b) Provide a link to at least one webpage where all sustainability certified tourism-related enterprises and products are promoted to

travellers and tour operators.

® Promote your certified enterprises and products for example through your social media, newsletters, destination’s website, information
centre. The Good Travel Guide can only keep track of the Good Travel Seal, not of other certification programs (there are more than

200).

6.4.Water consumption (enterprises)

Enterprises are encouraged to measure, monitor, manage and publicly report on water usage.

Why is this important?

As the global population grows, so does the demand for water: for drinking, sanitation, farming, and energy production. At the same time,
human activity and climate change are disrupting natural water cycles, putting freshwater ecosystems under pressurel. Therefore freshwater
management (surface and groundwater) is both a global and a local concemz. This criterion, however, focuses primarily on how water
consumption in tourism-related business and enterprises can be reduced (e.g. accommodation industry, products, theme parks, transportation,
food production). This criterion does not make distinctions between the different ownership of water management that may be at the
destination, as destinations can encourage and establish an overarching goal for the tourism enterprises’ water consumption. In this way,
investments in climate-friendly initiatives stimulate economies, create employment opportunities, and increase resilience to recurrent

3
environmental and health threats .

By publicly communicating about their water-saving efforts and results, enterprises will help to create awareness among customers and

encourage other enterprises to do the same.

Indicator 1
Policy documents may include CSR programs/plans/strategies plans which include and explain the destination's intentions for water

consumption in the tourism sector, such as workshops, programs, environmental audits, funding mechanisms, etc.



a) Explain how the destination encourages enterprises to reduce and publish water consumption.

Describe the different policies and actions related to the reduction and reporting of water consumption among local tourism enterprises.

Measures may include:

® \Workshops to inform and train businesses how they can lower water consumption (e.g. in operations and infrastructure such as
rainwater harvesting, low-flow toilets, water-saving showerheads etc.)

® Availability of a ‘Water Desk’ or contact person where DMO/Municipality staff is available to answer questions from businesses and
point out / assist in finding funding and expertise.

® Availability of (free) water audits and/or advice performed by an expert on-site

® QOrganising competitions and awards for the best performance or innovation, in order to reward individual efforts.

® Organising financing mechanisms for enterprises - subsidies; revolving funds, loans etc.

® Aim for full transparency; by encouraging and facilitating public reporting of reduction results (e.g. KWh saved per guest). This also is a
good way to encourage actions.

® Encourage tourism enterprises’ participation in a sustainability certification scheme (e.g. Good Travel Seal) and reach full compliance on

water saving.
b) Describe how enterprises’ water reduction efforts are monitored, regularly reported, and publicly available.

® Explain how the destination supports regular monitoring to make sure that enterprises work together with the destination to be able to
reach the overarching water consumption objectives.
® Show how comparable and policy-relevant water and water-related data and information among enterprises are updated and shared to

guide, assess, and improve water policies at the destination.
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6.5.Solid waste (enterprises)
Enterprises are encouraged to avoid, reduce, reuse, and recycle solid waste, including food waste. Action is taken to eliminate or reduce

single-use items, especially plastics. Any residual solid waste that is not reused or recycled is disposed of safely and sustainably.


https://www.unep.org/fr/node/643
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Why is this important?

Globally and locally, solid waste is an ever-increasing issue. Improper management of waste (e.g. in landfills) causes GHG emissions, air, soil,
and water pollution, and other substantial and irreversible direct and indirect environmental, economic, and social impacts. However, the
management of solid waste in regards to tourism can be even more problematic due to planning issues, changing consumption patterns,
transient population, and seasonal variations in solid waste quantity and compositionl. There is a significant opportunity to potentially reduce
GHG emissions through modification and expansion of waste management policies. Integrated waste management practices represent one set
of materials management options available that can achieve GHG reductions. According to OECD, in most countries, at least 4 percent of
current annual GHG emissions could be mitigated if waste management practices were improvedz‘

There is often a lack of momentum to implement new initiatives and programs as stakeholders involved in the design, construction, and
operation of tourist resorts have conflicts of interest. Recent studies argue that Public-Private Partnerships (PPP) are effective tools for
improving service provision in the waste management sector1’3, such as awareness campaigns among tourists as a way to encourage guests to
partake in waste management solutions (such as taking batteries back home or disposing of garbage in separate containers)3. When recycling is

not possible, however, other types of recovery solutions need to be evaluated so nothing ends up in landfill.

Publicly reporting tourism related enterprises’ efforts and goals on the reduction and recycling of waste helps to create awareness among

tourists and encourages other enterprises (e.g. hotel chains, tour operators) to do the same.

Indicator 1
Policy documents may include CSR promotion programs/plans/strategies plans which include and explain the destination's intentions for solid

waste management by enterprises in the tourism sector, such as workshop programs, environmental audits, funding mechanism, etc.

a) Explain how the destination encourages its (tourism-related) enterprises to avoid, reduce, reuse, recycle, and adequately dispose of

solid waste; illustrate with examples

® The destination can support and encourage increasing recycling potential by, for example, developing and implementing waste
management plans and initiatives for as many tourism(-related) enterprises as possible.
® The destination can consolidate and strengthen the network for responsible waste management in different ways:

O A PPP (Public-Private Partnership) can help to implement activities such as testing and promotion of regulatory instruments in the
tourism industry (waste management plans), building strategies to strengthen the local waste collection industry, and awareness-
raising via promotional campaigns geared towards tourists and hotel management3. Providing the infrastructure (waste separation
facilities, collection system) and incentives will encourage enterprises to reduce, reuse, and recycle their waste.

O Initiate cooperation between tourism stakeholders and recycling organizations in the area to reduce recycling costs (e.g. by

organizing transportation of recyclable materials, developing regional collection centers and/or creating incentives for waste



3
generators/collectors) .
® The removal of food and organic waste can also significantly contribute to the reduction of solid waste and the improvement of
q
sanitation . Destinations are strongly encouraged to support composting initiatives or other programs that promote the reduction and

proper disposal of food waste.
Engage your tourism business sector in developing a common and inclusive strategy on waste. Actions may include:

® Workshops to inform and train businesses how they can reduce waste production

® Availability of a ‘Waste Desk’ or contact person where DMO/Municipality staff is available to answer questions from businesses and
point out / assist in finding funding and expertise.

® Availability of (free) waste audits and/or advice performed by an expert on-site
Organising competitions and awards for the best performance or innovation, in order to reward individual efforts.

® Organising financing mechanisms for enterprises to implement waste reduction and recycling measures- subsidies; revolving funds, loans
etc

® Aim for full transparency; by encouraging and facilitating public reporting of reduction results (e.g. KWh saved per guest). This also is a
good way to encourage actions.

® Encourage tourism enterprises’ participation in a sustainability certification scheme (e.g. Good Travel Seal) and reach full compliance on

reducing and recycling waste.

b) Explain how enterprises’ waste reduction efforts and achieved goals on waste consumption are monitored, reported, and publicly

available.

® Support regular monitoring in order to make sure that the enterprises work together with the destination on reaching the overarching
solid waste management objectives.
® Update and share comparable and policy-relevant solid waste management and waste management-related data and information

among enterprises and use it to guide, assess, and improve solid waste management policies at the destination.
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6.6.Energy consumption (enterprises)

Enterprises are encouraged to measure, monitor, reduce, and publicly report energy consumption.

Why is this important?
Tourism is a significant contributor of greenhouse gas (GHG) emissions on the global scale. The growth of energy consumption in travel,
transport, accommodation, and tourism related activities and the dependency on fossil fuels increase vulnerability and uncertainty for future

1
business growth and translate into serious GHG emission release and climate change .

The calculations related to the consumption of energy are complicated. A UNWTO, UNEP, and WI\/\O2 report states that only direct energy use
are being represented in their calculations, when in fact indirect energy is just as important, and, in the case of tourism, it is related to the
consumption produced from the construction of hotels, airports and aircrafts, cars and roads, and boats and marinas, which all require
considerable amounts of energy. For this reason, a lifecycle perspective accounting for the energy embodied in the tourism system would
lead to a higher and more accurate calculation of emissions and is worth taking notice of when calculating the emissions produced at the
destination or as a tourism enterprise. Tourism also leads to other indirect emissions, including the energy used in associated sectors, such as
travel to work by those employed in tourism (which can involve significant numbers of staff driving or flying), as well as the transport of freight
(such as food and other goods) often over considerable distances3. Therefore maintenance activities provide a relevant focus on where to

q
investigate the adoption of energy efficient technologies and measures, for example in operations management .

There are economic gains when starting to reduce energy consumption, as it will not only reduce costs, but will also have a ripple effect on
overall productivity and growth, because the tourism sector is susceptible to changes in oil prices. The destination is therefore encouraged to
motivate tourism enterprises to reduce their energy consumption and adopt environmental innovations, not only for environmental reasons

q
but also in order to stay resilient in a future with an unstable supply of resources .

Indicator 1
Policy documents may include CSR promotion programs/plans/strategies plans which include and explain the destination's intentions for

reducing energy consumption in the tourism sector, such as workshop programs, environmental audits, funding mechanism, etc.

a) Explain how enterprises are informed and encouraged to measure, monitor, reduce and publicly report energy consumption.

Tourism businesses should be actively reducing energy consumption and DMOs should be supporting such efforts with available resources


https://www.sciencedirect.com/science/article/abs/pii/S0921344914001773

To achieve energy reduction in their entire tourism sector, destinations will have to make considerable and long-term efforts to engage,
inform, motivate and assist enterprises in making changes to their operations and facilities. DMOs are recommended to engage their tourism

business sector in developing a common and inclusive strategy on energy; agreeing on objectives, targets, strategies, actions, budget etc.

Actions to support the strategy may include:

® \Workshops to inform and train businesses how they can lower energy consumption (e.g. in operations management; reduction of
average travel distances (of guests and staff).

® Availability of a ‘Energy Desk’ or contact person where DMO/Municipality staff is available to answer questions from businesses and
point out / assist in finding funding and expertise.

® Availability of (free) energy audits and/or advise performed by an energy expert on-site.

® Organising competitions and awards for the best performance or innovation, in order to reward individual efforts.

® QOrganising financing mechanisms for enterprises - subsidies; revolving funds, loans etc

® Aim for full transparency of actions and (monitoring) results; by encouraging and facilitating public reporting of reduction results (e.g.
KWh saved per guest). This also is a good way to encourage actions.

® Encourage tourism enterprises’ participation in a sustainability certification scheme (e.g. Good Travel Seal) and reach full compliance on

energy saving.
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6.7.Greenhouse gas emissions (enterprises)
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Enterprises are encouraged to measure, monitor, and minimise and report greenhouse gas emissions from all aspects of their operation

(including from suppliers and service providers). Effective compensation of any remaining emissions is encouraged.

Why is this important?

Greenhouse gasses (GHG) in the atmosphere trap heat and contribute to global warming. The largest source of greenhouse gas emissions from
human activities is from burning fossil fuels for electricity, heat, and transportation. The concentrations of methane and nitrous oxide are
increasing as well due to agricultural, industrial, and other activities such as tourism. These greenhouse gases have long atmospheric lifetimes.
Tourism is one of the crucial contributors to energy consumption and GHG emissions1

Studies indicate that 5-8% of global GHG emissions are attributable to the leisure and tourism sectorz, for example through travel (by air, rail,
sea and road) and by consuming goods and services, such as food, accommodation, activities and souvenirs.. Therefore the amount of carbon
emissions of the tourism industry at a particular destination is an important index in measuring the impact of the industry on environmental

quality locally as well as gtobatlyl.

Carbon emissions in the tourism industry can be measured as direct emissions (e.g. mode of transportation, activities, services, direct
consumption, etc.); and indirect carbon emissions (e.g. from the production of goods and tourism support services further in the supply chain

such as crops, building of hotels, etc.)

One way to keep track of these outputs is to calculate the carbon footprint. This is a way of measuring the mark an event, organization,
person, or product leaves on the environment. You do this by examining how much carbon each action releases, and quantifying it in terms of

carbon dioxide equivalent.

Indicator 1
Provide a policy document or report available explaining the destination’s CSR promotion programs/plans/strategies which include and
explain the destination's intentions and actions to reduce GHG emissions among tourism enterprises (workshop program, environmental audits,

funding mechanism, etc.).

a) Explain how enterprises are encouraged towards and informed about, reducing and reporting GHG emissions from their operations.

IWustrate with examples.
To achieve GHG reduction in their entire tourism sector, destinations will have to make considerable and long-term efforts to engage, inform,
motivate and assist enterprises in making changes to their operations and facilities. DMOs are recommended to engage their tourism business

sector in developing a common and inclusive strategy on GHG emissions; agreeing on objectives, targets, strategies, actions, budget etc.

Actions to support the strategy may include:



® \Workshops to inform and train businesses how they can lower GHG emissions (e.g. in choice of food (origin) or activities; reducing travel
of staff and guests; general operations management; renewable energy production etc.)

® Availability of a“* Climate Desk’” or contact person where DMO/Municipality staff is available to answer questions from businesses and
point out / assist in finding funding and expertise.

® Availability of (free) climate audits and/or advise performed by an expert on-site.

® Organising competitions and awards for the best performance or innovation, in order to reward individual efforts.

® QOrganising financing mechanisms for enterprises - subsidies; revolving funds, loans etc

® Aim for full transparency of actions and (monitoring) results; by encouraging and facilitating public reporting of reduction results (e.g.
GHG reduced per guest). This also is a good way to encourage actions.

® Encourage tourism enterprises’ participation in a sustainability certification scheme (e.¢. Good Travel Seal) and reach full compliance on
reducing/avoiding GHG emissions.

® Organise that tourism enterprises in your destination also address indirect emissions, by applying the sector’s collective purchasing
power to force their suppliers to reduce GHG emissions of their operations, thereby lowering the GHG footprint stocked in the supply

chains.

In order to check out how to calculate and document the carbon footprint see more on UN Greenhouse Gas Data or OECD Greenhouse gas

emissions by source.

Green Destinations is currently piloting a Destination Carbon Calculator developed in collaboration with the Universities of Wageningen and

Breda, among others.

b) If it is not possible to reduce GHG emissions, explain how enterprises are encouraged to effectively compensate any remaining
emissions. The destination may refer to an external party (e.g. environmental NGO) who carries out the work, but this should clearly

be supported/facilitated by the destination.

It is important to consider direct consumption made by the individual visitor but also indirect consumption produced by the industrym. Thus
to measure and offset carbon emissions through compensation should not be seen as a substitute or compensation for lowering the GHG
emissions but only as a solution to compensate for the remaining emissions, which are still in process of being reduced. As most offsetting
programs are considered to overestimate their impact and effectiveness, reducing emissions must remain as top priority for tourism-related
businessesa. Another indirect way of tackling this issue is by investing, supporting and/or promoting vigorously the research and development

23
of low-carbon energy saving technology in the destination
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6.8.Equal and fair employment (enterprises)
The destination’s tourism enterprises commit to providing equality of opportunity for local employment, training and advancement, a safe

and secure working environment, and living wages for all.

Why is this important?

The employees' rights, also within tourism, cover human rights from the right to decent work and freedom of association to equal opportunity
and protection against discrimination. According to UNWTO, employment in the tourism sector refers to “all the jobs (or persons engaged)
providing tourism-characteristic and non-tourism-characteristic services in all establishments in tourism industries” (UNWTO, 2014). Specific
rights related to employees include health and safety in the workplace, the right to privacy at work, rest, leisure and reasonable limited
working hours, amongst many others. According to Danish Institute for Human Rights (DIHR) given the relationship between workers, employers,

and the state, worker’s rights are where ‘business’ and ‘human rights’ most often intersect.

Workers’ rights at the international level are laid out in a number of human rights conventions and treaties including the Universal Declaration

on Human Rights (Articles 23 and 24, 1948) and the International Covenant on Economic, Social and Cultural Rights (1966).

Furthermore, proper labour conditions based on these conventions assure a high level of satisfaction and motivation among staff members,
particularly in a sector such as tourism which is highly driven by human capital and service. Proper working conditions among staff members
reduces for example the job-changing rate, which results in a higher service level to the customers. Moreover, it has a positive effect on the
organisation’s continuity and its competitive strength in the long run. Training in employees’ rights and the destination’s sustainable values are
equally important at all levels in the sector in order to ensure a healthy working environment, life-long learning as a sustainable destination,
and transferability of skills to make sure that these rights are implemented on all levels. This counts for visitors, service, administration,
representatives, suppliers, and partners. For this reason, all employees should receive training and information on social and environmental

policies. By offering trainee positions, both a social obligation and the need for future staff recruitment are fulfilled.

Indicator 1
Provide a Policy document or regulations on anti-discrimination and promoting labour rights and (ILO) standards; diversity, inclusivity, etc. in

the destination’s private sector. Specifically, there may be policy aimed at encouraging local tourism enterprises towards local and inclusive
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employment, training opportunities to staff, living wages and a safe and secure working environment.

a) Describe how the destination informs tourism enterprises and make them commit to providing equality of opportunity for local
employment, training and advancement, a safe and secure working environment, and living wages for all.

In case critical issues on this topic exist; destinations and their local administrations can do several actions to promote local and fair
employment for all; for example by engaging their (tourism) business sector in developing a common and inclusive strategy on equal and fair

employment. Elements to address can include:

® Promotion of and commitment to elementary human rights such as non-discrimination, freedom of assembly, no forced labour, and no
child labour.

® |f a country’s labour laws or their enforcements do not meet standards set by the International Labour Organisation (ILO), destinations
can set up local regulations or programs to move beyond national legislation and meet those international standards.

® [f any issues on these matters are identified, the destination is expected to help raise awareness on the consequences for not
respecting regulations; for example, informing and training employees about international employment standards and rights.

® |f a country’s policies do not meet international standards, the destinations can take the lead and encourage the enterprises to commit
to international standards.

® One of the options is to promote participation in sustainability certification (e.g. Good Travel Seal) and reaching full compliance on

criteria related to equal and fair employment.

6.9.Activity providers code of practice

Activity providers and tour guides have to adhere to a relevant code of practice for responsible and sustainable excursions, in order to
optimise the impact of the tour.

Why is this important?

This criterion focuses on the often-overlooked role that the excursion providers play as a business within the communities in which it
operates. Tour guides interact directly with visitors and play a strong role in determining where visitors go, what they do, and how they behave
in a destination. What tour guides say or do can influence how visitors view the destination and the type of impact that their behaviour has on
the local environment, culture, people, and economy. Tour guides can therefore play an important role in promoting sustainability in tourism.
They can do this by effectively managing the visitor experience (facilitating positive experiences, understanding, and interactions), managing
visitor interaction with destination resources (fostering appreciation, caring attitudes, and responsible behaviours to reduce on-site impacts),
and promoting local economic development (supporting production and consumption of local products and services)lA It is therefore
extremely important for tour guides to receive quality education and training, as well as following a code of practice, to be able to promote
sustainable visitor behaviour2’3. Furthermore, tour guides should be viewed as an important destination stakeholder and be involved in

destination projects and activities.

Tour guides have an important role in motivating their customers towards more sustainable decisions and behaviour. They can inform and

motivate clients towards booking sustainable accommodations and transport means. They can also provide the destination or activity-specific



codes of conduct to raise awareness among their customers. For example, the destination could create and facilitate sustainability awareness-
raising and capacity-building training programmes for staff and tour operators. The topics addressed in the sessions could be the
environmental, economic, cultural, and social impacts of tourism, destination-specific issues and sustainability actions for staff could be
discussed. In this way, there is an interactive dialogue between different sectors within the destination about what it means to be sustainable
for the particular destination. To support the training sessions, a staff newsletter on sustainable tourism could be sent out as a way to keep
the concluding code of conduct revised and aligning with the current issues. Awareness-raising and capacity-building on sustainability is
essential, as it motivates staff to work together for a better future and ensures staff commitment to developing sustainable tourism. Think
about code form practice from a holistic point of view, which should be there to first of all the environment and the culture existing but also
to support the staff by laying out ground rules, which the visitors need to adhere to. Also, tour guides are important in order to convey the
code of practice, which is crucial as recent studies show that visitors that behave more like residents have a lower demonstration effect,
reducing host-guest conflict, and also are more likely to spread their economic impact by buying more local products. Moreover, they are

q
visiting a broader range of locations in the tourist destination rather than the key honeypots that suffer from overcrowding .

Indicator 1
Provide documentation presenting the obligatory code of practice for responsible and sustainable excursions. Specifically it concerns here

guidelines for professionals handling visitors; not guidelines for tourists themselves.

a) Describe how the code contains guidelines for tour excursion providers on how to avoid negative impacts, and promote positive
impacts from their tour in the destination.
If no common code of practice exists, engage the stakeholders in developing a relevant code that shall apply to the destination’s activity

providers.

® |t should address how to motivate visitors to behave properly during sensitive activities (such as protecting endangered species, areas).

® Codes should encompass social, environmental, and cultural impacts.

® |t is recommended to have the code endorsed by credible external organisations such as local NGOs and expertise centres or
collaborate with existing codes from e.g. UN bodies.

® Travel companies as well as tour guides have an important role in the distribution of these codes in order to create awareness and
support proper behaviour.

® The externally monitored implementation of these codes is recommended. Governments and protected areas could and should play

an important role in this.

b) Explain how excursion providers are trained to apply a relevant code of practice and how tourism sector stakeholders (e.g. tour
guide association, tour operators, etc.) are guided/informed about applying the code of practice.
Tour guides and activity providers should be trained on how they can contribute to visitor awareness and avoid any negative impacts of their

tours. Engage your tourism business sector in developing a common and inclusive strategy to train and integrate the code of practice



Possible ways to integrate codes of practice in management operations are:

® By making the code of practice part of the license given out to tour guides;
® By requiring activity provider staff to sign the code along with their employment contracts annually or every season,

® By including the codes as part of an HR handbook or policy.
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Information & marketing

6.10.Respectful & Accurate promotion

Destination promotion, marketing messages, visitor information material, and other communication reflects the destination’s values and
approach to sustainability. They are accurate in describing products, services and sustainability claims; authentic and treat local communities

and natural and cultural assets with respect.

Why is this important?

Marketing involves processes for creating, communicating, delivering and exchanging offerings that have value for customers, clients, partners,
and society at Large1 It is argued that marketing encourages unnecessary consumption, promoting a culture of materialism and a relentless
search for unattainable lifestyles 1. Still, marketing is a function of corporate strategy and decision-making. There are two components to this,
which are important to keep in mind when promoting the destination in a respectful, culturally appropriate and culturally appreciative way

1
both concerning the environment, cultural assets, and the visitor .

Within areas of marketing, activity that concerns promoting sustainable practices and ecotourism, particularly advertising, have been criticised

for claims such as “greenwashing,” which implies to mislead consumers about a company’s environmental performance for business gains.
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When thinking about this criterion it is therefore important to look towards criteria 6.2 and 6.3, which together ensure the promotion of the
destination to be accurate and based on credible sustainable standards.

As marketing is important for most tourism business and destinations, it is also influencing the number, type and origin of tourists found at the
destination and hence, the role of government and the industry may play a crucial role in creating and shaping destinations to the achieving
sustainability, yet marketing has an important function in determining how successfully destinations achieve their aims and objectives both
environmentally and cutturally1. Therefore, it is important to promote alternative modes of consumption at the destination, or adhere to the

critical consumer consciousness.

In many cases, marketing seems at odds with the ideals of sustainability as it is often associated with competitive business strategy, short-
termism, and a profit imperative. For this reason, the destination should aspire its marketing and promotion to: provide alternative desirable
experiences that deflect consumers’ attention from buying the most unsustainable products and actions by making them less attractive,
particularly in situations where sustainability arguments are seen as a “threat” to one’s freedom as consumerl. Research indicates that
marketing messages should focus on empowering consumers’ own capacities for change in order to be more effective. Businesses and
destinations for example are more likely to achieve behaviour change by using messages showing that they are on the same side as the
consumer. This means by putting the emphasis on doing things together for an altruistic or collective benefit, as what is the case during the
global pandemic of COVID-19. Now, it seems even more important than ever that the destination accurately reflects the destination’s aims,

values, and actions.

Indicator 1
Provide documentation that presents the destination’s main communication material, availability, and accuracy. You can upload

communication material, marketing-communication strategy, social media strategy etc.

a) Explain with some examples how the communication of the destination is accurate in describing products, services, and
sustainability claims.

Inform visitors and tour operators through your destination’s webpages. If your destination is in www.goodtravel.guide, refer to your Good
Travel Guide page.

Monitor social media/user-generated content sites such as TripAdvisor for reviews of a destination and respond to them by identifying claims

from visitors about inaccurately presented information, and also address any reported inconsistencies between policy and practice.

b) Explain with examples how promotion is kept authentic and accurate when describing and promoting the local community, natural

and cultural assets at the destination.

® This criterion also requires that the promotion of the destination's local community, natural and cultural heritage, and traditions is
accurate, authentic, and respectful. Cultural appropriation or ‘staged authenticity' should be avoided. Involve local and indigenous

communities in the development of promotional messages and materials and seek their approval of the way they are portrayed.


http://www.goodtravel.guide
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6.11.Sustainability information to visitors

Visitors are adequately informed about relevant sustainability issues in the destination, including natural, environmental, cultural and social
issues, and are encouraged to play a role in addressing them.

Why is this important?

Informing visitors about the destination’s sustainability issues and actions is a great opportunity to share the destination's sustainability stories.
Stories that can entail the resident’s passion for the destination, about the people who make your destination special, and/or about the
sustainability practices the destination committed to. This is important, not just because it supports your responsible tourism practices, but
also because it makes good business sense: many travelers nowadays wish to connect with the destination on a local, spontaneous, unique,

1
and genuine experience beyond what a staged destination or experience can offer .

Firstly, “sustainability” can be a vague concept and may be hard to grasp into a single information sheet or online booklet, but rather than
focusing on the use of terms such as sustainability or sustainable tourism, effectively tell your destination's sustainability stories in practical
terms. This means tell how the destination offers local, active, and diverse travel experiences that are unique and are in line with the
destination’s values and ask the visitor to take partl. This also gives a unique opportunity to encourage visitors to explore the destination on
more sustainable terms such as sustainable transport options. Combining for example a mobile app, blogs, and social media networks or a
strong local community, the DMO could promote local travel experiences which requires a more green mode of transport while, at the same

time, raising awareness of the sustainability practices that visitors can be part of.

Secondly, marketing and sustainability communications should happen throughout the traveler's customer journey (the paths visitors take
from becoming aware of the destination to booking a trip, to visiting the destination, as well as hopefully becoming repeat visitors).
Storytelling can be an effective way to engage travelers at a much earlier stage of their journey as well as after they visited the destination. So
do not be afraid of thinking outside the box and branching out to spread your sustainability messages in new ways, also if the facilities are
short a lot can be done at the destinationl. One example could be to redefine the destination’s brand identity by exploring different ways of

. Lo . . 1
telling your stories in ways that resonate with the target audience .

Lastly, tourism often starts months before an actual visit (e.g. through online research) and continues through travel, time in the destination
2
itself, and after the trip . According to UNESCO, to sustain interest and contact post-visit is key to reach some strategic goals for destinations,
2
such as fundraising Therefore, communications on sustainability and sustainable practices can happen at many stages of the journey; before

arrival by attracting the attention of prospective visitors with unique sustainable stories, at the stage of planning by helping travelers plan their



visits to the destination in a responsible manner, by assisting visitors with practical information during their stay, and by continuing to engage
them after their stay in the ongoing efforts to protect and maintain the experiences that the destination offersl. This is another reason why
stakeholders need to work together. Make sure tourism businesses understand the potential value of highlighting Certification Status or Awards
in their marketing and encourage them to work together and play an active role in the sustainable management and development of tourism

2
in the destination .

Indicator 1
Provide documentation on the Information material available for visitors on relevant sustainability issues in the destination. Destinations can

upload pictures of the informative material or website’s screenshots presenting this information.

a) Describe how visitors are informed about (natural, environmental, cultural and social) sustainability issues and actions in the

destination.

® Make information on sustainability, its challenges, opportunities, and actions as accessible as possible for the visitors, even for those
wishing to experience things remotely.

® Remember that local business and residents are not only the "characters" that make the destination's sustainability stories special; they
should also be engaged in your communications efforts, so they share your vision and can spread your messagel. See more criterion
5.8

® Use the full range of media when communicating about sustainability, people who may not be able to access one kind of
interpretation have the opportunity to learn in other vvaysz.

® Be aware that a significant number of interested people may have physical or visual impairments that may limit their enjoyment of the
site. Many people may wish to learn about and engage with the sustainable values of the site without actually visiting, so make your
online presence as good as it can bez.

® |nform visitors and tour operators through your destination’s webpages, including on your Good Travel Guide page.

® Engage your tourism business sector in developing a common and inclusive strategy. One of the options is to agree on a program in
combination with the participation of businesses in sustainability certification. Especially the Good Travel Seal asks its businesses to be
fully transparent in sustainability reporting to visitors. This includes providing information on natural and cultural values.

® \Work with guiding organizations to ensure they have the necessary training and accreditation as they play a critical role in the

interpretation and storytelling of the destination.

b) Explain how visitors are encouraged to take an active role in the destination’s process of becoming a sustainable tourism

destination. Illustrate with examples.

® Explain how visitors are being informed and encouraged to partake in the destination’s process of becoming a sustainable tourism

destination. For example by becoming Friends’ or supporters of the destination after they return home.



® Use social media to share challenges, successes, and initiatives.

® Take action on reviews and initiatives provided by visitors.
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6.12.Interpretive information

Interpretive material is provided at the most important natural and cultural sites which informs visitors of the significance of the sites. The
information is accurate, respectful to different cultural values, developed with host community collaboration, and clearly communicated in
most relevant languages, including local languages.

Why is this important?

Interpretation information is a way of communicating that helps visitors to understand and appreciate the resources at tourist sites and
destinationsl. Therefore it is important to keep information accurate, respectful to different cultural values, developed with host community
collaboration, and which is clearly communicated in most relevant languages, including local languages. Interpretation information includes
facts, but it also reveals why those facts are important so that visitors understand why the resources should matter to them. According to
some studies on responsible tourism, good interpretation inspires visitors to think further or act in relation to the people, stories, and unique
natural and cultural areas they experiencel. As visitors usually invest with both money and time, the interpretive information must be worth

the perceived value and time committed by the guest without compromising the respect for the natural and cultural environment at the sites

1

Indicator 1
Provide supporting documentation such as screenshots, pictures, or pamphlets displaying interpretive information provided at the sites. If

material is available in multiple languages, make sure to upload images of them as well.

a) Summarise existing interpretative material and how it informs the visitors of the significance of the cultural and natural aspects of the sites

they visit. Illustrate with examples.

® Describe what attractions have interpretation or if there are museums/visitor centres and what they display.
® Ensure that interpretive information provided at natural and cultural sites is accurate and respectful to different cultural values and

environmental needs.

b) Describe how interpretive information is developed, ensuring it is accurate and respectful to resident communities.


http://whc.unesco.org/sustainabletourismtoolkit/guides/guide-5-communicating-visitors
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® Document and describe how interpretive information (outdoor panels, indoor visitor centres, etc) is developed (e.g. developed with
community collaboration, etc.)

® Develop information with community collaboration (or by civil servants from the community).

® Display information in most relevant languages (consider nationalities representing more than 10% of visitors not understanding the

local language).
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